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7 For All Mankind is the best jeans, and not only. The brand assortment is regularly updated and replenished with new types of products, so in the near future You can completely make up your wardrobe with this well-known American company. The official website of the brand http://www.7forallmankind.com. Brand 7 For All Mankind was founded in Los Angeles in 2000 and immediately gained popularity and fame due to first-class models of women's jeans for all occasions and any taste. Perfect fit, many bright and original features, the variety of colors and styles, popular at all times low fit brand made products beloved by girls all over the world. It is worth noting that many immediately liked the back pockets of most of the models on which unobtrusive lines was a picture of a logo 7 For All Mankind. This remained unchanged the quality and the unique style of the collections, provided the brand among so many other manufacturers of denim clothing. 7 For All Mankind Designers was never afraid to experiment. That is why among so many denim brand products you can pick up as more classic and restrained options and models for the most daring of young girls and boys, decorated with all sorts of stylish spots, holes, cuts, patches and other original details and embodied creative design ideas. However, soon the range has grown to include not only all kinds of models of jeans. Since 2006, he has considerably increased at the expense of men's and women's shirts, skirts, shorts, jackets, sweaters, as well as various models of outerwear and accessories for men and women. Thus, nowadays designers offer almost the entire range of products that are suitable for every day and for important and special occasions. However, due to all kinds of discounts and sell out, even the average buyer has the opportunity to buy a branded pair of jeans to one hundred dollars.
883 Police

One of the brightest representatives of independent men's fashion is the brand "883 Police". The basis of all the collections of this brand taken street style. The spirit of megacities and large cities had the greatest influence on the work of designers. The man in the style of "883 police" is a brutal, athletic-looking leader with an accentuated note of elegance.
The designers closely monitor the slightest changes in the field of fashion industry and are always ready to offer its clients the most recent and relevant decisions. 
The repertoire of the firm "883 Police" clothing for everyday wear and models for outdoor activities, thus the company tries to cover most of the male audience. Those who are accustomed to take from life everything and live with comfort will appreciate the quality of this product. 
So what can offer the Italian company "883 police"?
First, is jacket. They guarantee reliable protection against wind, cold and any other precipitation. The model produced by this company will appeal to those who like to travel, fans of outdoor sports or simply for those who devotes a lot of time Hiking.
Secondly, is t-shirts. This element of the male wardrobe is always in demand and the mark "883 police" provides to its clients in a wide range. 
Third position in the repertoire of the brand are of course jeans, clothing without which no normal man can not imagine a comfortable life. Basic style in which mark "883 Police" produces models of jeans – a classic.
Next on the list are sweatshirts, hoodies, pullovers, sweatshirts and sweaters. All models are just samples of coziness and comfort. There are sporty models, classic and many other things that will help the client to look decent in almost any situation.
A Gold E

A Gold E is an american jeans for true connoisseurs. You will not only feel the comfort and incredible convenience, but once and for all forget about self-doubt. Let this company give You a breathtaking and only the most positive emotions and impressions. The official website of the brand http://www.agolde.com. The A Gold E brand was founded in the United States in the early 90-ies of the last century. Los Angeles has become the starting point from which began the ascension of the company into the international arena, and we cannot say that it passed unnoticed. Directly the basis of the collections of the brand A Gold E (whose name is pronounced as "e gold") are various models of women's jeans. Designers brad immediately established themselves with a creative side, presenting to the public a big amount of variations on the traditional denim. Here and classic dark blue model, and bold versions with holes and bright colors, which especially will appeal to young fashionistas, and models, bearing the plaque the most modern fashion trends and tendencies. Herewith there is no doubt that the talented designers have done everything possible, to any model favorably emphasize the advantages of Your feet, beneficial and very gracefully concealing any defects. A Gold E Today  - the popularity of the brand has been further emphasized by the operation of a sufficiently large number of branded shops and boutiques around the world, including on the territory of the Russian Federation. Democracy and elegance, originality and practicality, versatility and uniqueness, simplicity and originality – these and many other seemingly contradictory characteristics have made the brand A Gold E one of the most popular and in demand among many fans of the denim products around the world. And thanks to a rather pleasant surprise in the form of affordable prices brand A Gold E became one of the most beloved and respected of his compatriots.
