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case 1-SMM/PR

noame account type niche social media

New Stars Company commercial the ukrainian photo school, online Instagram, Telegram
and offline education, sale of info-
products

client’'s request features

/ SMM and PR strategies; the main task is not only to make a certain

/ creating a sales funnel in Stories and posts; sales plan, but also to build an active

/ active posting, reminders about new course launches; community and increase the media coverage

/ attracting new subscribers; of the school

/ planning contest mechanics and
administering group chats




case 1-SMM/PR

newstars.company

nome done in a month ) Lo,
New Stars Company / a deep niche analysis was conducted; i S

/ a brief was prepared for the client; Y080s s

/ the audience was identified and segmented; ccaimsih boTompoctin

3aHATHA NPOXOAAT B Nyuwnx ¢poTocTyamax ropoga Kyiv,

/ a roadmap was created,; Kharkiv

#) t.mef+jkKbDLZOHIhkNDEY
/ necessary KPIs were established; :
/ a monthly content plan was developed and

approved with the client; . > y N

P

CTEHHTH MomigosneMER EneaxTpoMHa a...
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/ 30 text posts and 10 texts for advertising creatives were created; N .. ONRIIEY BASRaS  DOTOY
/ 65 Stories were created and Highlights were
continued to be designed,;

/ templates were created according to the brand board : e
and prepared for publication; | T
/ necessary hashtags and rubrics were selected;
/ an advertising and PR integration plan was

e " ‘po3HPORAK
developed for the brand; LT KYPCIB NS

CTYOAIWMHE ¢ﬂTgrEA¢I E'

MY NECHE CBITNOD

/ active posting was started, reporting was created

and delivered to the client © L




case 1-SMM/PR

name

New Stars Company

toolkit

Google Docs
Figma
Photoshop

metrics (per month):

Social media leads: 150
Cost per lead: $1

Audience growth rate: 31%
Sales: 64

Conversion rate: 0,8%
Budget: $200

ER (engagement rate): 78%
CTR (click-through rate): 15%
Average reach: 890
Impressions: 1,351

Clicks: 449

newstars.company
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case 2- SMM

noame integration type  niche social media

Canon Ukraine & New commercial photo Instagram, YouTube

Stars Company

client's request features

/ SMM and PR strategies; / work with partners with whom the company
/ creating a sales funnel in Stories and posts; already has a partnership;

/ active posting, reminders about new course launches; / promoting free live streams

/ attracting new subscribers;
/ planning contest mechanics and administering
group chats
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case 3:SMM/PR

noame account type niche social media

Re:marketing 2021 commercial events (international advertising and Instagram
marketing conference)

client's request features
/ content to fill the profile; / ready-made concept and identify;
/ active posting to generate interest in the event; / to create templates for publications within this theme

/ acquiring new subscribers;
/ planning contest mechanics and sales
funnel building




case 3:SMM/PR

remarketing.festival

nome done in a month Q) = oz
Re:marketing 2021 / conducted a briefing for the client; REMARKETING

17/09/21

creative partner @tabascoad

the latest ones:

Fremarketing2019 #remarketing2018 Ginswe
Kharkov, UKkraine

(lepernaHyTHU NepexKnan

/ identified and segmented the audience;
/ developed a roadmap;
/ created a content plan for the entire period before

¢#) remarketing.in.ua

and after the event, which was approved by the client; . .
/ created 85 texts for posts (taking into account the client's desired iy [ R
ratio of "entertaining-informative-educational-advertising");

/ created 150 Stories and designed Highlights;

/ created templates for publications as per the client's request;

K

/ selected the necessary hashtags and rubrics;

/ created a template for the advertising campaign and launched it;
/ determined a pool of services for work;

/ started active posting;

/ eceived feedback and further discussed comments
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case 4. SMM/PR

noame account type niche social media
Sport Marketing commercial events (the thematic narrow-focused Instagram, Facebook
Forum event for the development of (cross-posting)

marketing in the sports industry)

client's request features

/ content to fill the profile; / a rather narrow focus of the event;

/ active posting to generate interest in the event; / search for a relevant audience;

/ acquiring new subscribers; / main ticket sales platform - Instagram

/ planning contest mechanics and sales
funnel building




case 4. SMM/PR

name

Sport Marketing
Forum

done in a month

/ conducted a briefing for the client;

/ segmented the audience;

/ created a roadmap;

/ developed a plan for promoting the event;

/ created a press release;

/ developed a content plan for the entire period leading up to

and after the event, which was approved by the client;

/ created 15 texts for posts (taking into account the client's

wishes  regarding the “"entertaining-informative-educational-
promotional" ratio);

/ created 40 Stories and decorated Highlights;

/ created templates for publications according to the client's wishes;
/ selected the necessary hashtags and rubrics;

/ determined the pool of services for work;

/ started active posting, created reporting, and passed it on

to the client;

