Task 1: Display Banner Headlines

1. See (Awareness Stage):
- "Discover Genuine Connections with Tinder's New Messenger for Mature Singles!"

2. Think (Consideration Stage):
- "Looking for Real Conversations? Try Tinder’'s New Messenger for 45+ Singles!"

3. Do (Conversion Stage):
- "Connect Face-to-Face: Join Tinder's New Messenger for Verified Mature Matches!"

4. Care (Retention Stage):
- "Reconnect and Play: Discover Real-Time Games in Tinder's New Messenger!"

Task 2: Promoting News Through Online Media Channels
A. Channels and Content Types

1. Channels to Raise Public Awareness:
- Social Media Platforms (Facebook, Instagram)
- Online Dating Forums and Communities
- Mature Audience Blogs and Websites
- Email Newsletters
- YouTube Ads

2. Types of Content:
- Engaging Blog Posts
- Social Media Posts and Stories
- Video Ads (Highlighting Product Features)
- Press Releases
- Email Campaigns
- Interactive Webinars and Live Demos

B. Creative Headline and Short Content

1. Engaging Creative Headline:
- "New Tinder Messenger: Where Mature Singles Find Meaningful Connections!"

2. Short Piece of Creative Content:

Social Media Post:

- Are you 45+ and tired of superficial connections? Introducing Tinder's brand-new
messenger designed specifically for mature singles like you! Enjoy meaningful chats, HD
video interactions, and connect with verified members who share your values. Dive into
real-time games and experience the future of online dating. Join us today and discover the
magic of genuine relationships! #TinderMature #MeaningfulConnections #NewMessenger



