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Format: 200х200 mm
Circulation: 7,000 copies
Volume: 124 pages
City of distribution: Kiev
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THE ADVANTAGES OF ADVERTISING IN THE GRAND HOUSE
· The magazine positions the advertiser on the market as a reliable company, offering quality products and services
· Maximum effects and an absolute hit in the target audience
· Increases customer loyalty to goods and services
· Meet with professionals in the field of architecture and design
· Efficient and cost-effective advertising medium
· Increases the recognition of brands, specialists, heads of the companies, ensuring the effectiveness of their further commercial contacts with the potential buyers
· Due to the description of the advantages of goods and services, it forms the need of potential buyers in these goods and services
· Informs potential buyers about the goods and services offered by the advertiser
· Provides the long-lasting advertising effect
· Complex distribution allows direct access to the target audience
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BENEFITS AND ADVANTAGES
· Individual approach. It is important to us that every client is satisfied with the result of investments
· Quality of service execution. 85% are our reliable partners who trust us
· Thanks to our program, you will increase sales in your company
· Possibility to get customers of the best complexes
· Price policy. Quality - Price – Effectiveness
· Opportunity to find reliable partners
· The high purchasing power of the TA
· We work in a single advertising segment
· High level of the Apartment Complexes
· The best distribution channels
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The readers of the GRAND HOUSE magazine is an exclusive audience, first of all, people with a high level of prosperity, active consumers of the premium segment goods and services, who value their time, preferring expensive, prestigious goods and services of well-known brands, who have an idea of what style and comfort is.
The concept of prestige is dominant for them in the choice of goods or services. They regard the interior as a reflection of their style and way of life. Therefore, they are primarily interested in unique, individual solutions and interior items.
The GRAND HOUSE edition falls into the hands of your target audience at the stage when it comes to the renovation and arranging housing with maximum purchasing activity.
The importance and value of the publication is that it falls into the hands of your client at the right time when the consumer is looking for a given product or service.
1. The owners of the elite real estate of the best Apartment Complexes
2. The participants and visitors of specialized exhibitions.
3. The passengers of the Borispol airport 
4. The visitors to the elite restaurants
5. The visitors to major shopping centers
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THE GH EDITION IS DISTRIBUTED:
· In Sales Departments
· In the Halls of Elite Homes
· In the Department of Maintenance of Apartment Complexes
· In Profile Shopping Centers
· Interior Mebel 2018
· Kiff 2018
· Design Living Tendency 2018
· Interbuildexpo 2018
· Comfort House
· Boryspil International Airport
· In the car dealerships
· In Elite Restaurants
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GRAND HOUSE
· 78% of readers primarily apply for the services of those companies whose products and works are represented in the magazine
· 81% of readers after getting acquainted with the company on advertising in the magazine go to the company's website to study more detailed information
· 53% of readers use the magazine to choose a reliable contractor and supplier of goods and services
· GRAND HOUSE is the best way to convey information about your company and find your customers among your target audience.
By giving preference to our company, you will find a reliable partner in our face and face of your future loyal customers who will recommend you as a professional in your industry and also increase the brand recognition of the product.
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GRAND HOUSE

76% untatenei s nepsyto oyepeAb 06paLLAOTCA 33 yeayramu Tex
KOMMNaHWI, Yby TOBapbl U paboTbl NPeACTaBAEHbI HA CTPAHULAX KypHana

81% umMTaTeNeN nocne 3HaKOMCTBA C KOMNaHMel No pekname B
XypHane 3aX0AAT Ha CaliT KOMNaHWUK ANA n3yyeHus bonee aeTanbHoM
nHpopmauum

53% UMTaATENEMN Nonb3yIoTCA XKYPHANOM A8 BbIBOPa
HaAeXHOro NoApAaAYMKa N NOCTaBLMKa TOBAapOB U ycnyr

GRAD HOUSE — Nlyywwit cnocob goHectn nHdopmaumio o Bawen
KOMMaHWUKU U HAlUTK CBOUX KNMEHTOB cpeam Baweii LA,

Omdaeas npednoymeHue Haweli KomnaHuu, Bel Halideme
HaOe}Ho20 NapmHepa 8 Hawem aAuye u nuye Bawux bydyujux
MOCMOAHHbBIX KAUEHMOB, Komopble bydym pekomeHO08ame
Bac, kak npogeccuoHana e Baweli ompacau, a makxe
rogeicume y3Hagaemocme 6peHOa MpodyKyuu.
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DISCOUNT

GRAND HOUSE

GH

GRAND HOUSE
MEDIAKIT 2018

GRANDGLOBALMEDIA.COM.UA

®dopmat: 200 x 200 mm
Tupax: 7000 3K3emnnapos
06bém: 124 cTpaHMLbl
fopog pacnpoctpaHeHua: Knes
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HOCbl PASMELLUEHUA B GRAND H E

® }KypHan NO3MLMOHMPYET PEKNAMOAATENA HA PbIHKE KaK HAJEXHYI0
KOMNaHMI0, NPeANaran KauecTBEHHbIE NPOAYKTbI U yCAYrv

