
Scented

Candle

Brand Identity Guidelines
Crafted candles for slow living.

About

LUMI is a scented candle brand created to 
bring calm and softness into everyday 
life. 
The brand focuses on minimal design, 
subtle fragrances, and emotional 
comfort.

Each candle is designed not to overpower 
the space, but to gently complement it — 
through warm light, clean form, and 
balanced scent.

LUMI represents slow living, quiet rituals, 
and moments of pause in a fast-paced 
world.

Brand Mission


To create candles that help people slow down, 
relax, and reconnect with themselves through 
light and scent.



LUMI aims to transform everyday moments into 
calm rituals by combining minimal aesthetics 
with emotional warmth.

Logo Concept


The LUMI logo combines strong 
typography with a subtle flame 
symbol.

The flame represents:



warmth

light

calm presence

emotional connection



The logo reflects simplicity and 
balance, reinforcing the brand’s minimal 
and elegant character.

Logo Typography


The LUMI logotype is based on the Norman Fat serif typeface.



The original font was converted into vector outlines and further 
customized to create a distinctive brand mark.
 

As part of the logotype design, the letters U and M were visually merged 
into a single connected form, enhancing continuity and balance within the 
wordmark.



A custom flame silhouette was added above the letter “I”, reinforcing the 
brand’s core symbolism of light, warmth, and calm presence.



These modifications transform the Norman Fat typeface into a unique, 
handcrafted logotype while preserving its elegant and minimal 
character.

Typography System
Secondary Typeface



Monument Extended
 

Used for contact information and 
supporting text.
 

Clear, structured, modern.

Primary Typeface



Norman Fat
 

Used for logo and brand 
headlines.
 

Expressive, elegant, calm.

Deep Violet

#7E57C2

Lavender Bloom

#BAA2DD

Morning Mist

#D1C4E9

Soft Lavender

#F3E5F5

Color Palette
The color palette is built around soft 

lavender and light neutral tones.



These colors evoke:


calmness


softness


comfort


cleanliness



The palette supports the emotional tone of 

the brand and enhances its minimal 

aesthetic.

Brand Identity Mockups


This section presents the visual application of the LUMI brand identity across key touchpoints.

Brand Essence

 is more than a candle. 

 It is a moment of calm. 

 A quiet flame. 

 A soft presence in everyday life.

lumi.com