/ received feedback, further discussed comments

sportmarketing.forum

SPC_—RT 69 196

MARKETING _
FC—RUM HonwucwK YUTauvi

@iTHec Ta Cnopt @opym Xapkis

sport Marketing Forum §-4

[1po MmapkeTHHr ana cnopty | diTHec-biaHecy L
@gudyma.events

#sportmarketingforum

Kharkov, Ukraine

{f} sportmarketing.com.ua
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case 4. SMM/PR

sportmarketing.forum

noame metrics (per month):
Sport Marketing Social media leads: 35 Q*_:'/ nacres | ==
Forum cost per lead: $0,3

audience growth rate: 62%

sales: 14

conversion rate: 0,9%
toolkit budget: $15

ER (engagement rate): 31% " o o
SMMPLlaner S

CTR (click-through rate): 8,3%
average reach: 642

Impressions: 1235

. . el (e, | Nepeaars
clicks: 42 S / sMF20m1

Serpstat

Google Docs

Google Presentation
Figma
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MapreTnsr
COLLAB==RATION Biawec

&1 FIT | DAY




case o- SMM

noame account type niche social media
Youth sports school non-commercial sports school Instagram, Facebook
client’'s request features

/ creation of an SMM promotion strategy the account had to be prepared for a new set

"from scratch"; of students

/ active posting and filling of accounts;
/ attraction of new subscribers:

/ creation of identity, brand board and
templates for publications;

/ creation of a photo and video bank for
further publication;

/ setting up advertising in Facebook Ads




case 5 SMM

dush13 kharkiv

name done in a month o
Youth sports school / conducted an in-depth analysis of the niche; RO 68 Sl

/ conducted a brief for the client; ;ﬂr:z

/ identified and segmented the audience; Baseas

/ created a roadmap; @ gyreon

/ established necessary KPIs; e T

/ developed a content plan for the month, approved with the client; HABIP Y [PYTY - y Direct!

/ created 12 texts for posts; epermHnepernan

/ created 25 Stories and designed Highlights; G Lioola iomdhiiv

/ created photo and video materials, processed and 0 . @ .
prepared them for publication;

. KONeKTHe Habip 2021  Haropoaw
/ selected necessary hashtags and categorizers;

/ started active posting, created reporting, and handed o
it over to the client; R
: : " L aw,

/ received feedback, discussed additional comments el SR 2
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case 5 SMM

name

Youth sports school

toolkit

Serpstat

Google Docs

Google Presentation
Figma

Photoshop

dush13 kharkiv

metrics (per month):

Social media leads: 12 ..‘L -

. ' o A
cost. per lead: $0,8 .,“U' -
audience growth rate: 95,1% : ...:M‘EW '
budget: $10
ER (engagement rate): 24% o N e

average reach: 180
Impressions: 263
clicks: 19




case 6.:SMM/EVENT

noame account type niche social media
DGTL vechirka commercial events (student digital conference) Instagram, Facebook
client's request features

/ SMM and PR strategies; the main task of this event is to make

/ creating the concept and identity of the event; a name for itself and fit into a limited budget

/ active posting, generating interest in the event;
/ attracting new subscribers;

/ planning of contest mechanics and building

a sales funnel




dgtl.vechirka

34 51
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case 6. SMM/EVENT

name
DGTL vechirka

toolkit

Google Docs

Google Presentation
Figma

Photoshop

metrics (per month):

Social media leads: 65
cost per lead: $0,2
audience growth rate: 24%
sales: 52

conversion rate: 0,6%
budget: $25

ER (engagement rate): 56%
CTR (click-through rate): 10%
average reach: 569
Impressions: 845

clicks: 85
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case /-SMM

noame account type niche social media
Fmarketing.conf commercial events (the thematic narrow-focused  Instagram, Facebook
event for the development of marketing (cross-posting)

in the fashion industry)

client's request features

/ content to complete the profile / narrowly focused topic of the event;

/ actinic posting, heating up interest in the event; / the necessity to announce the speaker's
/ attraction of new subscribers; presentation topic on social media

/ creating an identity;
/ planning competitive mechanics and building
a sales funnel




case /-SMM

name

Fmarketing.conf

done in a month

/ conducted a briefing for the client;

/ identified and segmented the audience;

/ created a roadmap;

/ developed a content plan for the entire period before and after
the event, which was approved by the client;

/ created 15 texts for posts, taking into account the client's
preferences regarding the balance

of "entertainment-informative-educational-promotional" content;
/ created 35 Stories and organized them into Highlights;

/ created templates for publications;

/ selected necessary hashtags and categories;

/ created a template for the advertising campaign and launched it;
/ determined a pool of services for the work;

/ started active posting, created reports, and handed them

over to the client;

/ received feedback and discussed any additional comments

fmarketing.conf

MARKETING

Fashion Business Conference
[lonia

18/06/2020

1 notok - 3 Gnoka - 9 Tem
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HMLLEBbLIKM MBEHT ONa pa3suTuA fashion-bn3Heca B YkpauHe
C NOMOLWbH MHCTPYMEHTOBE MapKeTuHra
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.:f:' taplink.cc/fmarketing.cont
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case /-SMM

name

Fmarketing.conf

toolkit

SMMPLlaner

Serpstat

Google Docs

Google Presentation
Canva

fmarketing.conf

metrics (per month):

