
Adjust the pricing, names, inclusions, and any other details based on your
specific services, market rates, and the value you provide to your clients.
These templates should serve as a starting point for creating your packages.

6-Step Wedding Photography
Success Roadmap: From Zero
to Over $10K
Unlock Your Potential: Achieve Remarkable Results with
Dedication and Expert Guidance



Today, my company ranks among the top 3 wedding
photography agencies, generating over $2 million in revenue in
2022 alone.

Hi there, I'm Alice Yaro, a seasoned
wedding photographer with over a
decade of experience. 

Let's make it happen together if you're ready to unleash your
creativity, earn big, and break free from the corporate grind.
Your passion for photography can lead to substantial profits.
Let's turn your dreams into reality – together.



In this dynamic and ever-evolving
field, each wedding presents a
unique canvas, a blank slate
brimming with endless
possibilities. It's a blend of
creativity, intuition, and technical
mastery, where every click of the
shutter promises to capture a
fleeting moment that will be
treasured for a lifetime.

WHY DO WE CHOOSE
WEDDING PHOTOGRAPHY?

PRICE: $2500



Independence: Gain the freedom to work on your terms
and schedule without being tied to a traditional 9-5 job.

Travel Opportunities: Explore new locations and venues
as you capture beautiful wedding moments, expanding your
horizons.

Networking: Develop valuable contacts and connections
within the wedding industry, opening doors to new
opportunities and collaborations.

PHOTOGRAPHY BEGINNERS 

Flexible Commitment: Keep your current job while
pursuing your passion for photography on the side without
making drastic career changes.

Unlimited Earning Potential: Break free from earning
limitations and unlock the possibility of earning more as your
skills and reputation grow.

Starting from Scratch: Receive guidance on how to
kickstart your career as a wedding photographer, including
tips on securing second shooter jobs to gain valuable
experience.



PROFESSIONAL PHOTOGRAPHERS

Profitability from Day One: Start earning money even
without an extensive portfolio, leveraging our strategies to
attract clients and generate income.

Independence from Agencies: Break away from agency
constraints and build your independent photography
business, maximizing your profitability and creative freedom.

Style and Positioning Guidance: Discover your unique
style and learn successful positioning strategies tailored to
your niche, ensuring your portfolio resonates with potential
clients.

Portfolio Tips: Receive valuable insights on creating a
portfolio that sells, showcasing your best work, and
attracting clients effectively.



INVESTMENT  
RETURNS: 
TIME AND EARNINGS
IN WEDDING
PHOTOGRAPHY

&

AVERAGE SPEND ON FULL-DAY WEDDING
PHOTOGRAPHY
Up from $2300

9 HOURS SPENT
AT A WEDDING
ON AVERAGE 12

HOURS SPEND
EDITING
ON AVERAGE
PER WEDDING

$2,500



WHERE IS THE TIME SPENT?
Hours

0 2 4 6 8 10 12

Capturing Photos on the Day

Editing

Business and Admin

Communication

Album Design



Including online advertising, printed brochures,
wedding fairs, and other marketing spending,
the average yearly cost is $1700*

 *Recourse

MARKETING SPEND YEARLY Starting from $142 per month 

$1700
 per year

https://www.yourperfectweddingphotographer.co.uk/wedding-photography-industry-2018/
https://www.yourperfectweddingphotographer.co.uk/wedding-photography-industry-2018/


Top 3 Social Media Platforms
for Bookings

Facebook Organic Instagram Organic Facebook Paid

Instagram Organic
84.5%

Facebook Organic
11.3%

Facebook Paid
4.1%



Top 3 Biggest Expenses Equipment
80

Online Advertising
35

Travel
35



Strong popularity in the US



A Stable Market: A Consistent Workplace



PERSONAL GUIDE



6-STEP WEDDING PHOTOGRAPHY
SUCCESS ROADMAP
Below, you'll find a step-by-step guide I've crafted to navigate
challenges and convey essential lessons, offering unwavering
support on your journey to success. By following this roadmap
and dedicating yourself to your goals, you'll be positioned on a
path to greatness. Your actions are pivotal in realizing
outstanding results.

