Spotlight on: Italy

Italian consumers are most interested in having
products that they purchased online delivered to
their homes during the day. One explanation is that
there is often someone at home who can receive
the delivery, since it is more common in Italy than
in the other surveyed countries that at least one
person in the household is outside the workforce.
Italian consumers, along with consumers in Spain,
also place the highest value on being able to choose
the time of delivery.

Regarding payments, the CartaSi credit card ac-

counts for 40 percent of transactions in the Italian Top three preferred delivery methods
e-commerce market, according to E-commerce How do you prefer to have your product

Europe. Paypal and cash on delivery are other com- delivered when you shop online?

mon payment methods. Basis: Have shopped online

Home delivery in daytime = In mailbox
Home delivery in evening/ Delivery to workplace

Top three international marketplaces

From which of the following e-commerce sites have

N N youshopped online in the past year?
Italian consumers buy substantially more books, Basis: Have shopped online

home electronics, building products, car accessories
and sports products online than the average Europe-
an who shops online. One explanation is the major
role that Amazon plays in the country. An impressive
93 percent of those who shop online have bought
products from Amazon over the past year, which is
more than in any other European country. Zalando

Although Italy slipped into recession in early 2019, The EU also pumps in large amounts to raise the lev- and eBay also have strong positions. According to

the digitalization trend is far from standing stillThe el of the digital infrastructure in ltaly, especially in the Business Sweden, eBay has 35 million professional

number of e-commerce consumers is skyrocketing south where the infrastructure is less developed. sellers in the Italian market, and Zalando recently

and much is happening. Amazon has invested more Domestic e-commerce market participants include introduced a collaboration with the Italian postal ser- Most commonly bought
than EUR 16 billion in its Italian operation since 2010, Esselunga, a traditional grocery chain that now focuses vice Poste Italiane that makes it possible for Zalando products online

and raised interest in e-commerce in the country. In the on home deliveries, Yoox, which sells luxury fashion customers to return products at 12,000 post offices Percentage of e-commerce consumers who have
metropolitan areas, Lidl has just begun to offer same-day ~ brands, and ePrice, which sells home electronics at low around the country. 60% TR (P S 7RI GEelh) (CRPEEiive gt
delivery of groceries and the price comparison site Idea- prices, and also offers installation and maintenance of RO B PES

loin Italy grew by an impressive 20 percent in 2018 household appliances. 50%

40%
Average for Europe

Italy is a large country with many differences. 30%
Key indicators compared with average for Europe According to the European organization for e-com-
merce, EMOTA, 87 percent of Italian e-commerce 20%
Internet penetration 81% consumers live in cities and 13 percent in rural areas.
& Moreover, average incomes are about twice as high 10% -

in the north as in the south. Unlike the younger gen-
eration, the older generation rarely speaks English. 0% -
GG‘y Consequently, anyone who wants to establish a pres-

(o] ence in Italy must adapt the website and customer
service to the local language. In addition, there may
Average purchase per year (EUR) EU R 852 be untapped potential among older individuals.
For those who wish to reach Italian consumers,
Growth in number of e-commerce consumers since 2014 60% Facebook is often the most effective online market-
ing channel, though Youtube and Instagram are also
popular.

Percentage of e-commerce consumers 78%

Percentage of e-commerce consumers abroad

Books

Clothing and footwear
Home electronics
Building products
Sports and leisure

Car accessories
Dietary supplements

Cosmetics and skincare
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Hecmotps Ha TO, yTo B Hadaste 2019 ropa Vtamua

HaXOfIWIach Ha rpaHu (pMHaHCOBOTO Kpusuca, HecMmoTps Ha
TO, 4TO B Hayase 2019 roma Vtanmsa Haxoauaach Ha TpaHU
¢duHaHCcOBOrO Kpusca, passutue digital TpeHnoB 1 poct
4JIC/Ia MHTEPHET MOKYTaTesNeil JOCTUT PEKOPIHOTO
TI0Ka3aTeIs ¥ IIPOMCXOMVIT aKTVUBHBII IPOLIece
xommbroTepusauyny. Haunnas ¢ 2010 roga Amazon
MHBeCTUPOBaI 607tee 1.6 MIWIIMApIOB €BPO B CBOU IIPOEKTHI
B VITaymm, TeM cambIM Hogiorpes nHTepec K eCommerce
poiHKy. Lidl cTan npepiarats focTaBKy IIpORYKTOB B
IIPUTOPOJ B TeYeHNe JHA, a IOMy/IApHOCcTh Idea-lo (xatamor