Aaiko

Every collection of Aaiko (Ayco) is an innovation at affordable prices. The marching outfits on the best catwalks of the world and with the same success will parade through the streets of metropolises and large cities. Clothing from Aaiko (Aico) is perfectly adapted to international commercial markets and has a huge audience of fans. In General, the company is very reverent and respectful attitude towards their clients. They try to understand their requests, and even individual needs to create a truly comfortable and beautiful clothes. The brand's motto: "We are honored to wear any woman in this world!" 
Brand works only with the best and most reliable suppliers, purchasing only high-quality and unique materials. 
Designers are proud of their daring combinations of shades and original colours and unique motifs and patterns. This company can be proud of, and you can verify this by looking closely at the collections of the brand. 
Clients of the Dutch trading company Aaiko (Aiko) are usually smart and original girls and young women who are well versed in fashion, not afraid to be the center of attention and do not tolerate the ordinary in their appearance. They know how to combine clothes among themselves daily and love to create new and original looks. Typically, these women make great career strides. They have a gentle nature, they are feminine, but professional grip – stylish. "Our client is our source of inspiration!" according to experts of the company. 
Today the Dutch trading company Aaiko (Aico) boldly fashionable to call international. If in the first year of its existence, the brand has had in the Netherlands two hundred outlets, today the firm has a hundred and eighty single-brand boutiques, which are located in twelve countries around the world.
The direction of the Dutch brand Aaiko (Aiko): creativity, quality, accessibility, originality, quality, variety.
Price category firms Aaiko (Aiko): average.
Juna Rose

The basis of models of clothes JUNAROSE (GENEROUS) was put to practical casual that designers combine with soft and romantic elements. The range of the brand includes a superb item, ideal for business original bow. Model Juna Rose  are extremely attractive due to the use of specialists flowing light materials and soft shapes. Items represented in the collections of the brand will be very advantageous to look at various cases. 
Assortments of Juna Rose represented by the following names: 
• Dresses. This indispensable article of clothing for women has very attractive features. Even the simplest styles from Juna Rose  will help to create a truly gorgeous bow, it should only complement appropriate dress with stylish details.
• Blouses & blouse. These things are the main ingredients of many bows. Using such models in conjunction with the article of clothing a different plan, you can achieve a truly original personal style. The Juna Rose range  includes variants with different length of sleeves: short, long or medium.
Also in collections there are also other great options of products that will help visually to make the figure really perfect. 
Design of Juna Rose 
For the Danish products brand characteristic laconic design, has a unique "flavor". This "twist" may be that the presence of attractive or interesting ornament image, charming translucent fabric or shiny elements. Talented designers know how to achieve a truly superior design. Complements the magnificence of the design of products and a wide palette of saturated colors. 
The quality of Juna Rose: 
Practical ladies can verify high quality products of this brand. Clothes Juna Rose corresponds to the highest criteria, which are adopted in Europe. Therefore, to manufacture things used the most premium materials that are procured from leading manufacturers.
Kaliko

The company exists since 1994. In addition to boutiques throughout the UK, clothing can be ordered in their online store.
The store has an individual approach to each client, offering unique designs for clothing. Very much feminine and elegant models. Here you can create an image for work, school, or picnics, and perhaps for a date or a walk. In addition to all kinds of clothing in the store a lot of accessories that will help to complement and complete any look. Kaliko was launched nearly 20 years ago aimed at women, fashion thirty-something woman wants to invest in her wardrobe.
Kaliko is a brand that caters to all lifestyles, and his collections provide a wide range of looks that are on trend at the time, giving the versatility to fit into a busy lifestyle. The selection of dresses and mixed separates allows our guests to build their own outfits. Signature mark Kaliko exclusive prints includes classic florals, blurry and Tinted photographic prints and freehand abstracted watercolour prints, providing a feminine touch for the spirited, fun female.
Kaliko is a Jacques Vert group brand. The thumb history in quality fashion, Jacques Vert Group has become one of the leading British fashion houses and the UK's largest retailer of women's clothing concessions.
Its collection of elegant British brands are aimed at adult women on the market and have become synonymous with expert tailoring, quality fabrics and elegant style to ensure women feel confidently dressed.
Jacques Vert group limited  - over 470 outlets in the UK, Europe and North America and has a strong online presence across all of its brands. The portfolio of elegant British brands includes: Jacques Vert, Kaliko, planet, Precis petite, Minuet Petite, Windsmoor, Eastex and Dash.
Karen Millen

The British company Karen Millen began its formation in 1981. It was created by Kevin Standford and Karen Millen, with nothing but dreams, desire, hard work and talent. In 1983 he purchased the first store. 
