«Political and psychological aspects of tourism development in Greece at the present stage»
[bookmark: _GoBack]    Summary. The paper highlights the problem of Greek recreational resources and the influence of political psychology on them, as well as analyzes the further prospects for tourism development in the Hellenic Republic and their interaction with political psychology.
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Conclusion. In studies on issues of political and psychological aspects of tourism, the language often refers to various psychological identities (national-civilization, state and civil, local, social, professional, ethnic, confessional, cultural, etc.). As part of our study, we can talk about the various components of identity, because the assessment of the significance of its specific components for the individual, group, and large social community - one of the key tools for analyzing the mentality and the national picture of the world.
The psychological view of tourism in Greece calls for a revision of the traditional understanding of tourism as an industry of travel and recreation, invoking this understanding of a broader humanistic meaning. A traveling person is not just a tourist product, but an individual who travels, travels, campaigns to the natural world and cultural artifacts of other countries and peoples. Such personality is the epicenter of philosophical reflections of tourism.


