How businesses use social media for their promotion
     Some smart person once said: “if you call yourself a businessman but you do not have an Instagram account, you are probably a drug dealer from Columbia”. Sounds like nonsense? Then you probably do not live in the 21st century.
     Nowadays many people say they trust billboard commercials less than they did just a couple years ago. Everybody wants to hear honest reviews from people who use those products. Let’s say a business makes great stuff but often gets negative feedback from customers regarding service, who would care about their wonderful products? Well, some of course might, but there is so much competition among businesses these days and it is very easy to lose your customers. 
     According to Oberlo, more than 500 million people use Instagram daily. Moreover, there are hundreds of thousands of training courses of how to make money via Instagram, how to start a successful business on Instagram etc. Isn’t it a good reason for a business to promote their Instagram page? It does not mean you are 100% likely to be a millionaire if you have a business account though. Today, many companies have their unique content such as slogan, filters, specific words etc since they all wish to be recognizable. 
    Many brands tend to post useful videos regarding their products. For instance, world-famous wedding dress brand Galia Lahav Instagram account is known not only for its gorgeous pictures of the dresses by prominent photographers, they also post videos of their office, tell us about the team, making process, how they chose fabrics etc. It makes you be part of the brand, for sure. 
[bookmark: _GoBack]     Obviously, you cannot deny the fact that the world is changing so rapidly nowadays and everybody goes social. Instagram, Facebook and even Tik Tok have the possibility to change peoples’ minds about your business. If you still are not part of this community, how does your business survive during quarantine? 
