How artificial intelligence may be
making you buy things

The shopping lists we used to scribble
on the back of an envelope are
increasingly already known by the
supermarkets we frequent.

Firstly via the loyalty cards we scan at
checkouts, and more and more so
from our online baskets, our shopping
habits are no longer a secret.

But now more retailers are using Al
(artificial intelligence) - software
systems that can learn for themselves
- to try to automatically predict and
encourage our very specific
preferences and purchases like never
before.

Retail consultant Daniel Burke, of
Blick Rothenberg, calls this "the holy
grail... to build up a profile of
customers and suggest a product
before they realise it is what they
wanted".

So the next time you dash into your
local shop to buy certain snacks and a
particular wine on a Friday night,
perhaps you can blame Al, and a
computer that has learned all about
you, for the decision.

Will Broome is the founder of
Ubamarket, a UK firm that makes a
shopping app that allows people to
pay for items via their phones, make
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lists, and scan products for
ingredients and allergens. "Our Al
system tracks people's behaviour
patterns rather than their purchases,
and the more you shop the more the
Al knows about what kinds of
products you like," he says.

"The Al module is designed not only
to do the obvious stuff, but it learns as
It goes along and becomes
anticipatory. It can start to build a
picture of how likely you are to try a
different brand, or to buy chocolate
on a Saturday."

And it can offer what he calls "hyper-
personalised offers”, like cheaper
wine on a Friday night.

Source:
https://www.bbc.com/news/technolog

y-54522442

JIOTIOMOT 010 TeseoHy, CKIIaaTh
CIHCKH Ta CKaHYBaTH MPOIYKTH Ha
BMICT IHTpEIi€HTIB Ta ajepreHiB. «Hara
cuctema 11 Bincrexye mozeni
TIOBEIHKH JIFOJICH, a He TXHI1 IMIOKYITKH, 1
yuM OLIbIlle BU pOOUTE OKYIKH, TUM
oinpie 111 3Hae mpo Te, sSKi MPOAYKTH
BaM MOA00aI0ThCSA», — FOBOPUTH BiH.

«Mopymb MITY9HOTO IHTEICKTY
NPU3HAYCHUI HE JIUIIE JIIs1 BUKOHAHHS
OUYEBUIHUX PEYCH, aJie BiH HABUAEThHCS
10 X0y poOOTH Ta cTae
nependauTuBuM. BiH Moke movatu
OymyBaTH YSBJICHHS NPO T€, HACKLTBKU
HMOBIpHO BU cipoOyeTe 1HIINI OpeHT
a0o0 KymnuTe 1MoKoiaa y cyoory."

[ MO>ke IPOTIOHYBATH T€, IO BiH Ha3MBA€E
«TireprepcoHaTi30BaHIMHU
MIPOITO3UIIISIMIY, SIK-OT JICHICBIIIC BUHO Y
BEYip I’ ITHUIII.
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