EC nHBecTUpyeT OrpOMHBIE CPeICTBA B Pa3BUTHE AUPKUTAT
MHGPACTPYKTYpHI B VITamiy, 0coOeHHO B I0XKHBIX PalfoHAX, I7ie OHa
HauMeHee Pa3BUTa.

ITpefcraBUTEIAMY JIOK/IBHOTO PhIHKA ABIAOTCA: Esselunga,
CIIeIVa/IV3VMPYyeTcs Ha OCTaBKe IIPOJYKTOB MIUTaHNA, Y 00X -
MHTEepHeT MarasyH ofiex/pl luxury 6pennos u ePrice - 6biToBas
TEeXHVKa 110 HU3KVM LieHaM, CIelMaNn3IpyeTcs He TOMbKO Ha
MpojaXke, HO TAK>Ke Ha YCTAaHOBKE M CEPBUCHOM OOCITY>KMBaHUM.

TOBapOB U CpaBHEHNE LieH B MHTepHeTe) B 2018 ropy Cpenuee saenne nd Esporne

BO3pocya Ha 20%.

KiroueBbie 3HaUeHM: B cpaBHeHNN ¢ EBponeiickuMu nokasarenammn

Vicnonb3oBaHMe MHTEPHETA

IIpoueHT moTpeduTeENEI

IIpoueHT MOTpeGuUTENIEl 32 TPAHUIIEN

Pocr uncma monpsosareneit eCommerce ¢ 2014 roma

81%
78%
66%
——
60%

s norpebureneit Vitanum Hanbomnee
NPeANOYTUTETbHBIM METOROM JOCTAaBKMU ABIACTCS
BOCTaBKa 0 IBepH B TeueHne gHA. Oguum us
00'bACHEHNI ABNACTCA TO, YTO AOMA YACTO €CTh KTO-
TO, KTO MOXKET IIOTY4YUTh OCTABKY, IOCKOIbKY B
Wrtanun yaie, 4eM B APYIMX ONPOLIEHHBIX CTPAHAX,
KaK MMHMMYM OJVIH U3 YI€HOB CeMbH He paboraer, a
3aHMMAETCA MOMAIIHNM X03AicTBOM. VITanbaHIIbI,
PaBHO KaK 1 MICHAHIIbI BPICOKO LIEHAT BO3MO>XHOCTD
BbIGOpA BpEMeHU JOCTaBKU.

Yr0 KacaeTcs croco6oB omaTel, 40% TpaHsaxuuit B
UTaINU IPOBOAATHCA C UIOTb30BaHMEM KPeIUTHBIX
kapr CartaSi.

OmntaTa OHTAlH MOKYIOK IO eBPOTIe B 11e/IOM Jalle
Hpou3BOAUTbCA Yepe3 PayPal wnm HannuHbIMU

Kypbepy.

WranpsHCcKue NOTpeONTENN B CPAaBHEHNE C
CPeAHeCTaTICTIYECKNM eBPONEeiICKIM MIHTePHET
TOKyHaTe/IAMM IIPHoOpeTaroT 60/Iblile KHUT, OBITOBOI
TEXHUKU, CTPOUTENIbHBIX TOBAPOB, aBTOMOOV/IbHBIX
aKCeccyapoB M CIIOPTUBHBIX TOBAPOB. V NpyymHO
TOMY, CKOpee BCeTO, SIB/IsieTcsl BausiHne Amazon. Ilo
JaHHBIM 3a IOCTIeJHUII TOfl, 93% MpOLeHTa MHTEPHET
HOKyTaTeet, IpyuobpeTany TOBapbl UMEHHO C
Amazon, 1 5TOT II0Ka3aTe/lb 3HAUNTEIbHO IIPEBBIIIAET
H0Ka3aTesIb 110 EBporre B memom.

