By Drozd Kateryna
IR&CD
“A rabbit-rich world is a lettuce-poor world, and vice versa. Similarly, in an information-rich world, an abundance of information means a dearth of something else; a scarcity of whatever information consumes. Information consumes the attention of its recipients.”

Food is an essential part of our every day being. We might judge the world as rabbit-rich or rabbit-poor by relating the number of rabbits to the amount of lettuce/grass/flowers/ it consumes. Subsequently, a rabbit-overpopulated world becomes a lettuce-poor world, and vice versa. 
These days a scarcity problem is the biggest one. There is only so much lettuce to go around, and it has to be distributed somehow among the rabbits. Similarly, in an information-rich world, the abundance of information means a dearth of something else: and this something is the attention of its receiver. 
[bookmark: _GoBack]In the modern digitalized economy superabundance of information equals a lack of attention. It happens mainly, because a special mechanism has to be created. The mechanism, that helps to allocate attention efficiently among the overabundance of information resources that might consume it. We all are buyers and sellers in an information economy. Attention is a precious resource, however we sometimes find ourselves guilty of not checking our phone/email/social media one more time rather than paying close and undivided attention to the family, friends or coworkers who are trying to talk to us. 
Our attention is a powerful asset in all of our relationships and must be managed carefully. It takes discipline and self-awareness to resist the siren song of our smart phones and all the other informational delivery devices that surround when we are talking to someone. We must learn to deal effectively with the temptation to tune out the person in front of us for a moment while we gather information from an electronic source. These small acts of discourtesy may not seem like such a big deal at the time but they add up. Even worse, they desensitize us and become the building blocks of bad habits which may take on a life of their own.
We have to find ways to manage our attention so that we are not making the important people in our work and home lives feel like they are not important enough to deserve our full attention. We need to apply some conscious discipline to our checking messages or face the risk of having our attention, and our relationships, hijacked by the strength of bad habits.
Attention is really scarce nowadays. No matter how brilliant advertiser you are, you can’t confront already existing surplus of competitors in the information market. Ultimately then, the attention economy is a zero-sum game. What one person gets, another one loses. Due to that, we may proclaim that attention is crucial and must be earned. Imagine, you are given a choice to buy a book on the eBook platform. I will 100% assure you that you end up choosing the one you heard of from your friends or from the ads. It is predicated on the idea that if you have heard of something and have a positive association with it, you are more likely to buy the product. But in the same time living in the world overwhelmed with the information, we have to remember that consumer’s attention may be easily lost (the consumers refuse their willingness to pay attention) with the abundance of data. Because the more options you are offered (information) the less consideration (attention) you pay to what you really need. And it works in the same way. The more information we posses, the less attention we pay or even worse(the more dearth of attentiom). For instance, you try to find a book and a website demonstrates you a choice out of 100 items, so the information you read about them is abundant, thus you start hesitating what exactly do you need, this or that, is that worth it and finish up loosing your attention of what you have been searching for at first place.
Economic competition requires perception by trading buyers. Let’s take a firm as an example. The better it succeeds to bring its projects to the attention of investors the more likely it attracts funds for realizing the projects. In a similar way, the more a firm is on the mind of consumers the higher are the sales it can expect. However, in a wealth world of abundant information it becomes daunting for suppliers to persuade consumer’s attention to involve them into purchasing process. The main point here is that the science of information processing continues to develop and it is not easy to isolate it from the main stream of human social activity. 
The crucial concern here is whether individuals or societies can handle any amount of information that has been expressed prior to the Internet age. We should understand and acquire a variety of techniques for dealing with information overload. And besides the existence of constraints on how much information can be handled, we need to remember the amount of information that economy has to produce. 

To wrap up, in modern economy the relationship between media producers and media consumers are very close. The value of information (the stuff being produced) are trending toward zero now, while the value of attention owned by consumers is rising. All kinds of information sources are developing. Our attention is a powerful asset in all of our relationships and must be managed carefully. We have to find ways to manage our attention efficiently, so that we are not making the important people in our work and home feel like they are not important enough to deserve our full attention. 









