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EN:

Advertising in Google Ads.

Conversion - the successfully left
application.

Connected: Google Analytics and GTM.
The goal was to optimize the price per
conversion and reduce the cost to $30 or
lower. The report shows the period of the
last 3 months, at the beginning of December,
the conversion price was $60. First of all, for
optimization we have put our account in
order, for each direction we have created
separate campaigns so that we could control
them better, made cross-over minus
structure between the campaigns so that
they would not overlap each other, started to
use automatic strategies by indicating the
target price per conversion. For each
direction was created on each type of
campaign (Search, GDN, Discovery, Video)
1-2 positions in search results

Budget: $9 858 (3 300 per month)
Conversion rate: 1,30%

Price per conversion: 35,69 USD (22,91
USD in February)

Price per click 0.46 USD

UTM tags are inserted.

Ad campaign types: Search, GDN,
Discovery, Video, Perfomance Max,
Customizing Targets.

Dynamic search campaigns.

Remarketing

U/B Test

Optimization

RU:

Peknama B Google Ads.

KoHBepcus - ycnewHo ocTaBneHHas 3asiBka.
MogkntoveHsb!: Google Analytics u GTM

Llenbto 6Gbina onTumMMsaums LeHbl 3a KOHBEPCUIO U
CHWKeHne ctoumocTu Ao 30% 1 Huxke. B oTyete
npeacTaeneH nepuog 3a nocnegHue 3 mecsaua, B
Havane gekabps LeHa koHBepcun 6bina 60%. OAna
ONTUMKU3aUMW B NepBYIO oYepeb HaBen NopsiaoK B
akkayHTe, Nof Kaxzaoe HanpasreHue BbiBenu
OTAernbHble KaMmnaHuy, 4To Bbl MOrNK Ny4yLue
KOHTpONupoBaTb, caenan Kpoc MUHYCOBKY Mo
KamnaHusiM, 4To Bbl HE Nepecekanucb Mexay
coboil, Ha4Yanu ucnonbL3oBaTb atoMaTuyeckme
cTpaTeruu c ykasaHue LeneBou LeHbl 3a
KOHBepcuio. Ha kagoe HanpaeneHnue 6b1no
cosgaHo no 1 Tuny kaxagon kamnaHuu (Search,
GDN, Discovery, Video)

1-2 no3vuus B Bbigaye

Brogxet: 9 858% (3 300 B mecsiL)

KoadhdpumumeHTt koHsepcumn: 1,30%

LleHa koHBepcuu: 35,69 usd (22,91% B dheBpane)
LleHa 3a Knuk 0,46%

MpoctaeneHsl UTM meTku.

Tunbl peknamHbix kamnaduin: Search, GDN,
Discovery, Video, Perfomance Max,

HacTponka Lene.

[OuHamMuyeckue NOUCKOBLIE KamnaHUu
PemapkeTuHr

A/b Tect
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