Social media leads: 20
cost per lead: $0,5
audience growth rate: 51%
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L
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sales: 14

conversion rate: 0,7%

budget: $10

ER (engagement rate): 21%
CTR (click-through rate): 8,3%
average reach: 552
Impressions: 410

clicks: 34
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case 8- SMM

noame account type niche social media

APG FOREST commercial manufacturing of decorative Instagram, Facebook
wooden rails

client's request features

/ creating an SMM promotion strategy; / the main sales area is the marketplace, so all the traffic
/ active posting and filing of accounts; had to be redirected there;

/ engagement of new followers; / the customer did not provide sales data on this site;

/ creating an identity, brand board, brochure / domestic production, small assortment, eco materials




case 8- SMM

name
APG FOREST

done in a month

/ an in-depth analysis of the niche was conducted;

/ identified the main customer requests for the brand,
created a customer profile;

/ the brand's philosophy, the mission, vision, and positioning
were defined;

/ the audience was identified and segmented ;

/ a roadmap was created;

/ established necessary KPIs, set dates for follow-up calls
and reporting submission;

/ developed a content plan for the month;

/ 15 text posts were created (the client's preferences: the balance

of "entertainment-informative-educational-promotional” content);

/ 35 Stories were created and organized into Highlights;

/ photos and videos were created, processed and

prepared for publication;

/ selected necessary hashtags and categories;

/ determined a pool of services for the work;

/ started active posting, created reports;

/ received feedback and discussed any additional comments

apg_forest

22 399

Nonwuck Yutaw

MHTEPLEP ™ OEPEBO

+380688105/14

Viber WhatsApp lTelegram
s Bce uBeTa M NOKPLITHUA
Ma CobcTBeHHO® NPOM3IBOACTEO

apgforest.com.ua/

CrexuTin NosiaoMNeHHA

28
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case 8- SMM

name
APG FOREST

toolkit

SMMPLlaner

Serpstat

Google Docs

Google Presentation
Canva

metrics (per month):

Social media leads: 5

cost per lead: $SO (organic traffic)
audience growth rate: 96,6%
sales: 3

conversion rate: 0,6%

ER (engagement rate): 14,3%
CTR (click-through rate): 4,6%
average reach: 256

Impressions: 353

clicks: 27

apg_forest
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case 9.PR

noame account type niche social media
Votre commercial Ukrainian niche perfume brand Instagram

client's request features

/ PR strategy; / the main task is to increase brand recognition;

/ communication with Media Channels; / an active PR campaign;

/ concept and implementation of PR events; / PR support for new product launches

/ partner and blogger search for collaborations;
/ creation of Stories and visual content for social media;

/ organization of photoshoots




votre_votre
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examples
of works 3 —

XV Remarketing

DGTL VECHIRKA 2021: PO3JYMHWCHE B TPEHOAX!

24 woemmxa 2021 poxy y KSH (Marazin Student Hall) edGydemecs | digital-xoxgbepesys dns

1L~
Q pressre

lease

Xapuisg

REMARKETING 2021: 3ABIPYCYW CBOIO IIENO!

17 eepecwn 2021 poxy y Kharkiv Palace Hotel eidfydempcn X1V Moxnapodwud
DEENEMSO-MEDHEMUNE0BUY DECMUEENe Remarkehing — raumacwmalriwuy Gizsec1e8Lm

N n I. 1 P ¥ g i
Cxndmol Yepaisy

(onoBHa MeTa DeCTHBANK — CTEODEHHS KoM KOHITI ANS MOWNUBOCTI 32MCH0EaTY Jianor
MDE CHeuanicTamd pizsvx chep mapkeTuHry. Tiporpasa | Cenag cnikepis DecTvBamo
IMMHIDETECR KOWHOM pOXy | DOPMYETHCR BIZNOBISHO 40 AKTYaNsHMX BAMOr MADKETUHIOBOMD
Py | WOTD ZIMOSMX CNEUIANICTIE

KOMHOMD pOKy 38xi3 sia8iaye OinbWwe #iw 500 yyacHmis, cepal AKKi € CheuianicT & Cepl
pexnamy, mapreTusry, PR, An3axy, 3 Tax0ow TONOR! KPeaTHEHI JUPerTODH | BNacHnKH
Siasecy

MpoTRroM 12 poss ICHyBaHHR DECTHEAND WOro cnikepami Oyni 3apy0oexi cneylanicTv 3
CLUA. Himewunnn, Opasuil, Kasagw, Cnosesil, Binopya, Pocil. Cepeg Hix Gynu
NPeACTaSHUKK DiZHM CEITOBMX u3IanHepCarix | MADKETHHIOBMY KoMnaxid Saachi&Saach
Ukraine, Banda Agency. HAVAS Worldwide Ukraine, Advanter Group, Ogilvy Ukraine, BBDO
Ukraine, Leo Bumett Ukraine

Kpeatue=uit napTHep X1V Remarketing — wawfinelue He3anew-=e are+TCTBO YupaiHu
TABASCO.

