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EN:

Google Ads advertising.

Conversion - successfully placed order on the site.
Connected: Google Analytics and GTM.

The goal was to receive orders at a cost not exceeding 250 UAH, in the
first month the price for conversion was

300-400 UAH, which was 1.5 times higher than the set goals, after that
we: audited the site, increased speed, usability and added a button to
buy in 1 click, which significantly improved performance and from the
second month the average conversion price was 200 UAH.

Further we improved performance, optimised advertising and reduced
the conversion price to 75 UAH

Position 1-4.

Budget: 212 800 UAH (17 750 per month).

Average Conversion Rate (for 12 months of work): 12,08%.
Average conversion price (for 12 months of work): 75 UAH.
Average price per Click: 9 UAH.

UTM tags.

Types of advertising campaigns: Search, GDN,

P-max, Demand-gen.

Goal setting.

Site optimisation.

Remarketing.

A/B Test.

Optimisation.

RU:

Peknama B Google Ads.

KoHBepcua - ycnewHo opopM/IEHHbIN 3aKa3 Ha CaluTe.
MoakntoyeHbl: Google Analytics u GTM.

Llesibto 6b110 NonyyYeHme 3aKka3oB No CTOMMOCTY He npeBblliatoleit 250
UAH, B nepBbI mecsy, LeHa 3a KOHBepcuto bbina

300-400 UAH, uyTo B 1,5 pa3a npesbiwano NOCTaBAeHHbIe Uenun, nocne
Yyero Mbl: NPOBENN ayauT caiTa, MOBbICMAN CKOPOCTb, 03aOUAUTU U
A06aBNAM KHOMKY KYNUTb B 1 KWK, YTO 3HAYUTENbHO YY4LLINAO
NOKa3aTe/In 1 yKe CO BTOPOro mecAua CpeaHAA LLeHa KOHBepCum
coctasnana 200 UAH.

[anblue ynydwanu nokasatenm, onTMMM3NPOBAIN PEKIaMy U CHU3UAU
LueHy KoHsepcun go 75 UAH

Mo3nuuna B Bblgave 1-4.

BropxeT: 212 800 UAH (17 750 B mecsaL,).

CpeaHuin KoadpdpuumeHT KoHBepcumn (3a 12 mecaues paboTbl): 12,08%.
CpeaHsa ueHa KoHBepcuu (3a 12 mecaues paboTbl): 75 UAH.
CpenHAasa ueHa 3a Kamk 9 UAH.

MpocTtasneHbl UTM meTKM.

Tunbl peknamHbIx KamnaHuii: Search, GDN,

P-max, Demand-gen.

Hactpoiika Uenen.

OnTumm3sauma camta.

PemapKeTuHr.

A/B Tecr.

OnTmmnsauma.



