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e EN: e UA:

¢ Advertising on Google Ads * Peknama B Google Ads

¢ Conversion - Purchase. e KoHBepcis - MNokynka.

¢ Connected: Google Analytics, GTM, and GMC. e NigkntoyeHi: Google Analytics, GTM Ta GMC.

¢ The task was to increase the number of conversions and profitability. After gaining access to the ® 3aBagaHHAM 6yno 36iNbLINTK KiNIbKICTb KOHBEPCiH Ta peHTabenbHicTb. icas oTpUMaHHA AoCTyny 40
account, the data feed was immediately restructured, as it had a very poor structure that negatively aKayHTy, byno ogpasy nepepobneHo ¢ig AaHUX, AKUIN MaB AyrKe NoraHy CTPYKTYypY, WO HeraTMBHO
impacted sales. BMJINBAIO HA NpoAaxi.

¢ After the changes, the main source of conversions became the shopping campaign. e [licns BHECEHHSA NPaBOK OCHOBHMM [XKepPesioM KOHBEpPCI CTasla came LWOoMiHr-KaMnaHis.

¢ Further optimization of shopping and search campaigns increased the ROAS from 300% to 800%. * 3aBAAKM NoAanbLii ONTMMI3aLLT LWOMIHM- T NOLWYKOBMX KaMnaHiit BAanocs 36inbwWnTN NOKa3HMK

¢ 1-4 position in search results.

¢ Budget: 55,504 UAH (20,000 per month).
e Revenue: 453,934 UAH.

¢ ROAS: 817%.

e Conversion rate: 0.17%.

e Cost per conversion: 770 UAH.

¢ Cost per click: 1.21 UAH.

¢ Work performed:

e UTM tags were set.

¢ Types of advertising campaigns: Search, Shopping.
¢ Goal setting.

eCampaign segmentation for each category and brand.

¢ Working with feeds and GMC.
¢ Dynamic search campaigns.

¢ Remarketing.

¢ A/B testing.

e Optimization.

ROAS 3 300% a0 800%.

e 1-4 no3uuifa y Bugadi.

e BroaskeT: 55 504 rpH (20 000 Ha micAub).

e loxia: 453 934 rpH.

* ROAS: 817%.

» KoediuieHT KoHBepcii: 0,17%.

e LliHa KoHBepcii: 770 rpH.

e LliHa 3a Knik: 1,21 rpH.

* BkoHaHa poborTa:

e [IpocTasneHi UTM-miTKn.

e TUNKM peKknamHuxX KamnaHii: NMowyk, LWoniHr.
e HanawTtyBaHHA uinen.

* P036MBKa KaMnaHin AnA KOXHOI KaTeropii Ta bpeHay.
® PoboTa 3 dpigamu Ta GMC.

e [InHaMiYHi NOLWYKOBI KamMnaHii.

® PeMapKeTuHr.

¢ A/B TectyBaHHs.

e OnTumisauis.





