"Store sales analysis"

|Date| |Product | | Category| | Units | Price
I I I I I I
[2026-01-01 | Milk | Food |10 |25 |
[2026-01-01| Bread |Food |15 |1.2 |
[2026-01-02 | Coffee | Drinks |8 |5 |
[02.01.2026| Tea |Drinks |12 |3 |
[2026-01-03 | Milk | Food |20 |2.5|
[2026-01-03| Juice | Drinks |5 |4 |
[2026-01-04 | Bread | Food |25 |1.2 |
[2026-01-04 | Coffee | Drinks |10 |5 |
"Revenue"
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The Food category generates higher revenue than Drinks. Bread is the best-selling product in terr



ns of total revenue. Milk shows stable demand across multiple days.



