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EN:

Google Ads.

Conversion - a successfully left application or call
request.

Connected: Google Analytics and GTM.

We were initially focused on dental services, the
purpose was to increase the number of requests
and reduce the cost of conversion. Also, we have
separated for each direction what is the
reasonable price of conversion, because the
services are very different in price. Since we
started the work we have increased the number of
requests by 3 times and reduced cost of price per
conversion by 67%.

1-3 positions in search engine

Budget: 1 474 874 UAH (150 000 per month)
Conversion Rate: 2%

Price per Click: 4.58 UAH

UTM tags are inserted.

Types of advertising campaigns: Search, GDN,
Discovery, Video, Perfomance Max

Customizing Targets.

Dynamic search campaigns

Campaign for each destination

Campaign on competitors

Remarketing

Setting up display times, since there was a
separate campaign with a focus on nighttime work
A/B Test

Optimizing

RU:

Peknama B Google Ads.

KoHBepcus - ycnelwHo ocTasreHHas 3asiBka unu
3anpoc 3BOHKA.

MogkntoveHsbl: Google Analytics u GTM
W3HavansHO genanu ynop Ha ctomaronornyeckue
ycnyru, ueneto 6bIno ysenuyeHue Yyucna 3asiBoK U
CHUXEHUs1 CTOUMOCTU KOHBEpPCUU. Takxke
OTAENbHO Bblgenenu 4ns Kaxnoro HanpaesneHus
Kakas 6yget npuemnemas LeHa KOHBepCcuu, Tak
KaK yCnyru CUnbHO oTnn4YaroTbes no uexe. C
Hayana paboTbl Ham yaanoch B yBENUYUTL YUCIIO
3a8B0K B 3 pasa U CHUUTb CTOUMOCTbL LieHbl LWa
KOHBEpPCUIO Ha 67 %

1-3 no3vums B Bblgave

Bromxer: 1 474 874 UAH (150 000 B mecsu)
KoadbdurumeHT koHsepcun: 2%

Llena 3a Knuk 4,58 UAH

MpocTtasnexHbl UTM meTku.

Tunbl peknamHbix kKamnaHuin: Search, GDN,
Discovery, Video, Perfomance Max

HacTpoiika Llenei.

OuHamMunyeckne NOMCKOBLIE KamnaHUK

KamnaHua nog Kaabli Nog Kaxaoe HanpasneHue
KamnaHusi Ha KOHKYpeHTOB

PemapkeTuHr

YcTaHoBKa BpeMeHW Nokasa, Tak Kak B HOYHOe
BpeMs paboTtana otaenbHasi kKamnaHusi ¢
aKUeHTOM Ha paboTy HOYbIO

A/b Tect

OonTumusauus


FreeText
EN:
Google Ads.
Conversion - a successfully left application or call request.
Connected: Google Analytics and GTM.
We were initially focused on dental services, the purpose was to increase the number of requests and reduce the cost of conversion. Also, we have separated for each direction what is the reasonable price of conversion, because the services are very different in price. Since we started the work we have increased the number of requests by 3 times and reduced cost of price per conversion by 67%.
1-3 positions in search engine
Budget: 1 474 874 UAH (150 000 per month)
Conversion Rate: 2%
Price per Click: 4.58 UAH
UTM tags are inserted.
Types of advertising campaigns: Search, GDN, Discovery, Video, Perfomance Max
Customizing Targets.
Dynamic search campaigns
Campaign for each destination
Campaign on competitors
Remarketing
Setting up display times, since there was a separate campaign with a focus on nighttime work
A/B Test
Optimizing



FreeText
RU:
Реклама в Google Ads.
Конверсия - успешно оставленная заявка или запрос звонка.
Подключены: Google Analytics и GTM
Изначально делали упор на стоматологические услуги, целью было увеличение числа заявок и снижения стоимости конверсии. Также отдельно выделели для кажлого направления какая будет приемлемая цена конверсии, так как услуги сильно отличаються по цене. С начала работы нам удалось в увеличить число заявок в 3 раза и сниить стоимость цены ща конверсию на 67%
1-3 позиция в выдаче
Бюджет: 1 474 874 UAH (150 000 в месяц)
Коэффициент конверсии: 2%
Цена за Клик 4,58 UAH
Проставлены UTM метки.
Типы рекламных кампаний: Search, GDN, Discovery, Video, Perfomance Max
Настройка Целей.
Динамические поисковые кампании
Кампания под каждый под каждое направление
Кампания на конкурентов
Ремаркетинг
Установка времени показа, так как в ночное время работала отдельная кампания с акцентом на работу ночью
А/Б Тест
Оптимизация

Free Hand

Free Hand


