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GOALS

@ INCREASE THE BRAND AWARENESS OF THE COSMETIC
CENTER IN LVIV

@ INCREASE THE NUMBER OF NEW CLIENTS THROUGH
ADVERTISING ON SOCIAL NETWORKS

@ SET UP BRAND COMMUNICATION WITH CLIENTS IN DIRECT
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WHAT WAS DONE

@ ANALYZED OF THE TARGET AUDIENCE AND COMPETITORS

@ COMMUNICATED WITH THE DESIGNER REGARDING THE
CREATION OF ADS BANNERS

(3) CREATED SCRIPTS FOR COMMUNICATION IN DIRECT

@ SETTED UP AND LAUNCHING AN ADVERTISING CAMPAIGN ON
FACEBOOK AND INSTAGRAM

@ ANALYZED OF THE RESULTS AND OPTIMIZATION OF THE
ADVERTISING CAMPAIGN
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RESULTS

@ +193 NEW MQLs. COST PER LEAD = $2.26
@ INCREASED THE CONVERSION FROM LEAD TO CLIENT BY 25%

(3) RETURN ON ADVERTISING SPEND = 4.1
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