Foundation1.
Experience and First Earnings2.
Online Presence and Operations3.
Strategic Networking4.
Focused Marketing5.
Scaling Up6.



MONTH 1: LAYING THE FOUNDATION
Decision & Announcement:

 Publicly declaring your new venture is the crucial first step toward success.
Embrace this moment as an opportunity to hold yourself accountable and
demonstrate your unwavering commitment to your craft. This act signals your
professionalism to the world and fosters a sense of self-acceptance and confidence
within you. Remember, success in any endeavor requires honing your skills and
cultivating the right mindset. By taking this bold step, you set the stage for growth,
achievement, and fulfillment in your journey as a professional.

Equipment:
Not sure which camera to buy? I understand it's a complex decision. That’s why I’ve
prepared a comprehensive guide to assist you in selecting the ideal camera and
lenses. Just keep an eye on your inbox for my email containing the PDF with
detailed framework on: How to choose the right camera & lenses for your
photography business.
Invest in the right gear to kickstart your journey. We'll guide you through the basic
steps of choosing the essential equipment.



MONTH 1: LAYING THE FOUNDATION
Equipment:

Not sure which camera to buy? I understand it's a complex decision. That’s why I’ve prepared a comprehensive guide to
assist you in selecting the ideal camera and lenses. Just keep an eye on your inbox for my email containing the PDF
with detailed framework on: How to choose the right camera & lenses for your photography business.
Invest in the right gear to kickstart your journey. We'll guide you through the basic steps of choosing the essential
equipment.



FOUNDATION TIPS: 
Capturing Creativity: Wedding Photography Tips

Wedding photography is an art that demands both technical
expertise and creative vision. Here are practical tips to elevate
your wedding shots:

1. Know Your Gear Inside Out:
Understand your camera settings, lenses, and accessories.
Familiarity breeds confidence.

2. Scout the Location:
Visit the wedding venue beforehand. Identify unique spots
for portraits, group shots, and candid moments.

3. Create a Shot List:
Collaborate with the couple to create a list of must-have
shots. Include family portraits, details (rings, dress), and
emotional moments.

4. Capture Small Details:
Don’t overlook the little things. Photograph rings, bouquets,
table settings, and other intricate elements.

5. Embrace Natural Light:
Use soft, natural light whenever possible. Golden hour
(before sunset) provides a magical glow.

6. Shoot in RAW:
RAW files offer flexibility during editing. You can adjust
exposure, color balance, and more.

7. Compose Creatively:
Experiment with angles. Shoot from low, high, or unusual
perspectives.
Use leading lines, frames, and negative space to compose
striking images.

8. Capture Emotions:
Candid moments are gold. Capture laughter, tears, and
stolen glances.
Be discreet; let emotions unfold naturally.

9. Turn Off Camera Sounds:
Silent shooting mode ensures you don’t disrupt solemn
moments.

10. Fast Lenses and Wide Apertures:
Wide apertures (low f-numbers) create beautiful bokeh.
Use prime lenses for sharpness.

11. Include the Environment:
Show the wedding venue. Wide shots with the couple
against stunning backdrops are timeless.

12. Stay Calm and Observant:
Weddings are fast-paced. Anticipate moments and be
ready to click.



COMPOSITION IN WEDDING PHOTOGRAPHY
Understand what composition is and why it's crucial in
photography. Composition involves arranging elements
within a frame to create visually appealing and emotionally
engaging images.



TECHNIQUES FOR GOOD COMPOSITION:

a. Define Your Subject: Identify the main focus of the image
to guide the viewer's attention.

b. Rule of Thirds: Divide the frame into thirds horizontally
and vertically, placing important elements along these lines
or at their intersections for balanced compositions.

c. Pay Attention to the Horizon: Keep the horizon straight to
stabilize the image unless intentionally tilted for dynamic
shots.

d. Symmetry or Centered Composition: Center the main
subject for symmetry or balanced compositions, especially
in scenarios with symmetrical backgrounds.

e. Leading Lines: Use lines within the scene to direct the
viewer's eye toward the main subject or point of interest.

f. Rule of Direction: Leave more space in the direction the subject
is looking or moving to create a sense of movement and life in
the image.

g. Framing: Utilize elements within the scene to frame the main
subject, drawing the viewer's attention and adding depth.

h. Pay Attention to the Background: Ensure the background
complements the main subject and doesn't distract or detract
from the image's impact.