OCH0B00 UsOropiN=0| xoxuenyll 3axody CTano Te, Wo CeorogHl saixpawl Spexan €
BIDYCHOK BEPCIED eMOoUli | Epawess, Akl NOTPaNNAOTe B Opradizy cnowmxeava Lol Gymw
HOMEDOM 0w+, Gpesa Noau=eH ANHANKDALWS Ja8IDYCHTH CBO MaDLeTU=IoBy (08w |
KOHUSNUSBC, JOHECTH IX S0 HaANOTIEMHILMY KNITHHSMY CTPYETYD oprasiavy |nes — ue sipyc
3 OPradiaM, KyJK BOHM NPOHUKANTE — COWIvM

Aptemenko Ceprin, Creative Group Head TABASCO:

«LILOr0 pOXy M BHDILLMANK NEpeMBKHYTUCS 3 BIDYCIE peansHiy Ha sipyck pexnam«l Becs
popuar XIV Remarketing Syge nofygosamt y cTunicTryl nabopatopil 3 BueuesHA BIpyCHIX
LOMYyHIKAWIM Ta Laer. 8 ydacHner SyxsansH0 Mg MIKDOCEONOM DOAOHBNATHMYTRCS NPpUENann
BipyCiB, Rl CEOM0 Yacy 3axondnu BecCs CBIT CnogieacMOoCH, WO yYaCHus BHATYTe 3
poMepesLl JMNNOMOSAHMMIE DELNAMMMME BIDYCONOraMu roTOBMMK 33DAIATH Ta
JADAWATH CBOIM KDEaTHBOM BCIx HABKONOs

DecTrEanes Remarketing — ue Jwepeno <08ux ¥peill (08 | xpeaTHEHMX pilexs, ue Te
Micue, e BlafyEaEToCR KOMYHIRAWS, WO 10aTHA IMHUTK CBIT MapeeTHHry Ta 3p00uTh Aoro
Sinell eDECTHEHNM

cnewamcms ‘DG TL vechirka — saUuMacwmalsiwus mest-up MICMs

FoNoBHE META BEYIPKN — CTEODEHHME MARSAHYMEY ANS HETBODUMTY Cepen
plasonpodinsHx digital-cneylanicTia micTa |, 8 MmanlyTusomMy Yipaism Mu CTEBODKEMOD
eMOUil T3 KONTAKTH 334N% POLLMPeHHA TBOPYO! Tycosxn Xaproea Mporpama | cenag
CNiKepis CTEOPeHI 3 YPAXYBaHHAM YO SETYaNsHKX CDep, TeHIeHUIW Ta RanpaMis

Cepea yvyacHikie, W0 BIABIGa0Te 3aXi3 € cnewanicTu y cdepax SMM, HR, pexnamu
mapretuHry, PR Ta ausaiuy

Opra«izatopu DGTL vechirka 2021 — SMM-arequin DIL Agency.

OCHOB0W LUeOropiuMol KOHUSNUIT 38004y CTAND DONMMENHRA B TpeMaax. TpeHan — e He
Tinsxw 3ananssi TaHyl & TikTox Ta posmoBHi CTOPIS 8 Instagram, ue Npo NOYYTTA NOTOKY, NPO
BIQYYTTA NOTOKY TeHZeHUIR T3 NDO MOXNKMBICTS IX CTEODKEaTH. 3axig AaCTe HOCTANLIYHNN
Bai0 Ta ropucHY HDOPMAUIO, @ 3 YYACHWKE — CTEODEeHHRA HOBOMD, KDYTIWOM
TPEHA0BILWOND Ta 38ICHO NOWMPEHHA ¥ COWIENEHKX MEPeXa)

TONOo8Ha NOHLENUIR - BIACYTHICTE KoHuenuii. Mu CnpocTyEMo MDD, WO HagyaTnie
MOE=a TINM=EN =2 H',‘,-j-!ll;'. ayauToDn - 3BICHO =t UL"JM!.—- FgH=ERME HeTE0DEEN Ta 38ICH0D
afterparty 13 ymoOnesume miCHRMM

DGTL vechirka — ue HeTBODKII, NDODACIHHE KOM WOHITI, 33pR4 Ha rpeaTHe, Deaniy HoBux
IS8 Ta O¥WEeDens HaTiHEHHE

Bam sapTo B 8IAETY DECTHEAN:, AKLLO BM

[ ] FOTOEI NOSHICTH) DOAYAHHTHCE ¥ MOSQHHX TeHOeHLIRY ﬂlgda-
e GaxacTe NOI=HanoMUTUCS I3 digital-e0neramu Bxunsy
e EiOKDUTI ANS H08MX e Ta 3apA1Y Ha KDeaTHs