Zalando u eBay Takxe 3aHMMAIOT CU/IbHbBIE TO3ULIUN
Ha ppiHKe Vtamm. CornacHo Business Sweden Ha
WUTANbAHCKOM PBbIHKE NIPEACTaBIeHO 35 MUIIOHOB
pereiiepoB oT eBay. Zalando cospmano xoomnepanuio ¢
Poste Italiano uro nmossonser ucnonb3oarbl2 000
OTJIeJIeHNIA TI0 BCeil CTpaHe, KaK IYHKTHI BBIZAYN 1
BO3BparTa.

Wranus - orpoMHas cTpaHa ¢ abCOMIOTHO
"pasHamepcTHRIMU" KaTEropUsAMI HOTPebUTEN eI,
CornacHo ganHbIM EBpormerickoit opranmusanum
eCommerce EMOTA. 87% onnaiin nokymnaTernei 3To
TOPOZCKIIE XUTE/H, a 13% MpUroposi0B KPYIHBIX
arjoMepanuii. Y poBeHb JOXOZa HA ceBepe CTPaHbI B
ZiBa pasa BbIIlle, YeM Ha oTe.

Ellle oiyH Ba>XHBINT MOMEHT J/IsI T€X, KTO XO4YeT BBIATH
Ha PBIHOK VITanuu, IpencTaBuTe CTapliero
HOKOJIEHVSI PEKO TOBOPSIT 110 QHIINICKH, II09TOMY
Heo6X0MO 00eCIIeYnTb IOKAIN3ALIO CailTa 1
CITy>X6y MOZI/Iep>KKY KIIVIEHTOB.

Hawn6onee adpexTrBHBIM KaHAIOM IPOJBIDKEHNS
asnsercs Facebook, nanee mo momynsipHocTu uper
Youtube u Instagram.

Nudorpaduka

Tom 3 crioco6a moCTaBKN
Kakue crioco0s1 4OCTaBKM BbI IpegnovnTaere?

Cosepmanmu nokynky OHTaiH
JocraBka fio iBepy B TeueHue fHA ~ JlocTaBKa MOYTOM

HOCTaBKa I[OMQI;[ B BE€UEpHEE BPCMH/ JOCTaBKa Ha MECTO pa60TbI

Tomn 3 MeXIyHapOZHBIX MapKeTIIeiica

Kakumu caiitaMu BbI Yale M0/Ib30BAINCH 3a IOCTETHMIA TO?
Cosepiranyu MOKyIKyU OHMAMH

60%

50%

40%

30%

Haun6onee moxynaembie
TOBapbl OHJIANH

IIporeHT mOTpebuTesesl, KOTOpble COBEPIIAIN
OHJIAiH MOKYTIKM B KaXK/IOI1 13 KaTEropuii 3a
TIPOILEIINIA O,

Kunrn

BeITOBas TEXHUKA
CrpoitMaTepuabl

Opnexpa 1 06yBb

Kocmeruka
CriopTTOBapBHI U TOBAPHI /I OTABIXA

ABTOMOOM/IBHBIE AKCECCYAPBI

TInmeBsie HO6aBKU



3Haere 1M BbL..

B 2014m ropgy Ilpouent
ITonsaxkos coBepiamIx
OHJIAJiH MOKYIIKM 3arpaHuIiei
cocrabnaAn 22%, B 2019 romy
TIAHHOE 3HaYeHVe BO3POC/IO 10

