[bookmark: _rizyzkovydw]SPOTIFY VS DRUPAL - WHERE TO BEGIN WITH E-COMMERCE 

For the past 20 years or so, Spotify and Drupal have been the two go-to platforms for aspiring and seasoned sellers alike. Backed by regular updates and reliable customer support, their popularity in the world of e-commerce shows no signs of waning. Want to create an accessible, in-demand online store that caters to your customers' needs and desires? Chances are you've already considered choosing one of these established players. But which one? Although they're both quite similar in purpose, each one is different in its own way. Here's a breakdown of everything you need to know to make the right choice.
[bookmark: _uk04bhwutmet]OVERVIEW
The first thing to bear in mind is that Drupal is a far more complex beast than Shopify. Unlike Shopify, which was launched in 2006 as an out-of-the-box software with a strong emphasis on user-friendliness and intuitive design, Drupal started its life several years earlier as an open source CMS (content management system), which meant it had (and still has) a lot more power and flexibility, but also took a lot more time to learn and understand.
Apart from the technical know-how, there's also the question of money. When it comes to pricing, it all depends on the size of your business. If you're planning a smaller project, Shopify would be your first choice. It offers a range of solutions that can accommodate pretty much any online store of average size and complexity. All you need to do is choose your preferred payment plan, and you’re good to go. Prices range from €19 per month for the basic plan to €289 per month for the advanced version and €2,000 per month for large businesses.
Drupal, on the other hand, is distributed for free, although it is mostly aimed at people who are familiar with coding and willing to write a considerable portion of the backend. If you have a multifaceted project that requires flexible solutions, Drupal is the way to go. Investing up front might actually be a good choice if you're not comfortable with your business depending on monthly payments. Just keep in mind that hiring outside help for backend development can be pricey.
[bookmark: _9b1dq8irh6yy]FEATURES
On the surface, Shopify looks like a no-brainer. Understandably, accessibility and intuitiveness of use will be major deal breakers for some. But for those with a more unique type of shop in mind, Drupal offers far more customisation options and extensive functionality.
Although Shopify offers a fairly comprehensive list of pre-built templates that can facilitate a wide range of projects, you're also stuck with the options you're given, as introducing certain unusual features, such as a unique loyalty program, can prove problematic. Although this particular predicament can be avoided by creating a dedicated application, it can still be quite costly. At that point, it's easier to go with Drupal and program the feature in advance, rather than retrofitting it into Shopify.
[bookmark: _ow0t3ehslyzj]OPTIMISATION & ADAPTABILITY
It's hard to overstate the importance of cross-platform functionality in any kind of modern online store, be it desktop or mobile. Drupal can ensure that the user experience is exactly what you envision it to be for your customers, with an expansive toolset that allows you to fine-tune every nook and cranny. But again, this comes at a price. Unless you intend to spend hours and hours on rigorous coding, it might be easier for you to go with Shopify. Just remember that their preset themes and applications are more suited to some platforms than others. For example, one theme might work well on a desktop browser, but not on a mobile device, and vice versa. But for some users, especially those running a relatively small business, it will be more than enough.
[bookmark: _c5dtnvf1oa8o]PRICING
With functionality and user experience aside, things get a little more complicated when you factor in the technicalities of pricing. While Shopify is much easier to set up and initially charges a relatively small monthly sum, there are more nuances to how the platform handles other paid services. Most of the apps and extensions you purchase on Shopify cost additional fees, so it's best to keep that in mind if you're looking to build a more customized experience. Then, of course, there's the issue of transaction fees. Every time when someone buys something through a Shopify store, the company gets to keep a portion of that sum. Scaling is also restricted. All plans except Plus allow you to have up to 10 inventory locations. If you want to go beyond that, you'll have to pay extra (a lot of extra, actually). The same goes for staff accounts. If you're doing everything yourself, this won't be a problem. But if you need to add more separate accounts for your employees, you'll need to upgrade to a more expensive plan.
The situation with Drupal is quite the opposite. Yes, you have to invest a lot more in the early stages of development, especially in things like backend and hosting, but the long-term payoff is also much greater. Most applications are free, with the exception of rare gems that only require a one-off purchase. When it comes to scaling, the sky is the limit with Drupal. The potential for your business to grow is unrestricted with no limits on inventory locations, staff accounts, checkout capacity, and more. And the cherry on top? No transaction fees. You get to keep everything you've earned.
[bookmark: _ylmu541rqtio]SCALING & PERKS
Both Drupal and Shopify offer specific benefits, and choosing the right service for you will largely depend on the size of your business.
· Small business (handmade products, coffee shop, small bookshop, custom printing)
If you're planning to start a small shop, it's best to stick with Shopify. With low upfront costs and no technical barriers, it's the perfect solution if you're making handmade knitted toys or designing custom-print T-shirts.
· Medium-sized business (handmade furniture, craft brewery, niche fashion brand)
Things get a little trickier if you don't start small, but you're not exactly in the big league yet. If your primary focus is selling products online and you don’t have a team of experienced developers at your side, Shopify will be ideal for you. But for multilayered ecosystems with lots of staff requiring varying levels of access, as well as numerous user-oriented systems (chats, media, blog, etc), Drupal is an optimal choice. You might also consider Drupal if you think there's a lot of potential for expansion. 
· Large business (global retail, industrial supplies, electronics) 
With its vast array of great templates for large-scale businesses, Shopify seems like a lucrative option, especially considering its superb handling of infrastructure and advanced security measures. Shopify Plus tier in particular, although somewhat on the pricier side, offers impressive scalability, with global sales access (including B2B) and around-the-clock priority support. But Drupal comes with its own set of unique features. This is by far the best platform for hosting a custom frontend, as well as integrating with APIs and custom CRMs. Having complete control over user data is also a big advantage. So if you need truly flexible customization and plan to build a whole ecosystem with a possibility of multi-site integration, Drupal is the easy choice.