DGTL vechirka exe JINWTUCE Ha ABI YACTHHN. Nepwa — BUCTyNw Chikepis, casa-Opewx Ta
caavsnit 060 [dpyra vacTwsa — afterparty. Haw gigwes Kupeno Eyeesxo Gyne sananeatm
Ta PO3IBaWaTH BCIX rocTed y pewmMi HoH-CToN

TOX roTog! pOIMHHRTHCE ¥ Tpenaax wa DGTL vechirka 20217

Kauton wa DGTL vechirka ywe & npogaxy. B moxete ix npualatw wa caTi
hitp //dgtivechirka tilda ws

Jaxig npoxogavTime 3a agpecow syn. O Apowa, 11-A. KSH (Karazin Student Hall)
Mogpoduyl 33 TenedoHaMu




examples
of works
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Q press release
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NPEC-PETI3
16.03.2021

V XAPKOBI HOBHH PEKOPI VKPAITHH — HAHBLTBIIIA
MAP®VMOBAHA CBIYKA

27 Gepesmx 2021 poxy B XapxoEi SYOVIE ECTAHOEMIOBATH PeKOPI Y KPaiEu Ta
samamosath 62-merposy ceBmuxy. [lowarox momi o 19:00, moxamin — TPL]

“@panrysskui bynseap™.

A1 BHFOTOBNSHHA CBIMKH BHEOPHCTAHO HATYPANBHHE COCBHH BICK, AKHH ¢
aScomorso GesmeqEmM | Ha BUDMIHY Eil mapadiny He BMOUIAE Karueporemis. B
OCHOB! BHKOPHCTaNO MapdyMepHY KOMDOSHUNO, AKA Gyna cTEOpena anx mei momil
KutexicTs raoTis — 1634 —CuMBOmISYe PIK SaCHYBaHHA MICT3 XapKOBa.
Astopauu npoexTy € B'auecnae Hexpacos 1a Jlapuca Morysumena — sacHOBHUKH
Gpenny Votre.

Ha nmi HapomIxeHEN TOPTIB&NBHOTO IEHTPY TOCTI MATHMYTH MOXINEICTH CTATH
JaCTHHOK PEKOPAY ¥ KpaifN Ta sananwTi GuTblne THCA® reEOTiE Ha 62-meTposii

ceiam v dopai cepua.

Japuca Moryviimena: « e eusnauna nodin oxa micma Xaprosa ma sciei Vpainu
Popma cepya ma xinxiems cxomis — 1654 — cumsozizyioms mo6oe 00 HaMO 0
wmicma. Hpuconamuca ma sananimu c6iKy 3 Nap@yMepHow KOMNOINYIED MoXCe

KOXNCEN OamcmoNnny

Pexopn Oyae BCTAHOBMIOBATHCA HA APYTOMY piBHI MapxoskH 1PL] “Pparmyssxmil

bynseap”. Bxia Ha moaumo — suteHmiE. JnA TOro, moS BSATH YHACTL Y SaNaneHni

CBIYKN H200XINHA MONSPEIHA PeeCTPANIA.

Josiaka:

Votre Parfum — e nepuie ametne wiwesoi nap@ymepii € Yxpaini, Axe posnouaro
ceow dinzenicms 2018 poxy

Pazom i3 esponelicvrimu xotecavi KoMnawia npedcmaeric opewo Bibliotheque de
Parfum e YVrpaini

Crocooni & acopmiovenmi Votre Parfiom npedcmaereno Gitviuee 30 apomamie, exacna
JNIKQ HAMYPATLHIX NAPPYMOEAHNX CEMNOX | OuGYIopN OIR OOMY 3 Nileswwn
xonnosuyiavu 3 Ancaii, Sparyii ma Imanii

Ha oaruii movenm yrpamcixuil Gpeno niwesol nap@ymepii mae 4 vacazwru € Mmicmi
Xapris ma 25 napmmnepie no sciti Yxpaini

https:/votre.com.ua/




examples
of works

z L~

Q press release

B UECTH JHA BHINHBAHKH BHIIVIIEHO VKPAIHCBKY
JHIHKY HIIMIEBHX APOMATIB

20 TpasEx sumsMaumacTeex 15-it, woBwmeitHuit BeecniTHil nexs EMmMBaHKKM. B wecTe
LeOM0 CEAT2 VEpainchkHi Openn mimesod mapdvuepii Votre Parfum ninrorveas
VHIEITEHY MHIHKY 23POMATIE — TG VIOPH INE DOMY T3 ZPOMACEIMEH V TPADMINIHIK

VEPALHCEKIN CTHITIIALII.

OcuoBoli0 oNX CRINOK € OPraHiMHHE COCBO-KOKOCOEMIt BICK {3 DOZAHOK
MapdVvMeEpHOKX EOMMOOIHINEW. JHPVIOPH ENrMOTOETEH! Ha Damn cvmumel sdipHix
Macen Dol KOMMOOHSHTH JPOMAPIDHHK € OeiNeuyHMMH ONN EMEOPHCTAHHE ¥

OPHMIIISHHIX, 08 € DITH T2 DOMAIIH! TEZPHHK.

