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ABSTRACT
[bookmark: _GoBack]Tourism is a fast-growing sector of the world economy and a profitable type of national and international business. For the EEU countries, the development of tourism industry is important in the context of increasing non-primary exports and enhancing participation in international economic relations. The contribution of the EEU countries to the world export of tourism services and to the regional gross product is revealed. Based on the open data of international organizations, uneven development of tourism in the EEU countries and its impact on national economies are justified. The influence of economic integration on the liberalization of the tourism services market in the EEU countries is considered. It is manifested in the formation of a single market of tourism services in the EEU, unification of working conditions for tourism business entities in its member countries. The main problems and perspective directions of development of tourism in the EEU states are formulated. 
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1. INTRODUCTION

Over the past six decades, tourism has become one of the fastest growing sectors of the world economy, the most profitable type of national and international business, and also the key driving force of socio-economic progress. The growth of international tourism is an indicator of strengthening economic and cultural ties between individual countries and regions, expanding the geographical spread of contacts and increasing their intensity. Nowadays about 10% of the world's population travels outside their country for tourist purposes.  
International tourism, as one of the service industries, makes a significant contribution to increasing the volume of international trade in services and in general. International tourism accounts for 7% of world exports of goods and services. According to the authors' calculations by UNCTAD statistics, its share in international trade in services consistently reached 24-25% in 2005-2016. In world exports, tourism ranks third after the produce of the chemical industry and the fuel and energy complex, the automotive industry and the food industry.
Unlike international trade in goods and services, international tourism has been developing more consistently and demonstrated a steady growth trend during the last decade, with the exception of the period of 2008-2009. 
(Figure 1), and over the past five years, tourism has been growing at a faster pace than international trade.
 [image: ]
Source: compiled from UNCTAD statistics.
Figure 1. International trade in goods, services and international tourism in 1950-2016, in USD trillions.
Tourism has an impact on the development of national economic complexes and the world economy as a whole.  
In the period of 1950-2016, income from international tourism has increased from $0.02 to $1.22 trillion (Fig. 1.) Taking into account the international passenger traffic provided to non-residents in 2016 ($216 billion), the value of international tourism reached $1.4 trillion. This means that international tourism provides an annual income of $4 billion to the world economy (UNWTO Tourism Highlights: 2017 Edition, 2017).  
World population, involved in international tourism and intercountry travelling, is rapidly increasing. Therefore, in the period from 1950 to 2016, the number of international tourist arrivals increased from 25 million to 1.235 million. According to UNWTO, tourism will grow by 3.3% per year and by 2030 the tourist arrivals rate will reach 1.8 billion (UNWTO Tourism Highlights: 2017 Edition, 2017). 
Most researchers dealing with international tourism problems note the high profitability of admission of foreign tourists and point to great economic and social benefits when orienting the economy towards international tourism specialization (Leidner, 2007; Zlyvko, 2009; Bulin, 2014).
The economic effects of tourism are not limited to a direct financial result. They go far beyond the tourism industry, having a significant impact on the entire national economy: on such key sectors as transport and communications, trade, construction, agriculture, production of consumer goods, advertising, souvenir production, etc., acting as a catalyst for the social economic development. Consequently, tourism has a multiplicative effect for the national economy. 
International tourism provides the national economy with an influx of investments and foreign exchange earnings, promotes employment growth, contributes to the formation of GDP and the revenue side of the state budget of countries, influences the payment balance of countries. Note that for many developing countries, international tourism is the most important, and sometimes the only item of state revenue. In addition, tourism performs social functions: it weakens interstate tension, develops mutual understanding between peoples through international exchange. 
The development of international tourism is influenced by globalization and international economic integration. In the conditions of rapid growth of integration associations in the modern world, including in the Eurasian space, a natural question arises about the impact of economic integration on the development of tourism in the EEU countries. In this regard, the goal of the work is to identify the potential for tourism development in the countries of the Eurasian Economic Union based on open sources of data from the World Economic Forum, UNWTO, the Eurasian Economic Commission and determining the prospects for its development in the context of the formation of a single market for services. 
In this regard, the aim of the work is to identify the potential of tourism development in the countries of the Eurasian Economic Union on the basis of open sources and determine the prospects for its development in the conditions of the formation of a single market of services. The methodology of the study includes an analysis of the empirical data of the World Economic Forum, UNWTO, the Eurasian Economic Commission. 

