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name account type

case 1  SMM/PR

niche social media

client`s request features

.

New Stars Company commercial the ukrainian photo school, online 

and offline education, sale of info-

products

Instagram, Telegram

/ SMM and PR strategies;

/ creating a sales funnel in Stories and posts;

/ active posting, reminders about new course launches;

/ attracting new subscribers;

/ planning contest mechanics and 

administering group chats

the main task is not only to make a certain 

sales plan, but also to build an active 

community and increase the media coverage 

of the school

.



name done in a month

case 1  SMM/PR.

New Stars Company / a deep niche analysis was conducted;

/ a brief was prepared for the client;

/ the audience was identified and segmented;

/ a roadmap was created;

/ necessary KPIs were established;

/ a monthly content plan was developed and

 approved with the client;

/ 30 text posts and 10 texts for advertising creatives were created;

/ 65 Stories were created and Highlights were 

continued to be designed;

/ templates were created according to the brand board

 and prepared for publication;

/ necessary hashtags and rubrics were selected;

/ an advertising and PR integration plan was 

developed for the brand;

/ active posting was started, reporting was created 

and delivered to the client

.



name metrics (per month):

case 1  SMM/PR.

New Stars Company Social media leads: 150

Cost per lead: $1

Audience growth rate: 31%

Sales: 64

Conversion rate: 0,8%

Budget: $200

ER (engagement rate): 78%

CTR (click-through rate): 15%

Average reach: 890

Impressions: 1,351

Clicks: 449

toolkit
Google Docs

Figma

Photoshop

.



name integration type

case 2  SMM

niche social media

client`s request features

.

Canon Ukraine & New 

Stars Company

commercial photo Instagram, YouTube

/ SMM and PR strategies;

/ creating a sales funnel in Stories and posts;

/ active posting, reminders about new course launches;

/ attracting new subscribers;

/ planning contest mechanics and administering 

group chats

/ work with partners with whom the company 

already has a partnership; 

/ promoting free live streams

.



name

case 2  SMM.

Canon Ukraine & New 

Stars Company

what is done
15 social media creatives;

10 advertising creatives;

25 texts

.



name account type

case 3  SMM/PR

niche social media

client`s request features

.

Re:marketing 2021 commercial events (international advertising and 

marketing conference)

Instagram

/ content to fill the profile;

/ active posting to generate interest in the event;

/ acquiring new subscribers;

/ planning contest mechanics and sales 

funnel building

/ ready-made concept and identify; 

/ to create templates for publications within this theme

.



name done in a month

case 3  SMM/PR.

Re:marketing 2021 / conducted a briefing for the client;

/ identified and segmented the audience;

/ developed a roadmap;

/ created a content plan for the entire period before 

and after the event, which was approved by the client;

/ created 85 texts for posts (taking into account the client's desired 

ratio of "entertaining-informative-educational-advertising");

/ created 150 Stories and designed Highlights;

/ created templates for publications as per the client's request;

/ selected the necessary hashtags and rubrics;

/ created a template for the advertising campaign and launched it;

/ determined a pool of services for work;

/ started active posting;

/ eceived feedback and further discussed comments

.



name metrics (per month):

case 3  SMM/PR.

Re:marketing 2021 Social media leads: 35

cost per lead: $0,2

audience growth rate: 24%

sales: 2

conversion rate: 0,6%

budget: $10

ER (engagement rate): 23%

CTR (click-through rate): 7,3%

average reach: 1065

impressions: 853

clicks: 63

toolkit
Serpstat

Google Docs

Google Presentation

Figma

Photoshop

.



name account type

case 4  SMM/PR

niche social media

client`s request features

.

Sport Marketing 

Forum

commercial events (the thematic narrow-focused 

event for the development of 

marketing in the sports industry)

Instagram, Facebook 

(cross-posting)

/ content to fill the profile;

/ active posting to generate interest in the event;

/ acquiring new subscribers;

/ planning contest mechanics and sales

funnel building

/ a rather narrow focus of the event;

/ search for a relevant audience;

/ main ticket sales platform - Instagram

.



name done in a month

case 4  SMM/PR.