GENERAL TIPS FOR COMPOSITION:

a. Balance and Accents: Aim for overall balance and use
accents to enhance the composition.

b. Intentional Rule Breaking: Don't hesitate to break
composition rules intentionally to achieve desired results
and convey emotions effectively.

c. Vary Camera Angles: Experiment with shooting from
different angles to gain unique perspectives and elevate
compositions.

d. Mindset: Always prioritize highlighting the main subject
and making it easy for viewers to understand the intended
story. e. Camera Position for Full-Body Shots: Use the rule of three S

(Squat, Squat, and Squat) to capture stunning full-body shots
with proper framing.

f. Separate Subject from Background: Create depth and layers by
positioning the subject away from the background, enhancing
visual appeal.



PROCESS FOR MASTERING COMPOSITION:

a. Analyze Artwork: Study various artworks, including
photographs, to understand what makes them powerful and
emotionally engaging.

b. Do Not Be Afraid to Imitate: Emulate techniques from
your favorite photographers to improve your own
compositions.

c. Learn Composition Rules: Master fundamental
composition rules like the rule of thirds before experimenting
and breaking them.

d. Practice Regularly: Continuously practice composition by
shooting different subjects and scenarios to refine your
skills.

e. Seek Feedback: Share your work with others and seek
constructive criticism to identify areas for improvement and
refine your technique.



FOUNDATION
CHECKLIST



MONTH 2: EXPERIENCE
AND FIRST EARNINGS

Get in Real Weddings:
 Dive into the real world of wedding photography by
volunteering as a second shooter or assistant. Gain
invaluable experience that will set you apart.

Put Portfolio Together:
 Learn how to create a captivating portfolio that showcases
your talent and style. We'll share essential tips to ensure
your portfolio stands out.

Find Clients:
 Explore the top 5 ways to find your first clients and start
earning. Aim to secure at least two clients, each contributing
to your first $2,000.



Become a Second Shooter:
Gain experience and connections by assisting main
photographers. Showcase your skills to secure future bookings.

Utilize Online Platforms like Craigslist:
Create listings to attract potential clients; use this only when you
are a beginner.

Explore Freelance Websites:
Platforms such as Fiverr, Upwork, Indeed, Freelancer, and
Monster offer freelance opportunities.

Offer Free Photoshoots to Friends and Family:
Showcase your talent to loved ones. This helps build your portfolio
and attract paying clients.

Assist Venues with Marketing Photos:
Offer professional-quality photos for venue marketing. This can
lead to future bookings and build relationships.

FIRST EARNING TIPS:

The 5 Top Ways to Find Gigs
When You Are Just Starting.

https://newyork.craigslist.org/


CHANNELS FOR FINDING FIRST CLIENTS
Channel Description

Pixpa Gain inspiration and tips for designing your wedding portfolio website. Explore a curated list of 29 exceptional
wedding photography websites for ideas.

The Knot engages with engaged couples on this comprehensive wedding planning platform. Network and connect with
potential clients within the wedding industry.

Attending Conferences Network with industry professionals at conferences. Exchange contact information and connect with potential
clients.

Referrals Encourage word-of-mouth referrals from satisfied clients. Leverage the trust of personal recommendations to
expand your client base.

Paid Ads Target specific demographics through paid advertising on platforms like Facebook. Ensure your ads reach the
right audience based on various factors such as age, gender, location, and interests.

Door-knocking Implement traditional door-to-door outreach as an effective strategy for certain industries. Consider this
approach for sectors like home improvement or fundraising.

Presentations/Speaking Gigs Showcase your expertise and network at speaking engagements and presentations. Be prepared to share
your contact information with interested prospects.