In 1989 the Karen Millen brand was represented at King Street in London. 
By 1992 start to work for another three boutiques. Resistant and quality joint work of a talented designer and a skilled Manager led the company to prosperity. 
The reputation of Karen Millen products so high that for many it is a symbol of stability, quality and refined taste. Brand Karen Millen is popular not only in the UK. He is represented in 110 boutiques operating in 15 countries of Europe and America. 
The brand's collections are modern, elegant lines, perfect English. Pantsuits talent combined with the frankness of silk and chiffon, bold cut-outs, carefully selected handbags, shoes, jewelry and other accessories. All this gives the models a fascinating touch of sexiness. 
Karen now holds the position of consultant design teams and working to create a line of fragrances and cosmetics. Kevin provides skillful guidance of the departments of the company. And it is hard to imagine that all this splendor began with 100 pounds and 100 meters of cloth for shirts for friends.
30 years ago in the 'Karen Millen' started with making cotton shirts, today the company's range - dresses, skirts, blouses, tops, trousers, jeans, knitwear, swimwear, all kinds of jackets, coats and raincoats. Besides, 'Karen Millen' produces own brand shoes, handbags and accessories. Creative Director Gemma Metheringham (Gemma Metheringham) controls a group of 12 designers who at the beginning of each season prepare two major and two additional collections .
Libertine
In 2001, the British designers Cindy Greene and Johnson Hartig  founded the brand Libertine.
Meet the founders of the fashion brand happened the year before at a party.
Perhaps it is the festive mood of their acquaintance served as the Foundation for the brand Libertine. Cindy gave Johnson's fun t-shirt with a picture of a raccoon on the collar and the gorilla on the back.
It is where it all began - an unusual thing at once attracted universal attention, and brought Johnson and Cindy on the idea of creating a clothing brand.
The result is a special style that was embodied in the brand Libertine.
It symbolizes the absolute freedom from any conditionality and framework, it erases all borders and laughs at the tradition. Brand Libertine proclaimed new images lady and gentleman in contrast to the traditional.
In Los Angeles Hartig gives a new look to old things, in New York green creates original drawings.
Libertine is a daring challenge to the traditional, let it not elegant and not fancy, but it has something more - a playful sense of freedom. Things of this brand are really unique and are finding supporters among the very wealthy and famous people. The Libertine fans are such vivid personalities as Mick Jagger, sting and brad pitt.
Corporate style are a flamboyant Libertine image on the original fabrics, dark colours and unique accessories.
Once in the hands of the designers Libertine, the strict attire to turn into a work of modernist art, with few strokes.
Johnson and Cindy manages to create a truly living and spiritual things, which provoke give in to their desires and experience true freedom. 
A brand designed for lovers of colorful clothing, for those who are looking for ways of expressing themselves and cares about the quality and comfort.
The direction of the brand: freedom, independence, comfort.
Price category: in the range of "average income" to "high prices".

Levis
The main philosophy of the company Levi's is that regardless of its shape and size, a woman should be able to choose a pair of jeans that will fit her perfectly.
Especially popular things of this brand are very popular among young girls aged 15 to 25 years. They are well versed in the manufacturers of clothing and opt for brands that are proven. Most of the collections of Levi's for young professionals and students, because they determine the development direction of the brand. They love going to the cinema, cafes, actively spend their leisure time with friends. Also, this company does not forget about their older fans. For them, Levi's creates a special line of clothing. For example, for women who prefer the classical style, designers have developed models with high fit and a wide waistband that perfectly emphasize the hips.
Unlike other brands, which are denim, Levi's has developed a unique system of cut, where great attention is paid not size, but proportions and body shapes. The basis of this cut is the difference between the size of the buttocks and thighs: the more bending of the body, the greater the difference. Today, Levi's produces several clothing lines, each of which is a very functional, diverse in style decisions and, of course, is of high quality:
Levi's Blue jeans, made of dark denim that tightly hugs the body and narrowed to a bottom;
Levi's RED TAB jeans – pants on the belt that have a low waist and elongated pockets;
Levi's engineered jeans – jeans for women, which visually lengthen the legs;
Levi's Eco – jeans that have buttons made of coconut shell, and the label is from recycled cardboard. They are made of natural cotton, dyed with natural dyes;
Warhol Factory X Levi's models with original prints of works by Damien Hirst;
Levi's Imprint – a line of clothing made especially for Japan. Already after the first wash on the jeans the effect of "aging", in this case the jeans do not wear out.
