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Introduction
Clothes accompany people through the whole life. It performs not only practice function, also social, aesthetic and psychology functions. With the development of civilization requirements for clothing, it`s form, material and purpose changed. Nowadays clothing isn`t about protective, it`s important element of self-expression, professional identification and cultural communication. At this report examines functional and purpose-oriented focus of clothing like key aspects of its existence.

1. Historical development of clothing functions
In primitive society clothing had a purely utilitarian value. Its main function – protect body from adverse weather conditions: cold, hot, rain, wind. Clothing materials were nature – animal leather, leaves, tree bark. Aesthetic or social aspect hasn`t yet played a significant role, but jewelry elements could have a ritual value.
In ancient civilizations like Egypt, Mesopotamia, Greece and Roma clothing started perform a social function. It became status and rich indicator, belonging to certain caste, profession or religion. Material and style were different depending on humans rang: commoners wore simple clothes, nobility – exquisite fabrics with patterns. Clothing also used in religion rituals and state ceremonies.
In the Middle Ages, clothing acquired a symbolic meaning, becoming a reflection of power, moral norms, and religious affiliation. Strict rules regulated who could wear what, especially in Europe. For example, clergy wore garments of specific colors and forms, while royalty wore luxurious fabrics with fur. Clothing also demonstrated moral values: modesty, restraint, or, conversely, grandeur and might.
During the Modern Era, there is a revolution in textile production — factories, new technologies, and standards emerge. Fashion becomes a mass phenomenon, and clothing becomes a means of self-expression. Specialized clothing for different areas of life appears: workwear, home wear, and festive attire. At the same time, the concept of style is formed, and people begin to follow fashion trends.
In the modern era, clothing serves a multifunctional role: it protects, decorates, identifies, and communicates. Thanks to technological advancements, new materials have emerged — synthetics, membranes, thermal fabrics, as well as 'smart' clothing with electronic components. Fashion has become a global phenomenon that combines culture, innovation, and individuality. Clothing adapts to a person's needs, taking into account their lifestyle, profession, emotional state, and even environmental beliefs.

2. Functional focus of clothing
a. Protective function
Clothing plays an important role in protecting the human body from external factors. It shields against weather conditions — cold, heat, rain, wind — providing comfort and safety. In industry and hazardous working conditions, clothing protects against chemicals, mechanical damage, and fire. Examples include a fire-resistant suit for firefighters or waterproof clothing for fishermen, which allows them to work in extreme conditions.
b. Hygienic function
Clothing helps maintain body cleanliness and prevents the entry of dust, microorganisms, and allergens. This function is especially important in the medical field, where sterility is crucial. Disposable gowns, masks, and medical suits are all examples of hygienic clothing that minimize the risk of infection. Such clothing is also used in the food industry and laboratories.
c. Aesthetic function
Clothing shapes a person's appearance, emphasizing their individuality, style, and taste. Thanks to the variety of cuts, colors, and textures, everyone can choose a look that reflects their inner state. Fashion and designer trends play a key role in creating an aesthetic appearance. The aesthetic function is especially evident in festive, fashionable, and stage clothing.

d. Psychology function
Clothing can influence a person's emotional state, self-esteem, and confidence. Bright colors can improve mood, while a business suit can provide a sense of professionalism and strength. Through clothing, a person expresses themselves, their emotions, mood, and inner world. This is especially important in social interactions, where the first impression is often formed through appearance.
e. Social function 
Clothing serves as a social marker, helping to identify a person's status, profession, culture, or religious affiliation. School uniforms, military uniforms, and religious attire are all examples of socially marked clothing. It also serves as a means of communication, conveying information about a person without words. In many cultures, clothing is part of etiquette and social norms.

