CHINESE - ENGLISH	
How to make a viral video?
热门视频幕后的秘密：如何打造一段病毒视频？本文教你如何打造一段病毒式视频，以优酷为例，当然你可以把这些方法用到腾讯视频、爱奇艺上去。作者是西南首家新媒体数字营销机构成都仲夏蓉影文化传播有限公司创始人袁大帅。原文发表在中国新媒体网上上。当看到优酷上那些浏览次数在十万以上的视频时，你有没有感叹这些视频怎么会有这么多人关注？但很有可能这些视频并非天生丽质，而是得益于某些公司的视频整容术。以下是病毒视频幕后的九大秘密：秘密一：并非所有的视频都那么受欢迎每天上传到优酷的视频不计其数，之前我扮演着枪手的角色，客户提供视频，我负责让视频实现病毒式传播，浏览次数不到十万不收费，我们已经成功运做过 80-90 段视频，并且取得了很大成功，浏览次数从十万到 150 万不等。换言之，并非所有热门视频生来具有病毒性，有办法可以令其疯狂。因为优酷肯定不喜欢他们所做的事情，而且客户不愿意承认自己的热门视频是整过容的。我们的客户包括政府机构、世界500强企业以及快消费品牌公司，以及不同类型的创业公司。比如我们网上随便找了段视频，经过“整容”后的效果：*优酷：600 万次浏览 *1 万次收藏 *3 万次打分 *1 万条评论 *200 多个博客链接了该视频  * 这段视频都进入了当天的 Top 5，有两段真正达到了病毒式传播效果（150 万浏览次数），当周热门视频分列第一、第二。以下是我们公司成功的秘密。
TRANSLATION:
The secret behind а popular video: How to make a viral video? 
This article teaches you how to create a viral video  taking  Youku as an example. 
Of course, you can use these methods on Tencent video and iQiyi. 
Yuan Dashuai, the author of the first new media digital marketing engine  in Southwest China,  is also a founder of Zhong Xia Rong Ying Culture Communication Co., Ltd. 
The original text was published on the new media website in China. 
When you see videos on Youku that have more than 100,000 views, do you have any idea about how many people have seen these videos? 
But it's quite possible that those videos aren't original, and that they were altered  by  some video-editing companies. 
Here are the nine secrets behind the virus video: 
Secret One: Not all videos become popular. There are countless videos uploaded to Youku every day.
 In the past, when I played the role of a “shooter”, the customer would give me a video, and I was responsible for making this video viral. Spreading it around for up to less 100,000 views was free of charge, so we have successfully spread  80-90 videos a month and have achieved great success, ranging from 100,000 to 1.5 million views. In other words, not all popular videos are born to be viral, and there are certain ways to make them hot. 
 Youku definitely doesn't like how it’s done, while the customers are not willing to admit that their popular videos are hardly tolerated. 
Our clients include government agencies, Fortune 500 companies, and fast-growing brand-name companies, as well as different types of start-ups. 
For example, we randomly found a video on the Internet showing  the "facelift" effect:  Youku: 6 million views , 1 million downloads , 30,000 likes, 1 million comments, 200 more blogs had linked to that video. This video got to the Top 5 of the day, and two other segments of it have truly achieved the viral effect (1.5 million views). They became the most popular videos of the week ranking at first and second place. 
Here are the secrets of our company's success.
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