Komsuit apoMaT HeNOBTOPHHKNR, CTEOPSHMR CNSIANBHO N4 Wiei MEiiKK. Y mpouect
pospobsit nmapdyMepHHMX KOMMOOSHINH B OCHOBY OVAM 3axmameHi He TLNBKH
APOMAMACTA, 4 YV NepUry 9&pry', moboE o Y Kpaian Ta Mpti NPO IATHINOK V KOXKHOMY

OOM1.

«VSESVIT», « TYRBOTA», «NASOLODA» — mx masex csimox Ta mudviopis
obpant HallkpacHBimN CNOBA VEPAIHCEEO{ MOBM, IKiI 0O TOrO X MaOTh Heabiaxe

IHIMEHHA | HANDOBEH2H! NOINTHEROKO SHEPTeTHEDKD.

Vipaisceka copit 2pOMaTiE — HOEMEEZ §K3 MOKTHKIHAZ CTEOPIOBATH OCOOMMEMM
33TEIOK, MOB2PTaTH OO EHTOKIE, ETHOEMOBATH T2 IMIDHIOEATH TPATHIMMEH!

IMEHOCTL, 00 EXHVEATH "MeHiE CiM{ V POTMEHOMY KOML.

Jacuosumus Oparnv Jlapuca Morviimesa rosopeTe, mo pofoTa Han CTEOPSHHEAM
VEpaiHCBKO Copti ZpPOM2TE TpHEana nporaroM poky. «Me npamosanw mHam
KOMMOOSHINAME, HAD SHIAMHOM PIEHO CTIMBKM, CKUMBEM OvmO nortpiOmO. | us sce mx

TOrO, MO0 OTPHMATH 2dekT «zayy. Mu obrosopiozamy xoxKy geTans. Brockmu Bxe
n-Hif P23 KOPSKTHER. Ane BOKO TOro E2pre’» — rosoprrs Jlaprca.

Josiaxa:
Fotre Parfum — e nepiie ameee winteeoi nap@yvepii € Yxpaini, axe poznowaio

ceoro diatewicm 20135 poxy

Pasen iz ceponericsxinmixotesam xavnaxia npedemasiac opewd Bibliothegue de
Parfum e Yxpaiu

Crocodui € acopmiovesmi F'otre Parfum npedemaaieso 6iteiie 30 apavianie, exacsa
TNIKA HANDPATeNID nap@yyoeanict cefvox | Sugnzopu d1a doay 3 NSl
xoMnozuyiavu 3 Axztii, Spawyii ma Imarii

Ha davuri yionsewmiyxpaivcexnti 6paid winieeoi napgnyvepii Mae 4 xiacasin € vicmi
Xapxie ma Gimine 25 napmmepie no eciti Yxpaini




newstars.company Y Hac HeliMoBipHa HOBUHA

New Stars Company ta Canon Ukraine @canonukraine
3anyckatoTb 6e3koWwToBHI edipn Nnpo poToMUCTELTBO!

% O BYOE?

Edipu 2 pa3u Ha MicsLub, noynHaum 3 24.08., ona BCix
baxkatounx abconoTHO Be3kowToBHO! MNoyaTKiBeub Yu
npodi, Mogenb 4K poTtorpad — KOXeH 3Hanae LikaBuHKY
ans cebe

% 9KI TEMWA?

PisHOMaHITTa — 0aHa 3 ronoeHux puc Canon, ToMy Mu
nponoHyemo barato tem! Big TeEXHIYHMX HanawTyBaHb
KaMepw 40 NpaBWIbHOIo NMo3yBaHHA Ta NCUXonorii

doTorpadii!

¢ XTO BYOE?
3onoTui cknapg euknagadvis New Stars Ta npodi 3 Canon —

doTorpadu 3 6araTopivHUM CTaXKeM, WO AO0MNOMOXYTb
KOXHOMY B3ATWU KaMepy 00 PYK Ta KpeaTUBUTH

3auikasnnun? 3eicHo Tak! Tox He 3BonikauTe,
PEeECTPYUTECH BXe 3apa3 Ta CNigKyuTe 3a OHOBNEHHAMM!

M 3HaeEMO, TV 3aTeH 3BEPLUNTY BNACHY PEBOMIOLLIO
doto! Yekaemo @

newstars.company "MonenbHa 30BHIlLUHICTL" — 4K NpaBaa
ue?

3i3HaeMoch, KOXeH i3 Hac cTaBue/na cobi Konuch NUTaHHA:
«51 — doToreHivyHmui/a?» abo «1 rapHoO 8 BUXOOXKY Ha
doTo?»

MpodeciiHi poTorpadu HandacTille CTUKAIOTbCH came 3
Takoto npobnemolo — HEeBMEBHEHICTIO Yepes
"HemopaenbHy" 30BHILLHICTL®!