Sport Marketing

Forum

/ conducted a briefing for the client;

/ segmented the audience;

/ created a roadmap;

/ developed a plan for promoting the event;

/ created a press release;

/ developed a content plan for the entire period leading up to 

and after the event, which was approved by the client;

/ created 15 texts for posts (taking into account the client's 

wishes regarding the "entertaining-informative-educational-

promotional" ratio);

/ created 40 Stories and decorated Highlights;

/ created templates for publications according to the client's wishes;

/ selected the necessary hashtags and rubrics;

/ determined the pool of services for work;

/ started active posting, created reporting, and passed it on 

to the client;

/ received feedback, further discussed comments

.



name metrics (per month):

case 4  SMM/PR.

Sport Marketing 

Forum

Social media leads: 35

cost per lead: $0,3

audience growth rate: 62%

sales: 14

conversion rate: 0,9%

budget: $15

ER (engagement rate): 31%

CTR (click-through rate): 8,3%

average reach: 642

impressions: 1235

clicks: 42

toolkit
SMMPlaner

Serpstat

Google Docs

Google Presentation

Figma

.



name account type

case 5  SMM

niche social media

client`s request features

.

Youth sports school non-commercial sports school Instagram, Facebook

/ creation of an SMM promotion strategy 

"from scratch";

/ active posting and filling of accounts;

/ attraction of new subscribers;

/ creation of identity, brand board and 

templates for publications;

/ creation of a photo and video bank for 

further publication;

/ setting up advertising in Facebook Ads

the account had to be prepared for a new set 

of students

.



name done in a month

case 5  SMM.

Youth sports school / conducted an in-depth analysis of the niche;

/ conducted a brief for the client;

/ identified and segmented the audience;

/ created a roadmap;

/ established necessary KPIs;

/ developed a content plan for the month, approved with the client;

/ created 12 texts for posts;

/ created 25 Stories and designed Highlights;

/ created photo and video materials, processed and 

prepared them for publication;

/ selected necessary hashtags and categorizers;

/ started active posting, created reporting, and handed 

it over to the client;

/ received feedback, discussed additional comments

.



name metrics (per month):

case 5  SMM.

Youth sports school Social media leads: 12

cost per lead: $0,8

audience growth rate: 95,1%

budget: $10

ER (engagement rate): 24%

average reach: 180

impressions: 263

clicks: 19

toolkit
Serpstat

Google Docs

Google Presentation

Figma

Photoshop

.



name account type

case 6  SMM/EVENT

niche social media

client`s request features

.

DGTL vechirka commercial events (student digital conference) Instagram, Facebook

/ SMM and PR strategies;

/ creating the concept and identity of the event;

/ active posting, generating interest in the event;

/ attracting new subscribers;

/ planning of contest mechanics and building 

a sales funnel

the main task of this event is to make

a name for itself and fit into a limited budget

.



name done in a month

case 6  SMM/EVENT.

DGTL vechirka / dentified and segmented the audience;

/ selected about 10 event partners;

/ created a roadmap;

/ developed a content plan for the entire period before and 

after the event;

/ created 25 texts for posts;

/ created 100 Stories and designed Highlights;

/ created templates for posts according to the client`s wishes;

/ selected necessary hashtags and rubricators;

/ created a template for an advertising campaign and 

launched it;

/ determined a pool of services for work;

/ started active posting

.



name metrics (per month):

case 6  SMM/EVENT.

DGTL vechirka Social media leads: 65

cost per lead: $0,2

audience growth rate: 24%

sales: 52

conversion rate: 0,6%

budget: $25

ER (engagement rate): 56%

CTR (click-through rate): 10%

average reach: 569

impressions: 845

clicks: 85

toolkit
Google Docs

Google Presentation

Figma

Photoshop

.



name account type

case 7  SMM

niche social media

client`s request features

.

Fmarketing.conf commercial

/ content to complete the profile

/ actinic posting, heating up interest in the event;

/ attraction of new subscribers;

/ creating an identity;

/ planning competitive mechanics and building 

a sales funnel

/ narrowly focused topic of the event;

/ the necessity to announce the speaker's 

presentation topic on social media

events (the thematic narrow-focused 

event for the development of marketing 

in the fashion industry)

Instagram, Facebook 

(cross-posting)

.



name done in a month

case 7  SMM.