Online Platforms Utilize platforms such as Fiverr, Upwork, Indeed, Craigslist, Freelancer, and Monster to connect with potential
clients. Tailor your approach to suit your industry and target audience.

https://www.pixpa.com/?irclickid=V46wqDQjAxyPWRtxno0M13wjUkH1wCz5qRAtSI0&irgwc=1&utm_source=impact&utm_medium=affiliate&utm_campaign=2534243_Rohtash%20Kumar
https://www.theknot.com/
https://www.fiverr.com/
https://www.upwork.com/ab/account-security/login?redir=%2Fnx%2Ffind-work%2F5269096
https://id.indeed.com/
https://newyork.craigslist.org/
https://www.freelancer.com/?gclid=Cj0KCQiAoKeuBhCoARIsAB4WxtcMKKUiy2WcL10RF9E-4RkbvKkC2j4Uxvr74QPWo-1XDIj-RbJ0EvYaArDlEALw_wcB&ft_prog=ABL&ft_prog_id=617725303593
https://www.monster.com/


FIRST EARING CHECKLIST:



FIRST EARING CHECKLIST:



Active SMM (Social Media Marketing):
Learn effective social media marketing strategies to boost your online presence and attract
more clients. 

Website & Packaging:
Your website is the face of your business, crucial for attracting customers, building
trust, and standing out in a competitive market. Ensure it includes essential pages like
Home, Portfolio, Packages & Pricing, About, and Contact. 
Develop clear packages and pricing strategies to appeal to potential clients.

Signature Process:
Optimized series of steps designed to ensure smooth operations, meet client expectations,
and reduce stress. Well deified signature process significantly increases client conversion
rates. 

Client Relationship Management System:
Utilize professional client management systems like HoneyBook or StudioNinja to
streamline your operations and enhance client satisfaction.

MONTH 3: ONLINE PRESENCE AND OPERATIONS



ONLINE PRESENCE TIPS

Clear Navigation: Ensure easy
navigation with clearly labeled menu
items for essential pages like Home,
Portfolio, Packages & Pricing, About, and
Contact.

Compelling About Page: Share your
story, expertise, and passion for
photography on the About page.
Personalize it to connect with potential
clients and build trust.

Main Tips for a Professional
Wedding Photographer's
Website:

High-Quality Portfolio: Showcase your
best work in a visually appealing gallery
or portfolio page. Include a variety of
shots to demonstrate your style and
versatility.

Contact Information: Make it easy for
visitors to get in touch with you by
including a contact form or prominent
contact information on the Contact page.
Respond promptly to inquiries to
demonstrate professionalism and
reliability.

Detailed Packages & Pricing: Clearly
outline your packages and pricing
options. Provide transparent information
about each package to help potential
clients make informed decisions.

Mobile Optimization: Ensure your
website is optimized for mobile devices to
provide a seamless browsing experience
for users on smartphones and tablets.

Testimonials and Reviews: Showcase
testimonials or reviews from satisfied
clients to build credibility and trust with
potential clients.

Call to Action (CTA): Include clear and
compelling CTAs throughout your
website to encourage visitors to take
action, such as booking a consultation or
contacting you for more information.

Professional Design: Invest in a
professional and visually appealing
design that reflects your brand identity
and sets you apart from competitors.

SEO Optimization: Optimize your
website for search engines by including
relevant keywords, meta tags, and
descriptive alt text for images to improve
visibility and attract organic traffic.



ONLINE PRESENCE CHECKLIST: 



ONLINE PRESENCE CHECKLIST: 



ONLINE PRESENCE CHECKLIST: 



Start with user-friendly options like HoneyBook for beginners, offering
seamless interfaces and robust tools. As your business grows, consider
transitioning to more advanced platforms like StudioNinja for scalability and
additional features. Choosing the right CRM can revolutionize your
photography business.

