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WORLD" TARGET

NICHE: WOMENS CLOTHES

BRAND: MONRO

ADS TYPE: FACEBOOK

BUDGET: $1000/MONTH

ROAS: 4.5



WORLD" TARGET CAM PAI G N S

WEBSITE PURCHASES: 109; OFFLINE PURCHASES (INSTAGRAM DIRECT): 150

Campaigns  Maribella (282

Updated just now () Discard Drafts Review and Publish

o Q, Search and filter

Lifetime: Nov 2, 2020 — Dec 30,2020 =

B3 Campaigns 25 Ad Sets 7] Ads
o & Duplicate - »° Edit v & A/B Test B = m ¢ Rules = View Setup @ Il Columns: Custom w "= Breakdown = Reports =
: Messaging
4 L . Cost per : : Website -
= Campaign Name 2gy Budget Results Reach Impressions Result Amount Spent Ends Link Clicks Purchased Converg?;l::gg [+
. (CP-message) ABO | Acquisition Using ad ... 90 43,107 65,239 $0.90 $80.61 Ongoing 173 3 90
Messaging . Per Messagi.
. (CPA) Dynamic retargeting Using ad ... 2 369 2,397 $20.41 $40.82 Ongoing 102 7 2
Messaging . Per Messagi.
. (CPA) ABO | Acquisition - LLA Using ad ... 89 712,027 219,774 §7.95 $707.20 Ongoing 2,553 89 =
|:|_|..: 1ases Da ] irchase
® (CPA) ABO | Retargeting Using ad ... 826 826 2,483 §19.55 $16.15 Ongoing 22 = —
React Per 1000 F
® (KoHsepcusi) | Acquisition Using ad ... 1 2,541 2,828 21127 S1.27 Ongoing 56 1 -
Purchas Per Purchase
o (CPA) UA_Acquisition .. Usingad.. 9 38,336 51,319 $20.74 $186.64 Ongoing 627 9 -
Purchases Per Purchase
@ (CPC) instagram | acquisition Using ad ... 2,754 113,084 200,446 $0.06 $167.12 Ongoing 2,754 - -
nk C | 3 er nk |,
® (CPC) instagram | retargeting 365n Using ad ... 550 14,216 33,556 $0.06 $33.57 Ongoing 550 = =
nk Clicks Per Link Click

> Results from 8 campaigns © — 256,606 578,042 — $1,243.38 6,837 109 92

Excludes deleted items People [ota Total Spen lotal Total Tota




woestrareer  AD SETS LLA (DB-BUYERS)

(a} AdSets Maribella (282

O Discard Drafts Review and Publish

Updated just now

ces Q, Search and filter Lifetime: Nov 2, 2020 - Dec 30,2020 =

() campaigns 80 Ad Sets for 1 Campaign [~] Ads for 1 Campaign

o (l§ Duplicate v g Edit - & A/BTest ) o) o o Dy Rules = View Setup . Il Columns: Custom w "= Breakdown w Reports =
. Cost per ; . Website Mess Q
— Ad Set Name Results Reach Impressions Result Amount Spent Ends Schedule Link Clicks Burchasas Convar;
. LLA 2%// UA/ W// 17-35// Auto Placement 31 37,784 83,333 $8.37 $259.42 Ongoing Nov 26, 2020 - Ongoing 920 31
Purchases Per Purch...
. LLA 1%// UA/ W// 17-35// Auto Placement 43 26,016 84,632 $6.42 $275.86 Ongoing Nov 25, 2020 - Ongoing 1,020 43
Purchases Per Purch...
D LLA 3%// UA/ W// 17-35// Auto Placement 15 30,599 51,809 $11.46 $171.92 Ongoing Nov 26, 2020 - Ongoing 614 15
Purchases Per Purch
> Results from 3 ad sets ©® 89 72,013 219,854 $7.95 $707.32 2,554 89
Purchases People Total g Per Purchase Total Spent Total
(X Campaigns 1 Selected X Eg Ad Sets for 1 Campaign E' Ads for 1 Campaign
o ( Duplicate - » Edit - & A/B Test H 5y 7] o DEy Rules = View Setup . Il Columns: Performance and Clicks "= Breakdown w Reports =
CPM (Cost CPC (Cost CTR Website On-Faceh
— Ad Set Name Amount Spent Ends Schedule Impressions per 1,000 Link Clicks per Link (Link Clicks (All) CTR (All) CPC (All) Burchasas Burch
=== Impressi... Click) Click- ]
. LLA 2%// UA// W// 17-35// Auto Placement $259.42 Ongoing Nov 26, 2... 83,333 $3.11 920 $0.28 1.10% 2,126 2.55% $0.12 31
. LLA 1%// UA// W// 17-35// Auto Placement $275.86 Ongoing Nov 25, 2... 84,632 $3.26 1,020 $0.27 1.20% 3,061 3.61% $0.09 43
o LLA 3%// UA// W// 17-35// Auto Placement $171.92 Ongoing Nov 26, 2... 51,809 $3.32 614 $0.28 1.19% 1,323 2.55% $0.13 15

> Results from 3 ad sets ® $707.32 219,854 $3.22 2,554

o -

~rvt - (] .
ot1al spent 1013 "2

$0.28 1.16% 6,510 2.96% $0.11 89

00 Total Per Action  Per Impr... Total  Per Impr. Per Click ota




WORLD" TARGET

LLA 1% (DB-BUYERS)

Ads Maribella (283 Updated just now () Discard Drafts Review and Publish

Q. Search and filter Lifetime: Nov 2, 2020 — Dec 30,2020 =

[X) Campaigns 1 Selected X 05 Ad Sets 1 Selected X B Ads for 1 Ad Set

View Setup @ Il Columns: Performance and Clicks = Breakdown = Reports =

P

=== Ad Name Amount Spent Ends Quality Ranking

- - Ad Relevance Dia...

Engagement Conversion CPM (Cost CPC (Cost CTR Website
Rate Ranking Rate Ranking Impressions per 1,000 Link Clicks per Link (Link Clicks (All) CTR (All) CPC (All) Bichases
Ad Relevance Dia..  Ad Relevance Dia... Impressi... Click) Click-

O ﬂ Co... $29.42 Ongoing Average  Above average Average 7,450 $3.95 70 $0.42 0.94% 235 3.15% $0.13

® wﬁ Co.. $82.41 Ongoing Average  Above average  Above average 22,987 $3.58 242 $0.34 1.05% 739 3.21% $0.11
LY

$63.61 Ongoing Average Above average Above average 25,688 $2.47 $0.16 1.52% 855 3.32% $0.07

e Co... $97.33 Ongoing Average  Above average  Above average 27,222 $3.58 308 $0.32 1.13% 1,192 4.38% $0.08
T
® -

o H Vi... $3.20 Ongoing Average Above average Above average 1,285 $2.49 $0.40 0.62% 40 3.11% $0.08

> Results fr $275.97 84,701 $3.26 1,020

fotal Spent ota

$0.27 1.20% 3,061 3.61% $0.09

Per Action Total Perlm

r Click
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TELEGRAM: @ARTEMNAHORNYI, @OLEKSANDR_HRYHORIEV

SUPPORT@WORLDOFTARGET.COM

SUPPORT@LIOPRO.COM