In addition, the company Levi Strauss & Co for over twenty years, released clothing (jackets, coats, pullovers, shirts) under its own brand Dockers. All models are designed for everyday wear and have a very elegant look.
Lee
The company's founder – Harry David Lee was an extremely active person and a very talented entrepreneur.
The year 1924 has a special significance in the history of the brand. This year came the famous model 1012. Prior to that, all the jeans had the zipper on the bolts, and the model 1012 was the first, which has a convenient zipper fly.
For the fashion world, the company Lee is unique in that it not only copied successful ideas Levi's, but constantly bringing something new. So, from Lee appeared first denim overalls, and in 1931 and the first denim jacket.
The year 1944 was marked by the emergence of a new distinctive feature of Lee jeans. From now on back pocket signature stitching adorned in smooth waves, which is jokingly called the Lazy "S". Earlier another brand distinctive sign of the brand is the leather patch on back pocket.
In 1969 the company was taken over by Corporation giant VF Corporation. It marked a new stage in its development. First, now Lee officially became a brand, and, secondly, the clothes Lee was now focused not on functionality, and style. The company image is changed, and in 1979 she has a new logo – "the Jeans that built America”.
Lee is often confused with Lee Cooper but it is a different brand.
It is not surprising that the slogan sounds Lee as "the jeans that built America". Today, branded merchandise brand Lee presents not only in the many boutiques and outlets around the world, but also in some online stores, including official site, ebay.com, asos.com, Dress-for-less.com, CookiesKids.com and so on. The Lee brand is already firmly established in the world of contemporary fashion and style and therefore does not need excessive advertising. It is enough that it has completely changed the course of American and world history of denim, turning it from a second-rate material for working clothes in the integral attribute of any, both male and female and children's, wardrobe.
Le Coq Sportif

The history of the French company Le Coq Sportif begins in 1882 with the opening of a small shop hosiery in Romilly-sur-Seine (champagne region, France). The company logo is a rooster in a red triangle. 
Le Coq Sportif is a unique French spirit, mixed in his romance, humor and diversity of the streets of Paris.
For Cycling Tour de France Le Coq Sportif launches the most coveted awards – the yellow Jersey, the green Jersey of best Sprinter, the white Jersey in red peas "mountain king" and the white Jersey best young rider. Mark became a partner of the largest international federations and many well-known champion of France and of the world at that time. A symbol of Le Coq Sportif triumphantly flaunted on the breast of the Champions of the Tour de France, world Cup soccer, Tournament five Nations Rugby, the Olympics and tennis tournaments. In the early ' 70s Le Coq Sportif was won and a kind of media victory — it was the first sports brand, advertised on television. French brand with 125 years of history, once sports brand No. 1 in Europe, Le Coq Sportif have nearly disappeared in the end of XX century, but now the brand is being reborn under the guidance of a professional and passionate team.
Inspired by the elegant sports fashion brand Le Coq Sportif is producing models for sailing and Cycling, Boxing and basketball, Rugby and football. The brand developers believe that now sports fashion requires a prankster – a bright, cute, who can surprise – in short, a real Frenchman.
Lacoste
Every second in the world sold two things with the logo with the alligator. Lacoste is a brand that managed to link two incompatible concepts first: sport and fashion.
The Creator of the brand Lacoste, a legendary tennis player René Lacoste in 1926, entered the court in a t-shirt,made from Jersey. Until then, the tennis players played in regular shirts with long sleeves. Thus began the history of the brand Lacoste.
Until 1951 the company produced convenient Lacoste t-shirts for sailing, tennis and Golf, and then the designer decided to experiment and introduced a new collection from Lacoste — this time not only in the usual and traditional white but also in color. Another idea Lacoste was a success. Lacoste began to export its products in the USA under the slogan "Lacoste — status symbol of the competent sportsman". This popularity the company has achieved in the 70-ies of the last century, when in addition to the world-famous Lacoste shirts, the company also began producing a line of t-shirts, perfumes (Lacoste Essential, Lacoste Elegance, Lacoste Inspiration, and so on), optical and sunglasses, tennis shoes, fashionable casual shoes, watches and various leather goods. Also in the 70s there was the legendary Polo shirts, which started to gain popularity with the easy flow of the Lacoste.