3. Purpose-oriented focus of clothing
a. Household clothes
This type of clothing is intended for everyday use at home, at work, and during leisure time. It should be comfortable, practical, and adapted to the climate and lifestyle. Everyday clothing includes home, casual, and office wardrobes that meet the needs of comfort and functionality. Its design is usually modest, but may include elements of individual style.
b. Uniform
Special clothing is designed to perform professional tasks in specific conditions. It has protective properties and meets safety and functionality standards. Examples include medical coats, construction overalls, and laboratory suits, which provide comfort and protection for the worker. Such clothing is often made from technological materials that are resistant to external influences.
c. Sport clothes
Sportswear is designed with physical activity and athletes' needs in mind. It provides freedom of movement, thermoregulation, moisture wicking, and ventilation. The materials used to make sportswear should be elastic, lightweight, and breathable. Such clothing is used not only in sports but also in everyday life due to its comfort.
d. Festive and ceremonial clothes
This type of clothing is intended for special occasions — holidays, ceremonies, and celebrations. It has a decorative character, is often made from expensive fabrics, and is adorned with embroidery, stones, and lace. Formal attire emphasizes the status of the event and the emotional mood of the person. Examples include evening dresses, wedding outfits, and stage costumes.
e. Fashion clothes
Fashionable clothing is created by designers and brands according to current trends. It often has an aesthetic focus rather than a practical one and serves as a means of self-expression. Fashionable clothing can be avant-garde, conceptual, or commercial, depending on the goals of the collection. Its role is to shape style, influence tastes, and cultural perceptions.

4.The impact of technology on clothing functionality 
Modern materials have significantly expanded the functional capabilities of clothing. Membranes provide waterproofing and breathability, which is especially important for sports and outdoor clothing. Nanofabrics have self-cleaning properties, antibacterial protection, and increased durability. Thermosensitive fibers respond to changes in body or ambient temperature, adapting user comfort in real time.
The integration of electronics into textiles opens up new horizons for functional clothing. "Smart" clothing can measure pulse, temperature, activity levels, and transmit data to mobile devices. Sensors embedded in the fabric allow monitoring of health status or the surrounding environment. GPS modules in clothing are used for navigation, the safety of children, athletes, or workers in challenging conditions.
The rise in environmental awareness stimulates the development of sustainable technologies in clothing production. Biodegradable fabrics are made from natural or modified fibers that do not harm the environment after disposal. Textile recycling helps reduce waste volumes, reuse resources, and create new products from secondary raw materials. These approaches contribute to fostering responsible consumption and the sustainable development of the fashion industry.

5. Cultural and social aspect 
Clothing is an important part of the cultural heritage of any nation. It preserves historical memory, traditions, symbolism, and aesthetic concepts that are passed down from generation to generation. Through national costumes, one can trace the development of crafts, artistic styles, and social norms. Such clothing is often used during celebrations, rituals, and festivals, emphasizing national identity.
Traditions, religious beliefs, and ethnic identity have a significant influence on the style, colors, and symbolism of clothing. In many cultures, there are strict rules about what can be worn, when, and how. For example, religious clothing may have sacred significance, while ethnic elements may serve as markers of belonging to a particular community. In this context, clothing performs not only an aesthetic function but also a spiritual and communicative one.
The vyshyvanka in Ukraine is a symbol of national unity, spirituality, and beauty, with its patterns holding deep symbolic meaning. The kimono in Japan is traditional clothing that reflects the philosophy of minimalism, harmony, and respect for nature. The sari in India is women's clothing that combines elegance, religious motifs, and regional characteristics. Each of these examples demonstrates how clothing can be a carrier of cultural identity and spiritual values.

6.Psyhology of clothing perception
The color of clothing can evoke various emotional responses: warm tones — activity and energy, cool tones — calmness and restraint. The shape of clothing can emphasize or conceal body features, affecting self-esteem and comfort. The texture of the fabric — smooth, soft, stiff — also shapes tactile perception and mood. All of this together creates an emotional backdrop that accompanies a person throughout the day.
Clothing conveys information about a person without words — their status, profession, lifestyle, mood. Through the choice of color, style, and accessories, we demonstrate our individuality, values, and social stance. In a business environment, a formal suit signals professionalism, while a creative look signals openness to new ideas. Thus, clothing becomes a tool for social dialogue.
First impressions are often formed within a few seconds, and clothing plays a key role in this. People subconsciously evaluate the appearance of their interlocutor, which affects the level of trust, likability, or professional perception. Appropriate clothing can facilitate successful communication, create a positive image, and ease social interaction. Inappropriate clothing, on the other hand, can create barriers or misunderstandings.

Conclusion
Functional and purpose-oriented focus of clothing is a multifaceted concept that encompasses physical, social, psychology and cultural aspects. Clothing isn`t only means of protection. It`s also instrument of self-expression, professional identification and social interaction. Nowadays where fashion, technologies and culture intertwine understanding about the clothing role becomes key to shaping a harmonious image of a person.
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