OPERATIONS:
Optimize Your Inquiries and Client Processing by Implementing a
Client Relationship Management System (CRM)



HoneyBook and StudioNinja for managing a wedding photography business:

Feature HoneyBook StudioNinja

User-Friendly Interface Intuitive and easy-to-use interface User-friendly interface with customizable options

Lead Management Capture and manage leads efficiently Track leads, qualify prospects, and automate follow-
ups

Client Communication Seamless communication with clients Personalized emails, SMS, and automated notifications

Contract and Payment Processing Streamline contract creation and payment
processing

Customizable contracts, e-signatures, and automated
invoicing

Project Management Organize and manage projects effectively Track project details, tasks, and timelines

Analytics and Reporting Access to robust analytics and reporting tools Reporting features to track business performance

Integration Capabilities Seamless integration with other business
tools

Integrates with calendar applications and more

Mobile Accessibility Accessible via web browser and mobile app Mobile app for on-the-go management

Pricing Subscription-based pricing model Subscription-based pricing with customizable options

https://www.honeybook.com/
https://www.studioninja.co/
https://www.honeybook.com/
https://www.studioninja.co/


Building Vendor and Venue Relationships:
Actively engage with various vendors and venues, nurturing
relationships across the industry. 

Attend industry events and networking mixers to meet
vendors and venue representatives.
Offer to collaborate on styled shoots or promotional events
to showcase your work.
Follow up with vendors and venues after weddings with
thank-you notes and images of their work.

MONTH 4: STRATEGIC NETWORKING



STRATEGIC NETWORKING TIPS:

A. Importance of Networking:
Networking is crucial for success in
the wedding photography business.
Building relationships with venues
and vendors leads to a consistent
flow of leads and potential bookings.

Key Tips for Building Relationships
with Venues and Vendors:

B. Levels of Vendors:
Understand the hierarchy of vendors
based on their priority for couples
planning weddings.
Focus on building relationships with
first-level and second-level vendors
for maximum impact on lead
generation.

C. Benefits of Vendor Relationships:
Strong relationships with venues and
vendors lead to referrals, increased
visibility, and smoother workflow on
wedding days.
Positive reputation and word-of-
mouth within the wedding community
contribute to business growth and
professional development.



STRATEGIC NETWORKING TIPS:

D. Approaches for Venue
Relationships:

If you've worked at a venue before,
reach out with a personalized
message offering mutual benefits.
If you haven't worked at a venue,
visit in person with a portfolio to
showcase your work and offer value-
added services.

E. Networking with Other Vendors:
Network with other vendors during
weddings and exchange contact
information, especially on social
media.
Tag vendors in your posts to
increase visibility and access their
networks for potential leads.

F. Genuine Interest and Value
Addition:

Be genuinely interested in other
vendors and their work, offering
advice and support when
appropriate.
Focus on building genuine
relationships rather than expecting
immediate returns.



STRATEGIC NETWORKING TIPS:

G. Avoid Generic Outreach:
Personalize messages and emails to
venues and vendors, addressing
them directly and offering specific
value propositions.
Avoid expecting immediate returns
and focus on building trust and
rapport over time.

Special message for Vendors: 

Send this message in every way possible.
For example, send email but also send
messages on Facebook and Instagram.
This way, you’ll have a great chance that
they receive your message.



TEMPLATE:

Hi there [Wedding Venue's Name],

I hope you're having an awesome day! My name is [Your Name], and I'm an amazing wedding
photographer.

I wanted to reach out because I think your venue is absolutely stunning! I've seen the magic that
happens there, and I would be so honored to be on your preferred vendor list.

To show you how much I value our partnership, I have a special gift for you! I'll give you
professionally edited, high-resolution images from recent weddings I have photographed at your
venue. You can use these images in your marketing campaigns, social media platforms, and website
to showcase the beauty and elegance of your facilities. Just make sure to give me a little shout-out
too!

[Paste Link of Photos]

But wait, there's more! If couples book your venue and choose me as their photographer, I'll give
them a fantastic discount. It's like a win-win-win situation for everyone!

I'd love to chat with you and show you more of my work. Let's make weddings at your venue even
more magical and unforgettable together!

Looking forward to hearing from you soon!

