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PRIMARY LOGO
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LOGO MARKS
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MONOCHROME LOGO
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CORRECT USAGE

uncompromised skin care for ageing uncompromised skin care for ageing uncompromised skin care for ageing
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INCORRECT USAGE

Use only the brand colors Don’t distort the design elements Use only the brand fonts

uncompromised skin care for ageing
uncompromised skin care for ageinguncompromised skin care for ageing

eternal life

uncompromised skin care for ageing

Don’t add a drop shadow

uncompromised skin care for ageing

Don’t rotate design elements
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PRIMARY COLORS

HEX: #136955
PANTONE P 132-8 U

RGB: 19, 105, 85
CMYK: 86, 33, 68, 25

HEX: #011E16
PANTONE 627 C

RGB: 1, 30, 22
CMYK: 91, 59, 72, 82
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SECONDARY COLORS

HEX: #F2BD1D
PANTONE P 10-7 U

RGB: 242, 189, 29
CMYK: 6, 27, 91, 0

HEX: #753C28
PANTONE P 32-16 U

RGB: 117, 60, 40
CMYK: 34, 73, 79, 45
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PRIMARY FONT

Questrial
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SECONDARY FONT

Montserrat
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GRAPHICS
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PACKAGING BOXES
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COSMETIC JARS
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BUSINESS CARD
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BAG
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Більше кейсів за посиланням

https://www.behance.net/kalikovdesign

