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Mowex  Cermewt  Cromfuss  Orwerss  Casars  Pazsepuyre  [ononsu
Cp. yeHs za Kosdd. CroumocTs/ Ues.
BrogeT Cratye Moxasss Kt CTR | wormepom: Pacxopsi | - Koweep o, ci('z:s';‘f UenkocTs kowe.
4D0,00 rpw. = geve [ i - 51607 1145 186% 650 rpm 275% 7 443,00 rpw. 3150 23629 pu. 904 67317.50
100,00 rpw. & geve i - 32567 565 174% 278 rpm 018% 157187 rps. 100 157187 pu. 279 4380,00
50,00 rp. & gews i - 6172 406 658% 375 mom 000% 152170 rpw. 000 0,00 rpw. 000 000
- 100346 217 FAREY 498 rpw. 154% 10 336,57 rpw. 3250 32420 rpw. 6.80 71697,30
550,00 rp+. B geve - 100346 217 FAREY 498 rpw. 154% 10 336,57 rpw. 3250 32420 rpw. 6.80 71697,30
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MACAID poOOTH, IIOCUIAHHA Ha CKpiH - https://prnt.sc/8U8bNtym3jYS

Dpyron geanasok 22 okT. 2024 < MNoxazaTk gaxHble 3a Nocneg
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Mouck  Cermewt  Cronfue  Orvern  Ckawate  Passepuyte  flonons
Brower Crarye Mokaser Kk cm P e KD“';‘;;!’& Pacxagss | - Kowsept C“’“"‘z:: c»?f:::a:f LeHHOCTL KOHE.
400,00 rpr. 2 gens ] Honywero 60 678 288 163% 712rpH, 237% 7031,00 rpu. 3337 | 21072 rpn 1087 7641302
100.00 rps. 2 gevis onymero 18735 £ 208% 271 rpu 206% 105408 rpw 801 | 13165mpm 3047 3211450
5000 rpw. 2 gens onymero 4855 235 690% 336 004% 112604 rpu 013 | 877689 rpu 036 20798
- 84268 1712 203% 538 rpu 242% 921112 rpu. 41,50 | 22195mm. 11,82 108 935,50

550,00 rpw. @ geve - 84268 1712 203% 53Brpw. 242% 921112 rpm. 41,30 221,95 rpu. 1183 108 93550
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¢ Advertising on Google Ads * Peknama B Google Ads

¢ Conversion - Purchase. e KoHBepcis - MNokynka.

¢ Connected: Google Analytics, GTM, and GMC. e NigkntoyeHi: Google Analytics, GTM Ta GMC.

¢ The task was to increase the number of conversions and profitability. After gaining access to the ® 3aBagaHHAM 6yno 36iNbLINTK KiNIbKICTb KOHBEPCiN Ta peHTabenbHicTb. icas oTpUMaHHA AoCTyny 40
account, the data feed was immediately restructured, as it had a very poor structure that negatively aKayHTy, bysno ogpasy nepepobneHo ¢ig AaHUX, AKUIN MaB AyrKe NoraHy CTPYKTYpY, WO HeraTMBHO
impacted sales. BMJINBA/IO HA NpoAaXi.

¢ Thanks to further optimisation of p-max and search campaigns, we managed to increase the e [licns BHECEHHSA NPaBOK OCHOBHMM [XKepesioM KOHBEpPCil CTasla came N-MaKCc-KamnaHis.

¢ Further optimization of p-max and search campaigns increased the ROAS from 600% to 1200%. * 3aBAAKM NOAanbLii ONTUMI3aLLT N-MaKC - Ta MOLWYKOBUX KaMNaHi BAanocaA 36inblNTM NOKA3HUK

¢ 1-4 position in search results.
e Budget: 20 000 UAH.

e Revenue: 180 000 UAH.

¢ ROAS: 900%.

e Conversion rate: 1.96%.

e Cost per conversion: 270 UAH.
¢ Cost per click: 5.15 UAH.

¢ Work performed:

e UTM tags were set.

¢ Types of advertising campaigns: Search, Shopping.
¢ Goal setting.

e Campaign segmentation for each category and brand.

¢ Working with feeds and GMC.
¢ Dynamic search campaigns.

¢ Remarketing.

¢ A/B testing.

e Optimization.

ROAS 3 600% g0 1200%.

e 1-4 no3unuifa y Bugaudi.

e brogeT: 20 000 rpH

e loxia: 180 000 rpH.

* ROAS: 900%.

» KoediuieHT KoHBepcii: 1,96%.

e LliHa KoHBepcii: 270 rpH.

e LliHa 3a Knik: 5,15 rpH.

* BvkoHaHa poborTa:

e [IpocTasneHi UTM-miTKn.

e TUNuM peKknamHux KamnaHin: NMowyk, LWoniHr.
* HanawTtyBaHHA uinen.

* Po36MBKa KaMnaHin AnA KOXHOI KaTeropii Ta bpeHay.
® PoboTa 3 dpigamu Ta GMC.

¢ [InHaMiYHi NOLWYKOBI KamnaHii.

® PeMapKeTuHr.

e A/B TectyBaHHs.

e OnTumisauis.





