Discuss ethical issues associated with copying business competitors’ strategies.
Copying business competitors' strategies can be a tricky issue, both morally and legally. On one hand, it may seem like an easy and effective way to improve one's own business, but on the other hand, it raises a number of ethical concerns.
[bookmark: _GoBack]One of the primary ethical concerns associated with copying business competitors' strategies is the issue of intellectual property. Many strategies developed by a business are considered intellectual property, and are thus protected by law. Copying another business's strategy without permission or acknowledgement can be seen as a violation of this property, and can lead to legal action being taken against the copier. Additionally, copying a competitor's strategy without permission can be seen as a breach of trust between businesses, which can damage relationships and reputations in the industry.
Another ethical issue that arises from copying a competitor's strategy is the impact on innovation. By simply copying a successful strategy, businesses may not be taking the time to come up with their own innovative ideas. This can lead to a stagnation in the industry, as everyone simply copies the same strategy, without any new ideas being introduced. This can be detrimental to the long-term success of the industry, as innovation is often the driving force behind growth and development.
Copying a competitor's strategy can also be seen as unfair competition, as it does not allow for a level playing field. The copied strategy may have been developed over a long period of time and through extensive research and development, which the copier did not contribute to. This can give the copier an unfair advantage in the marketplace, and can be seen as unfair to the original business.
In conclusion, copying a business competitor's strategy may seem like a quick and easy way to improve one's own business, but it raises a number of ethical concerns. These include issues surrounding intellectual property, the impact on innovation, and unfair competition. It is important for businesses to consider these ethical concerns before deciding to copy a competitor's strategy, and to work towards developing their own innovative ideas and strategies.
