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The invention of the Internet and the desire of corporations to gain this new ground have called for new professions to emerge. One of them was the copywriter. In the beginning a copywriter was someone who wrote advertisement and promotion texts based on materials provided by the very companies. The term is now used loosely to denote anyone who writes something for online posting. Many, so called, copywriters should rather be called creative content writers. 
Doing the job right often implies research and even analysis. The most important part is the ability to create the right messages and make ideas get through. The World Wide Web is a place of tough competition. Pardon my French, but if you don’t hook up your reader, he will just surf further away and away in the ocean of information. Experienced content providers with a good turn of phrase can make a lot of money while many wannabies write for pennies. 
Any aspiring copywriter should start his online career with amassing a portfolio – a bulk of links to the texts he has written and sold to clients. Many start with writing texts for free just to get a foot in. Or to get a recommendation in return but, mind you, the proof of a copywriter is in the reading of the texts, not what others have to say about him or her. We have seen an upsurge of online services that provide a meeting place for copywriters and clients. Some of these platforms may use shady means to imitate popularity with fake accounts and bloated ratings. Created and promoted by definite people they would tend to place the interests of those people above anyone else’s. It is not necessary so but it may be so.
I have been using service CCC for copywriters and can say that it is one of the best places for specialists and clients to meet.  