~ Ane 4u icCHYe Take NOoHATTA B3arani Ta 9K 3p03yMiT#, Wo
BWM MaEeTe MOOeNnbHY 30BHILWHICTbH?

Takunii TepMiH CBOIM iCHYyBaHHAM 3aBAAYYE CBiTY BUCOKOI
Moau. [1ns nemMocTpallii Konekuin, au 3aF’|HepaM"
Han4vacTiwe noTpibHiI Moaeni-"vYnucre nonoTHo". IxHA
30BHIWHICTL Mae ByTU MakcumanoHo "yucrow", 6es
ocobnuBO BUpasHUX puc obnuyya. Ane wo pobutr iHWKMM?
@ Anxe ckinbku nioaei — CTiNbKK i PisHUX TUNaxie

3anam'atamTe: byab-sKa 30BHILWHICTb CTAaE MOAENbHOIO B
06'ekTMBiI NnpodeciiHoro Ta YyiHoro ¢poTtorpada 6

Tomy He 3BONiKanTe, NNaHynTe oCiHHIO GOTOCECIIO BXe
3apas!

Bu — ocobnusi, noeipte B cebe '+




sportmarketing.forum Cnopt, MapkeTuHr, 6izHec
Aki acouiauii i3 uMMKM cnoammu? 3eicHo X SMF!

KoxHoro poky ¢popym 36upae TanaHoBUTUX
npodecioHanis. Bci My pazoM CTBOPHOEMO HEMMOBIPHO
NPOAYKTUBHY Ta Haguxawdy atmochepy, | Ayxe xo4emo
NPOAOBXYBaTH Lie pobutu! =

Tomy ginumoch TUM, Ak bavynmo 99 SMF-2021:

MaclTabHMiA 3axig, e 30epyTbeca HANKPAaLLI NPakTUKKM —
MapkeTonoru, 6isHecMeHK, ynpasnidui, digital-
cneuianictm — Ta BygyTh OiNMTUCH NOCBIAOM, obyBaTK
HOBI IHCAlNTK Ta HaconoaXyBaTucb aTtMocdepoto!

A sakumMm SMF-2021 6aunit Tn? BUKOpUCTail TpK CNOBa B
komeHTapsx! &

#sportforum #marketing #digitalmarketing
#sportmarketingforum #businessforum #business2021
#sportbusiness

dgtl.vechirka Hy wo, pgigxitan-crneuianicT, BXe 4yB, SK
coumepexi "Bnann”? | HANeBHO BXe BUPIWYELL, Ha SKMA
3aBopf nigeL ﬂ, aKWo 3 SMM He 3pocTeTbea ¥

A 3HaeL, y YoMy xain, bpat?
|V BipycHocrTi, 6part.

Sk 3pobuTu Tak, Wob camMe npo Tebe, TBOKW ICTOpIlO,

HOBWHY, TBIT FOMOHIB YBECb iHTepHeT? Lle M1 po3kaxemo
Ha DIGTL vechirka @.

He 3abyBai 3apeecTpyBaTUCh Ta 3axonuTh 3 cobolo
KpeaTMBHOIr0 HacTpPoK

Bce, yekaemo 16 XOBTHS!

Nk y wanui npodino MM

remarketing.festival BnacHuin 6nor — gyxe npueabnmea
nepcnekTusa @

? Ane ons KOro BefeHHs BnacHoro 6nory npocro
HeobxigHicTe? Lo Tam nucaTtn i 8K ue opopMUTU?
Poanosinaemo!

B3arani, M1 NigTpUMyeEMO TBOPYICTb Ta camopeanizadito,
TOMY YiTKO BneBHeHi, wo ocobuctuin bnor E’ e ang BCix
TWUX, XTO XO4€ NOOINMTUCH i3 CBITOM YaCTUHKOK CBOEI
TBOpPYOCTI ' #

Ane i3 mapkeTuHroeoi To4yku sopy OB HeobxigHWIA:
« eKcCnept

« MeflinHa ocobucTicTb

« KpeaTop

- bpeHa, kKomnaHis B cermeHTi B2C

¥ Mpo wo nucatn?

Mpo Te, y Yomy BM cneuianict! HamaramMrecs yHMKaTH
KonunacTy i3 Bikineni Ta cTOpoHHIX pecypciB. AKLLO BU
AINCHO MaeTe NeBHY eKCnepTHY AYMKY — He BilTecs ii
BUCNOBUTH!

@ [1na KoMNaHii NPUHUKMN AOBONI NPOCTUMK: YABITb, WO
Baw bpeHg — Ue nauHa, ska poanosinae, wo nwbuts Ta
3HaAETbCA Ha Balomy nNpoaykTi. MogymainTe, Wo ANa Hei
BaXX/IMBO PO3MNOBICTU? HAK Le 3pobutn?

