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New York —

Walmart has blown past Target in
their long-running rivalry.

The biggest reason: As life
becomes harder for everyday
Americans to afford, shoppers
have grown pickier about how they
spend their money and hunted for
deals. Many of these consumers
feel Walmart can stretch their
dollars further on groceries,
household essentials, clothing and
electronics. Target, meanwhile,
traditionally catering to a slightly
higher-income customer, has
suffered a major dent to its “Tar-
zhay” appeal.

“Everyone wants value,” Walmart
CEO Doug McMillon, who recently
announced he was retiring after 11
years, said on a quarterly earnings
call Thursday.

Hbtlo-Nopk
Walmart Bunepenus Target y ixHboMy
[AaBHbOMY CynepHULTBI.

Cama ronosHa npuymHa: uepes Te, LW,0
XXUTTA NepeciuyHnX aMepUuKaHL,iB cTae Bce 1
Hapani Ba)kuMMm ans iXHboro BUTpauaHHsA,
nokynui ctanu 6inbw Bu6arnuBMMmM W,0400
Toro, AK BUTpayaTu rpoLui, i LyKkarTb
BUrigHiWwi npono3auuii. baraTo 3 yuux
cno>kuBauiB BBaXkatoTb, Lo Walmart moxke
[00aTKOBO BUTPATUTU iXHi KOLUTK Ha
NPoAYKTU XapuyBaHHA, TOBapy nepLuoi
Heob6XiaHOCTi, oAAr  eNeKTPOoHiKy. Tum
yacom Target, AKum TpagnLlinHo
06cnyroByBaB KNi€HTIB 3 TPiLLKU BULLUM
piBHeM goxopay, 3HaA4YHO BTPaTMB CBOIO
npuBabnusictb ana «Tar-zhay».

«Yci 6a)kaloTb LiHHOCTEN», — cKa3aB
reHepanbHun gupektop Walmart Qyr
MakMinnoH, AKU1 Helw,0AaBHO Or0/I0CUB
npo Buxig Ha neHciro nicna 11 pokie po6oTuy,
y ueTBep nig yac KBaptanbHOI KOHPepeHLUii
3 NUTaHb NPUBYTKIB.