ITorpma: CTpeMuUTeTbHO Pa3BUBAKOIIAACS
9KOHOMMKA ¥ 3JIEKTPOHHAsI KOMMepPI U

eCommerce B ITonpiie crpeMuTeIbHO Pa3BUBAETCA.
KomuecTBo 10b30BaTENEl OH/IAH TOPTOBIIN ITOKA
ellle HIDKe cpefiHero 3HaueHuA no Espone. Ho, ecnin
CpaBHMBATb C IIOKa3aTe/LIMM 110 CTPaHe KOTOpbIe ObIin
B 2014 rony, ony Bo3pocnu Ha 28%. JlONOTHNUTETbHBIM
CTUMYJIOM CTaJI 3aKOH 00 OTpaHMYEeHNI TOPTOBIIN IO
BOCKPECEHNAM, BBefleHHbIN B 2018 rofy. 9To 03Havaso,
YTO 3aKYIIKM MOXXHO OBITIO COBEpIIATD 1O
BOCKpPEeCEHBsAM TONBKO ABa paza B MecAt. C 2019 roga
"BBIIIAJIO" ellle O/fHO BOCKpPECEHbe 1 ITO 3HAUUT, ITO
Telepb COBEPUIATD MOKYIKM MOYXKHO TOJIbKO B OJTHO
BOCKpeceHbe B Mecsl. Oco60 CHIKEHME PO
Hab/II0ja/I0Ch B HEOOIbIINX Mara3yHax.

VHTepHeT TOProB/iA BhIMTPa/a B JAHHO CUTyaluu.
IIOCKOJIbKY OIpaHMY€HME PACIPOCTPaHAETCA TOIbKO Ha
"®usnyeckue” 3aKyNKM B Mara3mHax.

OTHOCKTENTBHO MOJIOfIO¥ PHIHOK 37I€KTPOHHOI
koMMepuun B Ilo/blile HAXOAUTCA B CTafUM aKTUBHOTO
pocTa 1 uMeeT XOpoIluumii moreHuuan. EcTtb MHOTO
HeOO/IbIINX VHTePHeT-Mara3iHoB, KOTOPbIe OTKPbIBAIOT
IIyTh JI1 KPYIIHBIX y9aCTHUKOB PhIHKA C pecypcaMy i
60J1ee [ONTOCPOYHBIX MHBECTULMIL. Bosbiiast
YUCTIEHHOCTD HACe/IEHMUA U CU/IbHBI/ SKOHOMUYECKUI
POCT TaKoKe CrIoco6CTBYIOT pa3BuTuio [lombuin B cdhepe

OHJIAJH IPOJAXK.
CpefHMM MOKa3aTesnb o EBPO]’IS

KinroueBble 3HaUeHNA B cpaBHeHNN ¢ EBponeiicknMu moKasaTe/raMmn

Poct konuyecrBa nonbsosareneit eCommerce B nepuop ¢ 2014 roga
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Vicnonb3oBanne VinTepHeTa
IIpouent norpebureneit eCommerce
IIpouent norpebuteneit eCommerce sarpaHuiei

Cpepmnue 3aTpaThl Ha OH/IANH IOKYIIKY B TOJ

Bosspart ToBapa, Kak
NAaHHOCTb

Kacaemo crioco60B gocraBku. OCHOBHBIMU
KpUTEpUAMM [/ TIONAKOB ABJIAITCA TPU IOKasaTen:
ITpuemeMble I€HbI, CKOPOCTb JOCTABKY U TUOKue
ycnoBuA. [OTOBHOCTD IJIATUTD 33 SKCIIPECC JOCTABKY
TIOYTH TaK>XXe BBICOKA Kak u B Mtanmun. 43%
HOTpebNTeelt COMIACHBI IUIATUTD 3a HOCTaBKy Ha
cIefylomuit feHb mocae oGopMIeHNs 3aKkasa. 68%
nortpebutenet xorenu 6bl UMeTb BO3SMOXKHOCTD
BbI6Opa BpeMeHM focTaBku. [Tomsaku B Tore
HOTpebuTeNell BBICOKO LIEHALINX BO3SMOXKHOCTD
BO3BpaTa TOBapa, 97% moKynarenei CIUTAIOT, YTO
BO3MOXXHOCTb BEPHYTb TOBAp IPMOOPETEeHHbII
OHJIAJIH MIM€ET MECTO OBITb.

