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Trigger-based emails are a great tool employed by those tending to run successful email campaigns. These messages do a great job at earning clients’ attention and their trust. Keep in mind that these messages WON’T bring the desired result if not customized. If you want your clients to read the emails you sent and react in a specific way, be sure that your trigger-based messages are composed properly. Otherwise, customers will unsubscribe from your emails.
Before starting the trigger-based campaign, it is important to learn more about the main principles of trigger email crafting. A good trigger-based message should be well-thought-out, have the right title, include your company’s logo, address and other contact information, and be sent out to the receiver at the right time. In such a case, the client will read it and get back to continue his or her purchase. To customize your trigger-based emails and turn abandoned carts into purchases, use TriggMine. With this service, you will learn the main 4 secrets on how to run trigger-based email campaigns successfully.
Personalize your messages
Every customer has his or her personal needs, that’s why they should be treated like separated personalities. Everybody wants to feel valued, so make your customers feel like their opinion means much to you. Make them believe that they are your friends in the first place. When greeting them, use their first or second names. Impersonal emails are usually sent to the spam box without even being opened.
Include only relevant information
When crafting a trigger-based email, pay extra attention to what you write in its body and title. It’s extremely important that the given information is relevant to your client’s current needs. Starting your trigger-based email campaign, take into account your clients’ purchase history, their living area, nationality, gender, and other data that can be collected. Take your time to craft well-thought emails; otherwise, they won’t bring you desired results. Your messages should include the information on the specific products that can be interesting for the specific segment of your customers. Therefore, your customers will be able to see whether the email is useful for them or not from the start.
Break down information into separate pieces
Don’t try to give exhaustive information about all sorts of hot offers in one message. Too much information on great deals in one email will definitely draw your client’s mind from the card he or she has abandoned earlier. To make your trigger-based messages bring results, be sure to give the information in small pieces. There is no need to write about specific products, possible reservations, bonuses, and discounts in one message. All information can be divided at least into three pieces and delivered to the customer by three different emails. When running a trigger-based email campaign, it is important to keep a sense of portion.
Don’t be afraid to experiment
In the body and title of your message, you can write whatever you think is right until you understand what really brings you results. To do so, don’t hesitate to do a research! For example, you can craft several trigger-based emails with different titles, and send them out during three weeks – every week you should send another email. With TriggMine, you won’t have any problems with doing that!
Afterwards, check on the results and see which message was opened and read more times than others. There is one principle that should be taken into account – the title of your trigger-based emails should make your clients open your messages and the body should make them get back to their purchase.
Do your research, find the winner, and run a successful trigger-based email campaign with TriggMine!