/ conducted a briefing for the client;

/ identified and segmented the audience;

/ created a roadmap;

/ developed a content plan for the entire period before and after 

the event, which was approved by the client;

/ created 15 texts for posts, taking into account the client's 

preferences regarding the balance 

of "entertainment-informative-educational-promotional" content;

/ created 35 Stories and organized them into Highlights;

/ created templates for publications;

/ selected necessary hashtags and categories;

/ created a template for the advertising campaign and launched it;

/ determined a pool of services for the work;

/ started active posting, created reports, and handed them 

over to the client;

/ received feedback and discussed any additional comments

Fmarketing.conf

.



name metrics (per month):

case 7  SMM.

Fmarketing.conf Social media leads: 20

cost per lead: $0,5

audience growth rate: 51%

sales: 14

conversion rate: 0,7%

budget: $10

ER (engagement rate): 21%

CTR (click-through rate): 8,3%

average reach: 552

impressions: 410

clicks: 34

toolkit
SMMPlaner

Serpstat

Google Docs

Google Presentation

Canva

.



name account type

case 8  SMM

niche social media

client`s request features

.

APG FOREST commercial

/ creating an SMM promotion strategy;

/ active posting and filing of accounts;

/ engagement of new followers;

/ creating an identity, brand board, brochure

/ the main sales area is the marketplace, so all the traffic 

had to be redirected there;

/ the customer did not provide sales data on this site;

/ domestic production, small assortment, eco materials

manufacturing of decorative 

wooden rails

Instagram, Facebook

.



name done in a month

case 8  SMM.

/ an in-depth analysis of the niche was conducted;

/ identified the main customer requests for the brand, 

created a customer profile;

/ the brand's philosophy, the mission, vision, and positioning 

were defined;

/ the audience was identified and segmented ;

/ a roadmap was created;

/ established necessary KPIs, set dates for follow-up calls 

and reporting submission;

/ developed a content plan for the month;

/ 15 text posts were created (the client's preferences: the balance 

of "entertainment-informative-educational-promotional" content);

/ 35 Stories were created and organized into Highlights;

/ photos and videos were created, processed and

 prepared  for publication;

/ selected necessary hashtags and categories;

/ determined a pool of services for the work;

/ started active posting, created reports;

/ received feedback and discussed any additional comments

APG FOREST

.



name metrics (per month):

case 8  SMM.

APG FOREST Social media leads: 5

cost per lead: $0 (organic traffic)

audience growth rate: 96,6%

sales: 3

conversion rate: 0,6%

ER (engagement rate): 14,3%

CTR (click-through rate): 4,6%

average reach: 256

impressions: 353

clicks: 27

toolkit
SMMPlaner

Serpstat

Google Docs

Google Presentation

Canva

.



name account type

case 9  PR

niche social media

client`s request features

.

Votre commercial

/ PR strategy;

/ communication with Media Channels;

/ concept and implementation of PR events;

/ partner and blogger search for collaborations;

/ creation of Stories and visual content for social media;

/ organization of photoshoots

/ the main task is to increase brand recognition; 

/ an active PR campaign; 

/ PR support for new product launches

Ukrainian niche perfume brand Instagram

.



name done in a month

case 9  PR.

/ conducted a briefing for the client;

/ identified and segmented the audience;

/ created a roadmap;

/ developed a content plan and themes for Instagram Stories;

/ gathered a pool of media for partnership and communication;

/ created 3 press releases;

/ created 150 Stories and organized them into Highlights;

/ created a template for the advertising campaign and launched it;

/ determined a pool of services for the work;

/ planned 2 promotional photoshoots;

/ received feedback and discussed any additional comments

Votre

toolkit
trend.hero     Google Docs     Figma     Photoshop      mobile applications for editing   

                                                                                   (f.e. Videoleap, Snaseed, VN, CapCut etc.)

.



a press release

examples 
of works

.



examples 
of works

a press release

.



examples 
of works

a press release

.



examples of works

texts like these 
have been created

.



examples of works

texts like these 
have been created

.



texts like these 
have been created

examples of works .



designs

examples of works

[ posts ]

.



designs

examples of works

[ posts ]

.



designs

examples of works

[ Stories ]

niche:              

color 

solutions:

color 

solutions:

niche:              photo school

.



designs

examples of works

[ Stories ]

niche:              photo school

color 

solutions:

.



designs

examples of works

[ Stories ]

niche:              wine restaurant

color 

solutions:

.



designs

examples of works

[ Stories ]

color 

solutions:

niche:              photo school & Canon Ukraine

.



designs

examples of works

[ Stories ]

niche:              care and beauty products

color 

solutions:

.