Best wishes,

[Your Name]
[Your Contact Information]



STRATEGIC NETWORKING CHECKLIST: 



Marketing Efforts:

Implement a comprehensive marketing strategy utilizing techniques
across various channels, including social media, Google Ads, and
search engine optimization (SEO).
Utilize WeddingWire and The Knot effectively to maximize your
online presence and reach potential clients.

MONTH 5: FOCUSED MARKETING



Wedding Wire and The Knot Tips:

Create a compelling and visually appealing profile on WeddingWire
and The Knot, showcasing your portfolio and highlighting your
unique selling points.
Request reviews and testimonials from satisfied clients to build
credibility and trust among potential clients.
Regularly update your profile with recent work, special offers, and
promotions to keep it fresh and engaging.
Utilize the advertising options offered by WeddingWire and The
Knot to increase visibility and reach within your target market.
Engage with couples actively on these platforms by responding
promptly to inquiries, comments, and reviews to demonstrate your
professionalism and dedication to customer service.

MONTH 5: FOCUSED MARKETING



MARKETING
TIPS:

Wedding Wire and The Knot.
These are wedding vendor marketplaces that allow couples to find local professionals.

I would like to share with you some valuable insights I've gathered from my experience so you can focus
on the right things. So, the first one is:

Competitive Pricing: Assess
competitor rates to ensure your
services are priced competitively,
attracting value-seeking middle-
class clients.

Timing is Key: Utilize peak wedding
seasons and holidays for your
advertising efforts when
engagement is highest.

Leverage Reviews: Encourage
satisfied clients to leave positive
reviews, enhancing your credibility
and attracting new business.
Consider offering incentives like a
free mini-album for their effort.

Spotlight Booking: Invest in
securing a featured spot on these
platforms to boost your visibility
among potential clients significantly.
Book a consultation with their
representative.

Based on my success, I'd recommend kicking off your advertising journey on The Knot.
It's been a goldmine for me, delivering a 1200% return on investment.

But I suggest giving WeddingWire a try as well. Treat it as an experiment. You might
find more success there. Remember, it's all about mindset. Experiment with different
methods and identify what works best for you. Once you find success, double down on
those methods.



FOCUSED MARKETING CHECKLIST



Scaling:
 Ready to take your business to the next level? Explore strategies
for scaling your operations, including hiring assistants or second
shooters to handle increased bookings.

Branding:
 Refine your brand identity to attract higher-end clients and set
yourself apart in the market. Understand the importance of branding
and how it can elevate your business.

Upselling Other Products:
 Explore opportunities to increase revenue by upselling albums,
prints, and other products. Learn how to capitalize on additional
income streams to grow your business.

Achieving Financial Goals:
 Set ambitious income targets and develop a roadmap to success.
Aim to book at least four clients a month, leveraging your newfound
skills and strategies to reach your financial goals.

MONTH 6: SCALING UP
YOUR BUSINESS



SCALING UP YOUR BUSINESS TIPS: 
Financial Goals Planning

Goals Actions Required

Set ambitious income targets - Define specific income targets for each month.

Develop a roadmap to success - Create a detailed plan outlining steps to achieve goals.

Aim to book at least 4 clients a month - Implement marketing strategies to attract clients.

Leverage skills and strategies for financial success - Continuously refine and adapt approaches to maximize revenue.



SCALING UP YOUR
BUSINESS TIPS: 

Evaluate Your Current Workload:
Assess your current workload and
identify tasks that can be delegated
or outsourced to free up your time
for higher-value activities.

Define Your Needs: Determine the
specific areas of your business that
require additional support, such as
editing, client communication, or
administrative tasks.

Hire Reliable Assistants: Seek out
reliable assistants or second
shooters who align with your style
and vision. Consider their
experience, skills, and availability
before making hiring decisions.

Provide Clear Instructions: Clearly
communicate your expectations,
workflows, and deadlines to your
assistants to ensure smooth
collaboration and consistent results.

Invest in Training: Invest time in
training your assistants to ensure
they understand your processes,
editing style, and client
communication standards.