2. Tourist potential of the Eurasian Economic Union and its role in national economies of the EEU countries 

Since 2015, 5 states participate in the Eurasian Economic Union (EEU): Armenia, Belarus, Kazakhstan, Kyrgyzstan, Russia. It is well known that the level of integration - "economic union" implies the free movement of goods, services, capital, labor in the internal market of the union, whose capacity is estimated at 182.7 million consumers. 
For the EEU countries, the development of tourism becomes an urgent task due to the diversification of exports of the countries of the Union, reduction of the dependence of the economies and exports of the Russian Federation and Kazakhstan on the resource-raw material model of development. As the economic benefits from tourism in the world become more evident, the need for a common Eurasian tourist space within the EEU is growing. 
A number of researchers note that a single intraregional market can become a driver of the economic development of an integration association (EUROPEAN TOURISM IN 2016: TRENDS & PROSPECTS.) Quarterly Report (Q1 / 2016); TOURISMlink (2012) .The European Tourism Market, its structure and the role of ICTs Brussels: The TOURISMlink Consortium. Available online at: www.tourismlink.eu.) 
The countries of the EEU have a significant tourist potential. At present, the EEU is an economic system with huge economic and recreational potential, cultural and historical heritage (a number of historical objects are protected by UNESCO), which are of interest to tourists not only from the EEU and CIS countries, but also foreign citizens. 
Analyzing the data of international organizations concerning the development of the tourism sector of the countries of the Eurasian Economic Union, it is necessary to take into account the heterogeneity of the social and economic development of countries, which directly affects the level of development of the tourism industry (Table 1).



	
	GDP in current prices,
USD million
	Export of services,
USD million
	The volume of exports under "Travel", USD million
	Export under "Travel", from world exports, %
	Exports under "Travel" from the export of services of the country, %
	Exports under "Travel" to GDP, %

	                        World
	76 349 41
	4 879 300
	1 205 480
	100,000
	24,71
	15,8

	                   EEU
	1 485 422*
	66 046
	11440
	0,949
	17,32
	0,77

	                   Armenia 
	10 547*
	1 610
	968
	0,080
	60,11
	9

	                   Belarus
	47 165*
	6 813
	710
	0,059
	10,42
	0,9

	                   Kazakhstan
	135 005*
	6 255
	1 549
	 0,128
	 24,76
	4,4

	                   Kyrgyzstan
	6 552*
	864
	 425
	 0,035
	 49,21
	7

	                   RF
	1 286 153*
	50 504
	7 788
	0,646
	15,42
	0,6



Figure 1. Indicators of tourism development in the EEU countries, 2016. 
Source: UNCTAD; 
* Source: Eurasian Economic Commission.

The Russian Federation is in the leader in the absolute figures of exports under "Travel". Next countries are located, with significant gaps in the indicators, in the following order: Kazakhstan, Armenia, Belarus, Kyrgyzstan. In relative indicators, the leaders are Armenia, with a share of travel in the country's GDP of 9%, and Kyrgyzstan (7%) (Table 1). 
To determine the competitive status of countries in the provision of tourism services, the composite index of the country's competitiveness in travel and tourism, calculated by the WEF for 136 states, is used. It consists of three sub-indexes: regulatory framework for tourism; tourist business environment and infrastructure; human, cultural and natural resources of each country in the sphere of tourism. 
	