In the 80s and 90s, the Lacoste Empire has increased and strengthened its power. Boutiques opened in the U.S., Europe and Asia.
By the beginning of the new Millennium the company Lacoste has reached phenomenal levels – more than 2 thousand branded retail outlets in 80 countries! Thanks to the efforts of the new chief designer Christophe Lemaire, Lacoste is now experiencing another phase of rapid development. The famous crocodile brand became more modern look by changing its color from green to silver. In manufacture of the Lacoste launched two new lines of clothing: SportWear (casual wear for active people) and Club (a line of luxury evening wear).
Lands’ End
A company with an unusual name Lands’ End was founded in America in 1963 and worked at first trade racing yachts, as well as equipment and clothing for sailing. Company founder, Gary comer, a former sailor, wanted to call his shop "Land's End" — "end of the Earth", but due to an unfortunate misprint, the apostrophe in the logo came out of its place, causing this unusual name, which soon became an original and recognizable brand name.
Since 1977, Lands’ End begins to pay more attention to the collections of clothing for travel and leisure. Now on the website Landsend.com you can buy a variety of clothing for men, women and children, goods for active rest and swimming, shoes, school uniforms, many home goods, and bags of all kinds in a huge range.
The store attracts customers with bright, beautiful goods of high quality. The overall style of the products Lands’ End can be called in one word — casual. It combines the softness and comfort, elegance and freedom, aesthetics and functionality. These things are nice to buy and enjoy wearing.
Registered users shop offers a few nice additional features. For example, option My Virtual Model allows by putting your settings into the appropriate fields, to get an idea about how this or that model of clothes will sit on your figure.
If you purchased something on the website not for myself but as a gift, you can specify this when ordering, then you can add sending a greeting card (free of charge) and all things will be carefully cut off the tag indicating the price.
Goods Lands’ End are manufactured in Sri Lanka, China, Jordan, Peru, Bangladesh.
Sure the average level of prices. Outerwear $150-200, Jersey $40 to 60, shoes $70-100.
Lands’ End over time without losing their integrity. Despite the fact that now the company is part of the largest holding Sears Holdings Corporation, its motto still fits in a short sentence: "Quality is guaranteed". And this applies to both product quality and service quality.
Ralph Lauren
Ralph Lauren (Ralph Lauren) the famous American designer, whose unique style is recognized worldwide. 
In the company of Ralph Lauren no own production. It works on the principle of cooperation with more than 350 manufacturers. For example, the company "Luxottica" produces personalized sunglasses "Ralph Lauren" and the company "Richemont Group" – branded watches.
A symbol of the Polo player. The brand has become a logo.
Already in 1969, Ralph Lauren opened in New York Department store Bloomingdale's is a great men's Department. Ralph knew that all the people need a change of style and appearance, but don't know how to do it. He felt that to do it he can.
In the 70-ies has launched a line of perfumes and accessories line. Ralph Lauren began to produce sport t-shirts in 24 colors.
1974 was launched sports line "CHAPS by Ralph", and a collection of men's and women's spectacles "Ralf".
Today, the company Polo Ralph Lauren Corporation produces clothing, underwear, accessories, perfumes, textiles, furniture, tableware, Wallpaper, and sweets, and even pet products. The designer is a member of several animal protection organizations, and collections, real fur does not use.
Brand: Ralph Lauren, Rugby, RL Childrenswear, Polo Jeans Co., RRL, RLX, Club Monaco, Chaps, Blue Label, Purple Label, Lauren, Ralph Lauren Home and others.
The philosophy of the brand, won the world many years ago, today continues winning streak. This philosophy is eternal – stay true to your ideals, to be independent of fashion, which should correspond to the true style. His works in all spheres of activity are considered an example of the classic American style. Things with the brand Ralph Jauren throughout the world represent quality, taste, style.
Lavenham
The first products of the company were Lavenham quilted blankets for horses. Their production started in 1969 – that is, by the standards of the legendary English brands, Lavenham is a fairly young brand. In this case, she has already gained recognition and a cult status in many countries.
In 1972, the company launched quilted jackets, and some time later the level of sales in the UK rose to an incredible height. Lavenham has been exporting its products to other countries – for example, in Italy in the early nineties Lavenham jackets has gained immense popularity. Jackets Lavenham in Moscow at the time just was not sold. To buy Lavenham, had to travel to Italy or the UK.
In 1998 the company started the production of Lavenham quilted handbags and quilted Davlatov. 
