


EN:

Advertising on Google Ads.

Conversion — successful order placement.

Connected: Google Analytics and GTM.

The goal was to receive orders at a price not exceeding UAH 300. In the first month, the price
per conversion was UAH 700, which was twice the target.

After that, we conducted a small audit of the site, increased speed, improved usability, and
launched new p-max campaigns, which significantly improved the performance.

In the second month, the conversion price was UAH 450. Subsequently, we optimised our
advertising campaigns and managed to reduce the conversion price to UAH 250-300.

1-4 position in search results.

Budget: 12,000 UAH per month.

Conversion rate: 2.20%.

Cost per conversion: 300 UAH.

Cost per click: 30 UAH.

UTM tags were set.

Types of advertising campaigns: Search, P-max.

Goal setting.

Campaign development based on the restaurant menu.

Website optimization.

Remarketing.

A/B testing.

Optimization.

UA:

Peknama B Google Ads.

KoHBepcisa — ycniwHa BignpaBKa 3asaBKWU.
MigkntoueHi: Google Analytics Ta GTM.

MeTa nosiarana B OTPMMaHHI 3aMOB/IEHb 3a LiHO, Wo He nepesuiuye 300 rpH. Mepwmnin micaup

LiHa 33 KoHBepcito ctaHoBmna 700 rpH, WO BABIYI NepeBULLYBaI0 BCTAHOBAEHI Lini.

Micna uboro NPoBeN HEBENUKUIA ayaUT CaUTy, NiIABULWMAN WBUAKICTb, MOKPALWLMAN
t03a6iniTi,3anycTUAM HOBI KaMnaHil N-MakKc, WO 3HAaYHO MOKPALLNAO NOKA3HUKN.

Bxke y gpyromy micaui wiHa KoHBepcii ctaHoBuna 450 rpH. Hagani nposoanaun ontumisauinHi
pPo60TH 3 pEKNAMHUMM KaMMNaHiaMK, Nicia 4oro BAanocsa 3HU3UTK LiHy KoHBepcii go 250-300
PH.

1-4 no3uuia y sBuaaui.

brogkeT: 12 000 rpH Ha micAub.

KoediuieHT KoHBepcii: 2,20%.

LiHa KoHBepcii: 300 rpH.

LiHa 3a Knik: 30 rpH.

MpoctasneHi UTM-miTKK.

Tunun peknamHux KamnaHin: Search, P-max

HanawTtyBaHHA uinen.

CKnagaHHA KamnaHii Ha OCHOBi MEHIO pecTopaHy.

OnTumisauia canTy.

PemapKeTuHr.

A/B TectyBaHHs.

OonTtumisauis.