	International tourist arrivals
	Income from international tourism, USD million
	Gross product of the industry, USD million
	Share of tourism in GDP, %
	Employment in tourism, number of jobs
	Share in total employment, %
	Country Tourism Competitiveness Index

	            Armenia 
	1 191 910
	935,8
	383,1
	3,8
	40 158 
	3,3
	84

	            Belarus
	No data
	No data
	No data
	No data
	No data
	No data
	No data

	            Kazakhstan
	4 559 500
	1 533,6 
	3 077,5 
	1,6
	150 585 
	1,7
	81

	            Kyrgyzstan
	3 051 000
	425,6 
	93,3 
	1,3
	30 517 
	1,3
	115

	            RF
	31 346 486
	8 465,0 

	17 55,8 
	1,5
	973 503 
	1,4
	43



Figure 2. Indicators of competitiveness of tourism in the EEU countries, 2015.
Source: compiled from WEF.

As shown in Table 2, tourism is not a priority sector for the EEU countries. Despite Russia's dominance in absolute terms and the largest number of arrivals from foreign tourists, the largest contribution of tourism to the development of the national economy and employment is observed in Armenia and Kazakhstan. The share of employees of the tourism industry from the total number of employees is 3.3%, in Kazakhstan - 1.7% (Table 2).
State support and financing of tourism and travel in the EEU countries vary widely. The largest government spending is carried out by Kazakhstan (4.2%) and Armenia (3.8%). In the Russian Federation this indicator is 2.7%, in Kyrgyzstan -1.9%. Armenia and Kazakhstan receive the largest revenue from tourism for each day of arrival. Average income from tourism for each day of arrival in 2016 in Armenia was - US $785.1, Kazakhstan - US $336.4, in Kyrgyzstan - US $139.5, Russia - US $270.0 (Travel and Tourism Competitiveness Report, 2017).
Analysis of the indicator "quality of tourism infrastructure" in the EEU countries indicates its insufficient development. Armenia occupies the 90th place, Kyrgyzstan - 111, Russia - 116, Kazakhstan - 121.
Therefore, in the presence of the richest recreational resources and cultural and historical attractions, the potential of tourism has not yet been implemented to the proper extent.
3. Directions for the formation of a common market for services and a single tourist space in the EEU
In this regard, the formation of a single Eurasian tourist space within the framework of the EEU can provide incentives for the development of the tourism industry and related industries. In Russia, tourism already stimulates the development of 53 related industries. The most important prerequisites for the Eurasian tourist space are: the presence of a capacious market and a steady demand for tourist services for residents of the Eurasian Union; the prevalence of the Russian language, which facilitates communication; established traditional cultural and historical ties between countries; available transport infrastructure; visa-free travel regime for residents of the EEU states; unified technical regulations and others. The leading role in this process is carried out by the formal and informal institutions of the EEU: the Supreme Eurasian Economic Council (SEEC), the Eurasian Economic Commission, the Eurasian Tourism Organization. 
The desire of member states to create a single market for services in the maximum number of sectors was noted in the Treaty on the Eurasian Economic Union of May 29, 2014 (the Treaty on the EEU, 2014). Decision of the Supreme Eurasian Economic Council (SEEC) № 110 of December 23, 2014 approved the list of sectors (subsectors) of the unified services market of the EEU. The tourism sector includes par. 16 and 17, 24, 43, etc. (Decision of the Supreme Eurasian Economic Council No. 110, 2014). By the decision of October 16, 2015, No. 30 of the SEEC, the order and stages of the formation (including the transition period) of a single service market affecting 21 service sectors, including services of tour operators and travel agents, were approved. Then the Collegium of the Eurasian Economic Commission (EEC) on July 5, 2016, approved another 18 plans to liberalize certain service sectors, including tourism. 
Currently, since the entry into force of the EEU Treaty, the single service market covers 43 service sectors. Thus, liberalization affects almost 50% of the total volume of services provided in the EEU countries. 
The conditions for the functioning of the single market of tourist services in EEU suggest the following changes. 
1. On the basis of the EEU Agreement, the delivery of tourist services is carried out under the conditions of the national treatment, most-favored-nation treatment, without restrictions and additional requirements, with the exception of certain cases. 
2. In accordance with paragraph 38 of annex 16 of the «Protocol on Trade in Services, Establishment, Activities and Implementation of Investments» to the EEU Treaty, the provider of tourism services is exempted from re-establishment in the form of a legal entity, that is, business entities of the EEU countries are given the opportunity to provide their services in the territory of another member state without being established in the form of a legal entity; and also automatic recognition of permits, professional qualification of the personnel of the supplier of tourist services is carried out.
3. The provider of tourist services is given the opportunity to provide tourist services in the market of EEU countries on the basis of a permit obtained in the territory of the state of registration (Liberalization of the tourism services market at EEU, 2016). 
The progression of the EEU countries to a single market of tourist services will be accompanied not only by the positive effects listed above. Obviously, this process will be accompanied by an intensification of competition between the subjects of the tourism market of the EEU member countries. Therefore, the state of the EEU and the Eurasian Commission should conduct a permanent monitoring of the competitiveness of the tourism industry in order to build an adequate strategy for its development.
Revitalization of the participation of the countries of the Eurasian Economic Union in international tourism could bring them significant revenues, but this is hampered by a number of objective and subjective factors. The main problems affecting the competitiveness in the international tourism market of the EEU countries are: the image of most of the Union countries as unfavorable for tourism; economic sanctions against the Russian Federation by the leading countries of the world; undeveloped information base on tourist supply and demand; undeveloped infrastructure of tourism and related industries; complexity of regulation and international coordination in matters of licensing, security, transport and insurance.
Prospects for the development of the tourism industry in EEU and its competitiveness will depend on: effective implementation of unified regulatory acts of EEU in this field; promotion of country brands; awareness of consumers about tourist offers in the EEU states; diversification of tourist offers at the expense of event, sports, ecological, gastronomic and other types of tourism; improving the quality of service and tourism infrastructure; use of digital technologies and technological innovations in the industry; establishing a system of uniform statistical accounting of the development of inbound and outbound tourism in EEU.
Since foreign tourists need a visa, it is necessary to provide for the simplification of the visa regime in order to realize the tourist potential. Given the experience of the EU, the logical continuation of a single Eurasian tourism services market in the long term may be the establishment of an analogue of the Schengen zone in the EEU, which implies a unified policy for temporarily entering persons, a single Eurasian visa, and coordinated control at external borders.