Lavenham creates men and women collections of clothing and accessories. The range you can find classic models, inspired by traditional hunting jackets aristocrats, and modern bomber jackets, quilted jackets with hood, jackets and coats. Models can be presented in different colors, from subdued to bright and eye-catching, decorated with original pattern.
To buy clothes from Lavenham means to buy truly British quality. 
Whatever the materials and design solutions, all products Lavenham bears the imprint of the English style. The brand is proud to present a true British creations: starting from the finest materials that only have in the United Kingdom, and ending with a traditional English production methods and design.
All the products of Lavenham is at home in the UK to ensure the highest quality of materials and workmanship of each model of clothing or accessories. You can be sure – things from Lavenham will last you a long time, pleasing to the eye.
To see the products of Lavenham and make purchases you can at the official online store of the brand. The products of the English company is not difficult to find and to third-party resources, but only on lavenhamjackets.com you will enjoy all the splendor of the range of Lavenham at the most favorable prices. 
Lavand
In the title of this trade mark sound floral notes. Femininity, lightness, beauty – these are eternal values that designers Lavand has made the main principles of their work. Women's clothing from this brand always surprises its appeal.
The history of the company Lavand begins with 1984. Initially, the company worked with collections in England, but over time, Lavand has relocated its office in Spain is in Madrid. This was due to the fact that the company began to grow rapidly, and the basis of the market in Spain.In the beginning the company created Lavand clothing for girls from 15 — 35 for its network of stores. Having great success in sales, this brand is quite popular in the UK and Ireland, as well as in many European countries, including France, Greece, Portugal, Germany, Holland, Italy, Scandinavia. They are represented in USA, Canada, Australia.
Designers Lavand, constantly introducing new textures, fabrics and embroidery, creating beautiful dresses and tunics, which win the hearts of fashionistas around the world. The unique style, color and texture that highlights and draws attention to Lavand.
Initially the company was engaged in the distribution of women's accessories from various international brands. Over time, the Lavand specialists have accumulated enough experience to launch his own line of accessories, which was quite successful. In addition, designers Lavand began to collaborate with other brands, has won acclaim in the modern fashion industry. 
The company's range always consists of two main collections and two additional. It includes a huge list of goods, namely, blouses, bodysuits, sweaters, jackets, vests, cardigans, corsets, shirts, tabards, Polo shirts, boleros, shirts, sweaters, tops, shirts, jumpsuits, suits, dresses, sundresses, sports wear, pants, jeans, leggings, shorts, skirts. As well as outerwear, such as jackets, coats, jackets, raincoats, outerwear, jackets, sweatshirts. We can say that the company's product range even more than enough.
Lambretta
British brand with Italian roots, whose history has crossed the half-century milestone.
At various times, the company specialized in variety of products ranging from the production of scooters and finishing men's clothing and accessories.
Lambretta is a label with world name, a few countries can't come to a definite opinion, which one of them is home base and to which he refers. In recent years the fight has entered Switzerland, where he moved production of the brand.
The founder of a unique brand Lambretta is an Italian by nationality, Fernando Innocenti who was born in a small town to a blacksmith.
In the late 90-ies under the brand name Lambretta comes the first collection of watches, which became famous throughout the world.
As for quality, in the production of Lambretta, it is always on top. In the watch industry using the finest quality materials. So, for the manufacture of the hull use stainless steel, which has high strength and reliability, as well as heavy-duty mineral glass. Strap pick natural calfskin excellent workmanship. Some watches are equipped with metallic straps that further enhance the overall style of the brand. Inside hours fill high precision Japanese quartz movements.
Collection of clothing Lambretta Clothing are presented in several separate lines, men's clothing, underwear, shoes. 
Original symbol was the circle, which is placed in several contrasting circles, resembling a target. This logo adorns almost every product.
Today the trademark Lambretta in the list of the best English brands. It is the largest manufacturer of fashionable youth clothes, shoes, watches and accessories. Recently the brand was bought by Swiss company Capella indastres and now all production is concentrated in the city of Lugano. But the English still consider him exclusively as its own, native brand. In appreciation of the people, and designers regularly release products with British symbols as a flag, using the colors of the Royal Air Force the UK and other things. The main consumer audience is young people who prefer the style Lambretta, associating it with speed, independence, freedom.