Yro0 Kacaercs croco6oB onnatsl, Ilomaku
HPeAIOYNTAIOT MCIIONTb30BAHNE IPAMbBIX 6aHKOBCKIX
IIaTexXXeil ¥ BO3MO>KHOCTD OIUTATHl HAIMIHBIMU
Kypbepy, 60/Iblile YeM [pyrie eBPOIeHI[bL.

OrpaHn4eHHOE KOINYECTBO
OHJIANH IOKYIIOK C
TeHJEeHIIMeN PocTa.

B nenom, mponeHT noTpeGuTeei COBePLUIAOLINX
NOKYIK! B MHTEPHETE OTHOCUTENBHO HI30K M
cocrasnser 55%. Ho, ecnmu cpaBHuBaTh €
IoKasaTeseM IPOIIIOro roAa, OH BO3poc Ha 5%.
SI3pIKOBOII Gapbep ocTaeTcst mpobdmemoit: 6 u3 10
HoTpe6uTeIeil CYNTAIOT, YTO CTPAHULIBI OH/IAIH-
MarasiHOB [JO/DKHBI GBITH JOCTYIIHBI U Ha IIOTECKOM
A3BIKE.

HeHbI-QTO TO, YTO MOTI/IBI/IPYCT IIOJIIKOB COBEPIIATD
HOKyIKY OHaitH. Han6osee nomy/spHoit cTpaHoit B
IIaHe 3aKymok As/gercs Kurait. Ha Bropom Mecte
T'epmaHms, KOTOpas, B CHITY reorpaduueckoro
IIOJIOXKEHIs], IMeeT sIBHbIe IPENMYILeCTBA B IIaHe
mocrasku. JIokanpubiit Allegro.pl Taroke saHumaer
JOCTaTOYHO BBICOKYIO ITO3MUIMI0. CTONT OTMETHUTD TaKXKe
Amazon u Zalando.

IIpegnmoyrnTenbHbIE
CIIOCOOBI TOCTABKY TOBAPOB
npuoOpeTeHHBIX OHJIATH.

ITonbcknx moTpeGuTeneil MPUBIEKAIOT HU3KUE LEHbI
¥ yRo6nbIe ciocoObI JocraBKu. IIpo3paynble 1eHbI 1
CKOPOCTb JOCTABKM UTPAIOT HEMATOBAXKHYIO POTIb.
78% MONAKOB CYNTAIOT, YTO UTOTOBAA CTOMMOCTh
TOBapa JO/DKHA YeCTHO OTPAKaTh BKIKOYEHA TN
CTOMMOCTD JOCTAaBKM MU HeT. 23% MoKymnaresne
XoTenu ObI MMETh BO3MO>KHOCTD MOTYY€eHN:A TOBapa
B TeyeHue 1-2 gHeil oT gaTsl 0pOpPMIEHN 3aKa3a.

PasBuTue 1OTMCTUKM CTUMYNIMPYETCA KaK
MECTHBIMMU YYaCTHUKAMM PbIHKA, TAKMMU KaK
Allegro.pl, Tak ¥ KpyIHBIMM MHOCTPAHHBIMU.
Hampumep, Amazon cosfian HeCKOIbKO
JIOTUCTUYECKUX 1IeHTpOB B Ilonblie, 0fMH 13 KOTOPbIX
ABJsieTCA Hambosiee TEXHOIOTMYECKY IPOJABUHYTHIM
00beKTOM KOMIIaHUM. BImM30cTb K KpyIHOMY
HEMEI[KOMY PbIHKY B COYeTaHUM C 60Iee HUSKUMMU
YPOBHAMM 3apabOTHOII I/IaThl UTPAET HEMAIOBAXKHYIO
ponb.

Nudorpadpuka

Tomn 3 criocoba gocTaBKM
Kakne crioco6bl JOCTaBKM BBI IIPefIIOunTaeTe?
Cosepmranyu nokynku OHmaitH

B JTocraBKa /10 iBepy B Teuenue fHA M CaMOBBIBO3 C IIOYTHI

JlocraBKa /10 IBepy B BeuepHee BpeMsl CYyTOK

Ton 3 MeXAyHapOZHBIX MapKeTIIIeica

Kakumu caiiTaMu Bbl Yallle MOb30BATNCH 32 MOCIEHMIL TOA?