3. CONCLUSION

Tourism belongs to the service sector and is of great importance for the social and economic development of the countries of the world. It stimulates the overall growth of the economy, because uses related sectors of the economy, activates small and medium-sized businesses, increases employment and self-employment, smooths disproportions in territorial development, improves the quality of life of the population, leads to an increase in exports and increases tax revenues to budgets. For EEU countries the development of the tourism industry is important, in the context of increasing non-raw material exports, especially for the Russian Federation and Kazakhstan.
The results of the study showed that the total contribution of the exports of EEU countries to the world export of tourism services (0.949%) and to the regional gross product (0.77%) is extremely small and does not correspond to the capabilities of the states of the Eurasian Union. The significant tourist potential of the EEU countries is not fully realized. Concerning the competitiveness indicators of the tourism industry, there is a strong dispersion (43rd place - RF, 115th place - Kyrgyzstan). The role of travel and tourism for the national economies of EEU countries is mixed. Despite the domination of the Russian Federation in absolute terms, the largest contribution of tourism to the development of the national economy, employment creation is observed in Armenia and Kazakhstan. The share of employees of the tourism industry from the total number of employees is 3.3%, in Kazakhstan - 1.7%. 
The formation of a single market of tourist services can have a positive impact on the development of the tourism industry and its competitiveness through the establishment of uniform rules for the subjects of the tourism business of the EEU countries, the removal of administrative barriers, the provision of tourism services on the terms of the national treatment or the most favored nation treatment. 
The results of this work can be used for further research into the effects of the formation of a single tourism services market in the EEU countries and its impact on the national economies of the member countries of the Eurasian Union.
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