SCALING UP YOUR
BUSINESS TIPS: 

Set Boundaries: Clearly define
roles, responsibilities, and
boundaries to avoid
misunderstandings and ensure
everyone is on the same page.

Establish Systems and
Processes: Develop efficient
systems and processes for
delegating tasks, managing projects,
and tracking progress to maintain
consistency and quality.

Monitor Performance: Regularly
monitor the performance of your
assistants and provide feedback and
guidance as needed to address any
issues and optimize productivity.

Delegate Wisely: Delegate tasks
that can be done more effectively or
efficiently by others, allowing you to
focus on activities that require your
expertise and attention.

Evaluate and Adjust: Continuously
evaluate the effectiveness of your
scaling strategies and make
adjustments as needed to optimize
your operations and achieve your
business goals.



SCALING UP YOUR BUSINESS CHECKLIST: 



Flexibility: Adjust time frames
based on personal pace and

life circumstances.

Networking: Continuously
engage in networking

throughout the journey.

Work on Your Mindset:
Cultivate a resilient, growth-
oriented mindset, crucial for

overcoming challenges in the
dynamic field of business.

Portfolio: Regularly update
and curate the portfolio to
showcase the best work.

ONGOING:

This roadmap, combined with dedication and effective implementation
of course teachings, provides a structured path to success in the

dynamic field of wedding photography.



ARE YOU READY TO START, BUT SEEKING MORE
DIRECTION ON YOUR PATH TO MASTERY?
DISCOVER WHAT AWAITS IN OUR 2-MONTH
WEDDING PHOTOGRAPHY COURSE!

Unlock your wedding photography potential with my
comprehensive program, covering everything from
composition, equipment, to pre and post-wedding tactics,
industry insights and best marketing strategies. Elevate your
skills and online presence effortlessly. Start your journey now
—transform passion into profession!



WHAT WILL BE COVERED IN THE ENTIRE 2-
MONTH COURSE ON WEDDING PHOTOGRAPHY?

Introduction to Modern Wedding Photography
Complete Equipment Guide
Photography Mastery: Best Composition & Lighting Techniques
How to Get Your First Clients Fast
The Ultimate Guide to Effectively Closing a Client
How to Position Yourself as a Beginner to Convert Clients
Comprehensive Wedding Day Guide for Photographers: Industry Secrets
Create More Income with Ease: Upselling Other Products
Secrets of Beautiful Photo Editing
Master Your Wedding Photography Business Operations - Most Effective
Practices
Build a Website that Wins Clients: A Step-by-Step Guide
Everything about Marketing: Effectively Promote Your Wedding
Photography Services
How to Scale Your Wedding Photography Business
Achieving Your Financial Goals in Wedding Photography



WHAT YOU RECEIVE WHEN THEY ENROLL IN OUR
COMPREHENSIVE WEDDING PHOTOGRAPHY COURSE:

Step-by-Step Lessons:
Step-by-step lessons within each
module, guiding participants through
essential concepts, techniques, and
best practices.

Comprehensive Curriculum:
A comprehensive curriculum
comprising 10 modules covering
every aspect of wedding
photography, from fundamentals and
client management to marketing
strategies and business growth.

Hands-On Assignments:
Hands-on assignments and
exercises designed to reinforce
learning and provide opportunities
for practical application.

Resource Materials:
Resource materials, including
equipment guides, checklists,
templates, and sample contracts, to
support participants in their journey
toward success.

Access to Tools and Templates:
Access to tools and templates for
client management, photo editing,
website building, and marketing,
streamlining key processes and
saving time.

Transformational Opportunities:
Transformational opportunities to
turn passion into profit, build a
fulfilling career in wedding
photography, and create a life of
freedom, joy, and fulfillment.



Enroll Now

TRANSFORM YOUR PASSION INTO
YOUR PROFESSION

You've seen the roadmap, uncovered the secrets, and glimpsed
what our course offers. Now, it's time to make the decisive step

towards turning your dream into reality.

Begin your journey to a successful photography career.

https://www.creativescourse.com/wedding-photography-course

