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RU:

Peknama B Google Ads.

KoHBepcuA - ycnewHo pa3MeLleHHbIr 3aKas.
IMopknioyeHsbl: Google Analytics, HacTpoeHbl
ecommerce, Merchant Centre u GTM.

Beina npoeegeHa 6onbluan paboTa ¢ ceMaHTUKON
W MUHYC-CNoBaMu, B TOM YUCIe CBEOEHbI K
MUHUMYMY HeleneBble 3anpock! OT N0AeN,
KOTOpbIE NPOCTO ULLYT OAeXay, Tak Kak
OCHOBHaA ayaAUTOPUA COCTOATENbLHLIE NMIOAN,
KOTOpbIE ULLYT OPUrMHANBHYIO BpeHaoBYIO
opexay. 3a BpeMA paboTkl Mbl yBENUHUK
nokasarenb goxogHoctu 6onee Yyem B 3 pasa u

EN:

Advertising in Google Ads.

Conversion - successfully placed order.

Connected: Google Analytics, set up ecommerce,
Merchant Centre and GTM.

A lot of work has been done with semantics and
minus-words, including the minimum of non-target
requests from people who just look for clothes,
because the main audience of wealthy people who are
looking for the original brand clothes. During our work
we have increased the profitability index by more than
3 times and decreased the conversion price from 2000

to 600

SKAG grouping method was used

1-3 positions in the search engine

Revenue: 29 285 604 UAH

Budget: 2 345 114 UAH (250 000 per month)
Transaction coefficient: 0,23%

ROAS for cooperation period: 1248%

Price per click: 3,06 UAH

UTM tags are inserted.

Types of advertising campaigns: Search, GDN,
Shoppin, Discover, Video, Perfomance Max
Customizing Targets.

Setting up feeds and Google Merchant Centre.
Dynamic search campaigns

Campaign for each clothing brand

Campaign on competitors

Remarketing and dynamic remarketing
Categorizing shopping campaigns

A/B Test

Optimization

CHU3UNU LieHy KoHeepcumn ¢ 2000 no 600
Bbin ucnons3osaH metog rpynnuposkn SKAG
1-3 No3MUMK B NOUCKOBOW Bblaave

[oxopn: 29 285 604 rpH.

BrogxeT: 2 345 114 rpH (250 000 B mecAL)
KoatphdumumeHT TpaHaakuwin: 0,23%

ROAS 3a nepwop coTpygHuyecTsa: 1248%
LleHa 3a knuk: 3,06 I'PH.

BcTtasnawTtea UTM-meTKU.

Twunel peknamHbix kKamnaHui: Mownck, GDN,
Shoppin, Discover, Video, Perfomance Max
HacTpoiika uenein.

HacTpoiika ¢pungoe n Google Merchant Centre.
duHaMMyeckKue noucKoBble KamnaHum
KamnaHnwA gna Kaxkgoro 6peHaa ogexabl
KamnaHwA no KOHKypeHTam

PemapkeTuHr 1 gUHaMU4eCKUin peMapKeTUHr
PacnpepeneHue ToprosbIX KaMmnaHuii No
KaTeropuam

A/B-TecTupoBaHue

OonTumm3aumsa
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EN:
Advertising in Google Ads.
Conversion - successfully placed order.
Connected: Google Analytics, set up ecommerce, Merchant Centre and GTM.
A lot of work has been done with semantics and minus-words, including the minimum of non-target requests from people who just look for clothes, because the main audience of wealthy people who are looking for the original brand clothes. During our work we have increased the profitability index by more than 3 times and decreased the conversion price from 2000 to 600
SKAG grouping method was used
1-3 positions in the search engine
Revenue: 29 285 604 UAH
Budget: 2 345 114 UAH (250 000 per month)
Transaction coefficient: 0,23%
ROAS for cooperation period: 1248%
Price per click: 3,06 UAH
UTM tags are inserted.
Types of advertising campaigns: Search, GDN, Shoppin, Discover, Video, Perfomance Max
Customizing Targets.
Setting up feeds and Google Merchant Centre.
Dynamic search campaigns
Campaign for each clothing brand
Campaign on competitors
Remarketing and dynamic remarketing
Categorizing shopping campaigns
A/B Test
Optimization

FreeText
RU:
Реклама в Google Ads.
Конверсия - успешно размещенный заказ.
Подключены: Google Analytics, настроены ecommerce, Merchant Centre и GTM.
Была проведена большая работа с семантикой и минус-словами, в том числе сведены к минимуму нецелевые запросы от людей, которые просто ищут одежду, так как основная аудитория состоятельные люди, которые ищут оригинальную брендовую одежду. За время работы мы увеличили показатель доходности более чем в 3 раза и снизили цену конверсии с 2000 до 600
Был использован метод группировки SKAG
1-3 позиции в поисковой выдаче
Доход: 29 285 604 грн.
Бюджет: 2 345 114 грн (250 000 в месяц)
Коэффициент транзакций: 0,23%
ROAS за период сотрудничества: 1248%
Цена за клик: 3,06 ГРН.
Вставляются UTM-метки.
Типы рекламных кампаний: Поиск, GDN, Shoppin, Discover, Video, Perfomance Max
Настройка целей.
Настройка фидов и Google Merchant Centre.
Динамические поисковые кампании
Кампания для каждого бренда одежды
Кампания по конкурентам
Ремаркетинг и динамический ремаркетинг
Распределение торговых кампаний по категориям
A/B-тестирование
Оптимизация

Free Hand

Free Hand


