Clearing up the Top 10 Myths About Translation
Translation has an impact on virtually every aspect of society, politics, and economics, but how much of what you know about translation is really true? You might be surprised to learn that translation is a highly diverse and complex market — and one that’s bigger than you might think. Here are ten of the most widely held myths about translation:
1. Translation is a small, niche market. The global market for outsourced language services is worth more than US$33 billion in 2012. The largest segment of the market is written translation, followed by on-site interpreting and software localization. The vast majority of these translation services are provided by small agencies — there are more than 26,000 of them throughout the world. These companies coordinate translation projects in multiple languages simultaneously, often involving many different file types, processes, and technology tools. The words themselves are translated and interpreted by the hundreds of thousands of language professionals scattered all across the globe. Many translators and interpreters also have direct clients, but most are freelancers whose work comes from agencies.
2. The need for translation is fading away. The U.S. Bureau of Labor Statistics estimates that there will be 83,000 jobs for interpreters and translators by 2020 in the United States alone. 
Top 10 Things About Translation You Thought Were True
Trade, politics, social life and almost all the spheres of human activity are influenced by translation. However, a lot of what we think about translation is wrong. Have you known that translation is a very multipurpose and various scope of action? Also it’s larger than it  looks. We collected 10 common beliefs about translation that turn out to be false.
1. Translation is a tiny, particularized field. The world market for third party language services was estimated at nearly US $33 billion in 2012.The most demanded facilities include written translation, face-to-face interpreting and software adaptation. Small companies are the main contractors of such services — their number exceeds 26,000. These agencies carry out assignments in various languages at the same time and frequently operate a great number of file types, methods and technological instruments. Millions of translators and interpreters from all around the world restate words from one language into another. Some professionals work with direct customers. Nevertheless, the majority of them get assignments from translation companies. 
2. The demand for language services is decreasing. According to the U.S. Bureau of Labor Statistics, the number of openings for interpreters and translators will reach 83,000 by the end of the decade. And it’s only in the U.S.
This job market is expected to grow by 42 percent from 2010 to 2020, significantly higher than the average of 14 percent for all professions. Data from Common Sense Advisory shows that globally, the market has a compound annual growth rate of 12.17 percent.
3. Most translators translate books; most interpreters work at the United Nations. Literary translation and conference interpreting are two of the most visible specializations, but they actually represent very tiny segments of the market at large. Who are the biggest translation spenders? Military and defense agencies spend the most on translation, with the United States routinely spending billions on language services for defense and intelligence initiatives. On the commercial side, some of the largest segments of the translation market are manufacturing, software, health care, legal, and financial services. As a result, freelancers often work in these specialty areas — as financial translators, medical interpreters, legal translators, and court interpreters.
[bookmark: _GoBack]4. Any bilingual can be a translator or an interpreter. The ability to write in English does not make a person a professional writer. The ability to speak English does not make a person a professional speaker. Likewise, the ability to write or speak two languages does not mean that a person can translate or interpret. Why?
. The market for language services will expand by 42 percent from 2010 to 2020. Just compare it with 14 percent for other occupations. Common Sense Advisory estimates that the market will grow by 12.17 percent every year.
3. Translators usually translate literary works. Interpreters mostly work in the U.S. Translation of books and on-site interpreting are the most obvious lines of work. However, the market in general is bigger and various. Who spends most on language services? As the U.S. government invests huge amounts of money in armed forces, including intelligence services. These institutions are desirable clients for translation agencies. From the commercial point of view, the most profitable niches for language services market include industry, IT, medicine, law and finance. In consequence, outsource workers frequently specialize in one area, such as trade, pharmaceutics or legal proceedings.
4. Speaking two languages is enough to become a translator.
Not everyone who can write in English works as a writer. Not everyone who can speak is an orator. In like manner, a bilingual doesn’t automatically make a language professional. Many people who have deep knowledge of two languages can’t pass exams and become translators or interpreters. What’s the reason?