Tox, ocobuctuii 6nor — TeMa auckyciiHa @, ane
HeobXxigHa B eKCNepTHOMY CeHCi came TOMY, Lo Yepes
e KkaHan KoMyHikadii i BMOyaoByeTbCH * iMIOK,
BMNi3HaBaHICTb Ta, BnacHe, ocobuctuin bpeHa




dush13_kharkiv CnopTtusHa aepobika: wo ue? @

CnoptueHa aepobika — ue NOBHOLUIHHWUI BUA CMOPTY, WO
noyae pozeueatuce y 1995 poui. BeaxaeTbca ogHUM i3 5
BUAOIB NIMHACTUKKU. CNopTCMeHU MOXYTb BUCTYNaTH K
CONbHO, Napamu, Tak i y CKNaai KoMaHau §-§

A 110 X Take cnopTMBHa aepobika 8 JHOCLL 13?7

Lle nepw 3a Bce Npo:

‘4 BonofiHHA TiNOM Ta M‘A3aMu

‘4 BMIHHA Big4yBaTU PUTM Ta MY3UKY
'+ 3o0poBe Ta niaTArHyTe TiNo

'+ Dxepeno NosMTUBHUX eMOoLLil

CnoptueHa aepobika — xopolmnii BuBip Ona TUX, XTO xo4e
BUBINIbHUTK CBOIO €HEeprilo, TUX, XTO rOTOBUIA NpauioBaTH

Ta focArati Benukux ycnixis!

Harapaemo, Habip go OKOCLU 13 we Tpueae! 3a getansmMu
— nuwiTtb y Direct.

#nwocw #awocw13 #aoclixapkis #0ocuWiXapokos
#HanpasneHuegocw #cnoprtawcw #aspobukaxapekos
#aepobikaoHnaiiH #aepobikaxapkis #HabipgrocL
#cnoptueHaaepobika #aepobikakoMaHaa #komaHaanocLl

dush13_kharkiv Yomy cnig o6patu came Hac — OKOCLL 13
y XapKoBgi?

| MuTaHHe, sKe HiKonw He noTpebyBano TPUMBaNoro Yacy
Ha po3ayMM — MK 0fHa 3 Halkpawwmx OKOCL v micTi, | ocb
3 NpU4YMHK 0BpaTKH came Hac:

M Npodeciiini TpeHepn — npodeciiiia Gesneka.
BaTbKkM MOXYTE ByTH CNOKIAHI, amxe abconoTHo BCi
TPEHEPW HAWOI WKONW MaoTe 3a NNeYMma negaroriydy
DCBiTY, 060B'A3K0OBI KYPCW HagaHHA Neplol megu4Hol
AONOMOrM, a TakoX BaroMwin ctax poboTtw i3 giTemu,

LLle BOHM cami € NpodecitHMMK CNOPTCMEeHaMK1, TOMY
MOXCYTh MigKas3aTi, 0oNoMorTi Ta 36epertu cnopTcMena
Bifl TPaBMYyBaHb.

B CnroprusHi BepwmHmn Banxkye, Hix 3gaeTbes!
BuxoBaHUi WKONKW MatoTb MOXIMBICTL NPOLEMOHCTRYBaTH
CBOI HABMYKK Ha 3MaraHHax Pi3HOro piBHA: Bif MICbKWX 00
MiXXHapPOOHWUX ‘ KOHKYpEeHTHa NigroToeka, MoTUBaLIs
Bifl TRPEHEpPa Ta ara Ao NepemMoru — ronoeHi nepeearu,
wo aae OOCW 13 §

B 3HaHHa Ta cnopT — Hepo3pUBHi!

OKOCLW 13 — no2alKinbHWiA HaB4anNbHO-BUXOBHWI 3aknaa.
3a Uie HA3BOK CTOITL HE TINbKKM NPECTUXKHICTL Ta
KBaniQikoBaHi TPEHEPM, ane | MOXIMBICTb N0 3akKiHYeHHIO
OTPUMATH ODILLIMHUIA NOKYMEHT NP0 3aBepLUeHY OCBITY ‘

Hy wo, BXe 3axoTinKM 4ony4YuTUCh A0 Hac? Jlackaeo
npocumo B Direct! =i}
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examples of works
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_ Mew Stars Company '

Crath KpyTm doTorpadom BapTo TiNbKK
sapagw Toro, abu choTraTtin obnnyys
Macka nicna obeany Tesla

~ Npokavai
s CBOW OPEHA!
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examples of works

HALLI BEIYCKHWRN NPALROTE

EIfBLUE 70 HANPRMWEIR
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HABMAHHS A NS HOBAUKIE IO BCLOMY CEITY
TAK | ANR MPOD

MNEW STARS COMPANY — O/JHA, :
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[ Stories |

MEW STARS COMPAMNY — LIE

niche: photo school

N0 PEMI, HA LEV NOTIK
SANAWWNOCH LWE 2 MICUSA

FFCTTANTE AABPATF LN L
HOEW AIC "KEANOBIHCBEA™ WIHA

color

solutions: .
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designs

[ Stories ]
niche: wine restaurant
color
solutions: . .
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examples of works
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