lcTopis ogHIel peknamm pagio YkpaiHa

( yKpalHCbKa )

Peknama marasunHy me6nis TABURETKA.UA

Ha pafio NnpuaMnana Ha Linum geHb. YonoBik cniBaB Becenum
ronocoM: "Ti-Ti-pi Ti-Ti-Ti-Ti-pi Kynno Mebni gna keaptnpw. Ti-Ti-pi
Ti-Ti-Ti-Ti-Ti-Ti-Ti B "TabypeTui" Kpauli LiHn". INnaociB Maca:
HecTaHOaAPTHUI Migxia, 3anamM'aToBYETbCS Bigpa3sy, 40 TOro X npo
nepeBarm MarasmHy po3nosinn. He Hanpy>XeHo i 3 ryMOpoM.

Lito peknamy KpyTunam no pafio B TpaBHi 2018 poky. Akbu nicHto
O0MOBHUNNM BIPYCHUM Bigeo, KapTuUHKamu i pogatkosnumm SEO
TEeKCTaMM, TO KiNbKICTb 3aMOBNEHb OAHO3HAaYHO 3pocna 6. [ntoc ue
nigsuwmio 6 ynisaHaBaHICTb OpeHay. [NepenmManTte HanMKpaLle i He
NOBTOPIOUTE MOMUIIOK.

( AHrnincobKa )

Advertisement of furniture store TABURETKA.UA

on the radio stuck to the whole day. A man sang in a cheerful voice:
"Ti-ri ti-ri ti-ri ti-ri buy furniture for the apartment. Plus a lot of
advantages: non-standard approach, memorized immediately, in
addition, the advantages of the store told. Not tense and with humor.

This advertisement was played on the radio in May 2018. If the song
was supplemented with a viral video, pictures and additional SEO
texts, the number of orders would definitely increase. Plus it would
have increased brand awareness. Adopt the best and don't make the
same mistakes.