Cosepanu MOKyIKM OH/AiH

Allegro
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IIporeHT moTpebuTesneit, KOTOpbIe COBEPIIA/IN
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Kocmeruka




know that...

In 2014, 22 percent of
Polish consumers purchased
products online from abroad.

In 2019, the figure was

55 percent.

Poland: strongly growing economy

and e-commerce

Polish e-commerce is steadily growing. The num-
ber of e-commerce consumers is still lower than the
average in Europe, but it has grown by 28 percentage
points since 2014. In addition, the national Sunday
shopping ban introduced in 2018 has given e-com-
merce an extra push. Under the legislation, physical
stores were initially required to be closed two Sundays
each month, but in 2019 the ban was expanded to
three Sundays. The impact of the ban has been partic-
ularly severe for small stores and many small market

Key indicators compared with average for Europe

Internet penetration _

Percentage of e-commerce consumers _
Percentage of e-commerce consumers abroad _

Average purchase per year (EUR) -23

participants have suffered from declining sales. But
since the ban only applies to physical stores, e-com-
merce has probably benefitted from it.

Consequently, Poland’s relatively young e-commerce
market is in an expansionary phase and has good
growth potential. There are many small online stores,
which paves the way for larger market participants
with resources to make more long-term investments.
A large population and strong economic growth also
help to boost Poland as an e-commerce country.

Average for Europe

Growth in number of e-commerce consumers since 2014 _ 28%

36 E-commerce in Europe 2019

Returns viewed
as agiven

Regarding delivery, Polish consumers have high
expectations for low prices, speed and flexibility.
Willingness to pay for fast delivery is second highest
in Europe, after Italy. As many as 43 percent state
they are prepared to pay more for next-day delivery.
In addition, 68 percent want to be able to change
the delivery date or time after the products have
shipped, which is the highest percentage in Europe.
Returns are considered to be a given, and Polish
consumers top the list in Europe here too: 97 percent
assume that it should be possible to return a prod-
uct purchased online. Regarding payments, Polish
consumers prefer direct bank payments and cash on
delivery to a greater extent than other Europeans.

International purchases
continue to be limited
- but rising

The percentage who make online purchases
from abroad is still at a comparatively low level, 55
percent, but has increased by 5 percentage points
since last year. Language barriers continue to be an
obstacle, as 6 of 10 Polish consumers state that it

is important that the online store where they shop
should be available in Polish.

At the same time, price awareness drives consum-
ers to make international purchases, and China is the
most popular country from which to shop online. Their
second choice is Germany, which can offer good deliv-
ery to Poland because of its geographic location. The
domestic marketplace Allegropl has a strong position
on the market, but both Amazon and Zalando have
carried out major initiatives in the country.

Spotlight on delivery
when Polish consumers
shop online

Polish consumers focus on low price and conve-
nient delivery when they shop online. Clarity and
speed are also important. In all, 78 percent state that
it is important for the total price, including shipping,
to be clearly reported with the purchase, and 23 per-
cent expect one- to two-day delivery.

Logistics developments are driven both by local
market participants such as Allegro.pl, and by the
entrance of the foreign giants. For example, Amazon
has established several logistics centers in Poland,
one of which is one of the company’s most techno-
logically advanced facilities. Proximity to the large
German market, combined with lower wage levels,
are among the explanations.

Spotlight on: Poland

Top three preferred delivery methods

How do you prefer to have your product
delivered when you shop online?
Basis: Have shopped online
B Home delivery in daytime ® Collect it yourself from a post box
Home delivery in evening

Top three international marketplaces
From which of the following e-commerce sites have
youshopped online in the past year?

Basis: Have shopped online

Allegro Alibaba

0% -

Most commonly bought
products online

Percentage of e-commerce consumers who have
N made purchases from each respective product

category over the past year.
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