® MaKcmanbHo 3GPEeKTUBHOE BO3AEMCTBME U TOYHOE NONajaHue B
LieNeByio ayanuTopuio

©® [oBbIWAET NOANLHOCTb nokKynaTtena K ToBapam un ycayram
® 3HaKOMUT C NpodeccroHanamm B 06NaCTU apXUTEKTYPbI U An3aiiHa
©® SddeKTUBHDIN M IKOHOMUYECKU BbIFOAHbIN PEKNAMHBINA HOCUTENb

® [loBblWaeT y3HaBaeMoCTb BPEHA0B, CNELManmncTos,
pyKkosoauTtenei komnanuii, obecneunsan 3pHeKTUBHOCTb UX
,D,aﬂbHel’iLlJMX KOMMeEPYEeCKUX KOHTAKTOB C NOTeHUNA/IbHbIMU
noKynaTtenamu

® 33 cyeT ONMCaHUA NPEUMYLLECTB TOBAPOB M yCayr
dopmupyeT NoTPe6HOCTb NOTEHLMANbHbBIX
noKynaTenei B AaHHbIX TOBApax 1 ycayrax

® NHdpopmupyeT NOTEHLMUANbHBIX NOKynaTenei
0 TOBapax 1 ycayrax, npesiaraembix
peknamopatenem.

® (ObecneynsaeT ANUTeNbHbBIN PEKNaMHbIN 3hdeKT

® KomnnekcHas AucTpubyumusa paet
BO3MOXHOCTb NPAMOTO BbIXOAA Ha
Lenesyio ayauTopuio
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Bbl

Abl U MPEUMYLLUEC

® NHAMBMAYaANbHDIA NOAXOA. Ham BaXKHO, YTOBbI KaAbINA KANEHT
0CTaNCcA AOBONEH PE3Y/ILTATOM BIOXKEHMIA

® KauecTBo ucnonHeHus ycayr. 85 % — 370 HalM HajeXHble
napTHepbl, KOTOPbIe HaM A0BePAIOT

® Bnaropgapsa Hawei nporpamme, Bbl NOBbICMTE NPOAANKM B
Balweit kKomnaHuu

© BO3MOHOCTb 3aMONY4YUTb KAUEHTOB y4LLMX
KOMMN/ieKCcoB

® LieHoBasa nonuTUKa.
KauyectBo-LeHa-dpdeKkTuBHOCTD

® BO3MOXHOCTb HATU HAAEXHBIX MAPTHEPOB
® BbiCOKasa nokynaTtenbckaa cnocobHoctb LA

® PaboTtaem B eAMHOM PEKIaMHOM
cermeHTe

® BbICOKMIA ypoBeHb HKunbix Komnaekcos

® Jlyywme KaHanbl pacnpocTpaHeHus
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LUEAEBASl AYAUTOPUSA

Yuratenu xypHana GRAND HOUSE — 370 3Kck/103UBHas ayaUTOPUs, NPEeX/ae BCero, NI0AN ¢
BbICOKMM YpPOBHEM A0CTaTKa, akTUBHbIE ﬂOTpE6MTEJ|MTOBEDOE nycnyr npeMmym cermeHTa, Kotopble

UEHAT CBOE BpeMs, OTAAloWMe NpeanouTEHME AOPOTUM, MPECTVHKHBIM TOBapaM M ycayram
W3BECTHBIX TOProBbIX MapoK, UMEIOLLME NPeACTaBAEHUE O TOM, YTO TaKoe CTUb U KOMGOPT.

ToHATUE NPECTIIKA ABNRETCA AN HUX AOMUHMPYIOLLMM Y BbIGOPE TOBapa MANYCAYrA. UHTepbep
OHM PacUEeHNBaIOT KaK OTPaXKeHM e CBOero CTUAA M 06pasa u3HM. Mo3ToMy MX UHTepecytoT B
nepsyIo o4epeab YHUKaNbHbIE, MHAUBUAYa/IbHbIE PELIEHUA U NPEAMETbI UHTEPbepa.

W3panue Grand House nonagaet s pyku Balweii uenesoil Ha TOM 3Tane, Koraa peyb uaet
0 PEMOHTE 1 0BYCTPOICTBE XUNBA C MAKCUMALHOM NOKYNATENbCKOM aKTMBHOCTbIO.

BaxkHoCTb 1 LUEeHHOCTb U34aHNA B TOM, YTO OHO nonagaet UMeHHO B PyKu Bawemy
KAMEHTY B Hy)XHbIli MOMEHT, KOTAa NOTPEBUTENL MLLET AaHHbIV TOBAP MM YCAYTY.

Bnaaenbubl 3NMTHON HEABMXMMOCTM NIy4wmx Xunbix Komnaekcos
YYaCTHUKM 1 NOCETUTENN NPOGUNBbHBIX BbICTABOK

Maccaxupbl asponoprta bopucnons
MoceTUTenu 3nUTHbIX pecTopaHos

MoceTutenu KpynHoix TL
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U3AAHUE GH

B Otpenax Mpopaxk

B Xonnax dnutHbix flomos

B Otgenax dkcnayatauum XKunbix
Komnnekcos

B MpodunbHbix Toproebix LieHTpax
Interior Mebel 2018

Kiff 2018

Design Living Tendency 2018
Interbuildexpo 2018
e Comfort House

e MexXAayHapoaHbIi
Asponopt Bopucnonb
e B aBTocanoHax

® B nuTtHbIX PecTtopaHax