Max Mara
Max Mara High quality luxury clothing for the modern Woman that help her find her style, emphasizing the individuality — very popular with business ladies looking for high fashion. Consists of models of the most exquisite tailoring and expensive fabrics. The price level is above average. This collection is designed for women of all ages who prefer luxury and exclusivity.
Max Mara STUDIO - a bright collection of premium class, which collected the most popular ideas of the season. Offers one-piece images for all occasions. It is directed at women from 20 years and above. Collection is outside the scope of conditionality – the original interpretation of fashion trends. The price level is somewhat more affordable than the line MaxMara.
Sportmax reflects the avant-garde. The collection is characterized by a constant search for new fabrics and silhouettes. Is and legislative trend in the world of fashion for future seasons. Absolute for fashionistas of any age.
Sportmax Code - the interpretation of the youth style of clothing in a more feminine design. The most glamorous of all lines is bright clothes, full of the most important fashion trends.
Weekend - Casual — comfortable fabrics, informal clothing for leisure and everyday life at affordable prices. Reflects all the latest trends in a more democratic form. A set of images for any age.
Pianoforte - a luxury collection of refined style, following the fashion trends, created for important evening events (soirees, cocktails) and for ceremonies. Refined feminine silhouettes.
Accessoriess - shoes, bags, and other accessories made of leather and modern materials, with excellent quality, complementing all lines of the brand.
Max Mara Occhiali — awesome design and very high quality sunglasses.
MARELLA
The products of the brand Marella created and imbued with the atmosphere elegant, chic, and can satisfy even the most demanding and discerning buyer, regardless of their social status.
In the catalog of this brand presents things fine. The brand produced a leggings, shorts, pants, jeans, pants sets, sweaters, tunics, blouses, dresses, jackets, coats, outerwear. 
In addition to clothing, the catalog is the line of bags and various clutches, the collection of shoes, hats, gloves and elegant belts. A distinctive feature of the Shoe, “Marella” is always a classic heel. 
If we consider the color orientation of the company, the most common and meet gray and brown. Often there are also things black and white tones. Less frequently used shades of purple, turquoise and green. Sometimes among these calm and peaceful shades attention can attract color red or Indigo. But as bright accents are fairly rare. 
Models Marella will impress You with an amazing perfect combination of practicality and elegance, elegance.
Some of the collections of the brand
Brand Marella has two lines of women's clothing is a classic and sport: from outerwear to classic suits. Clothes, shoes and accessories comply with all the requirements of women of our time and provide a wide range of options for any occasion. 
This year the Brand Marella has decided to please his fans a new jewelry collection designed by creative young artist Martina Grasselli. New collection of the brand Marella is an unusual name Afropolitan. The decoration is original and connect in a unique way for urban and African styles. 
New Marella collection summer 2012 was released in very limited quantities. All jewelry is made of pure yellow gold and rare gems. The collection includes three necklaces and two stylish bracelet.
Collection you can see on the official website of Marella.
Marc Jacobs

Marc Jacobs is a brand of fashionable clothing and accessories. The face of the brand and, in fact, its Creator and principal designer is an American fashion designer Marc Jacobs. The brand belongs to the holding company LVMH, creative Director of which for over a decade, since 1997 is a designer.
Under the brand of Marc Jacobs is issued three main collections: the popular and the more affordable Marc by Marc Jacobs, more refined and exclusive The Marc Jacobs Collection and the children's line Little Marc.
The company has three lines: pret-a-porter, The Marc Jacobs Collection, youth Marc by Marc Jacobs and Little Marc children. Also in his new York boutique Marc by Marc Jacobs has its own stationery store Bookmarc.
The designer says that his clothes are not sexy, and not created for fun
Now Marc by MarcJacobs — it's not just male and female line, but also children's collection, sunglasses, swimwear, cases for gadgets and a huge number of accessories. A special place in the products of the brand is bag: for 16 years (from 1997 to 2013) mark was the creative Director at Louis Vuitton, and this cooperation could not but affect the development of its own brand. Mark is available in fancy luxury performance: knight of the French Order of arts and literature appreciator of beautiful life, but not becoming her slave. As original as the collection, advertising campaigns Marc by Marc Jacobs: there is no standard of classic model poses and faces — only the irony and freedom.
MANGO
Clothing "Mango" will deliver the high quality, reasonable price, modern design and unique style. In boutiques you can find clothes for all occasions. Most of the products belongs to the casual style, made in soft pastel palette. 
The company's product range is based on the following areas: clothing for everyday wear, sports wear, and classic evening. In collections such as denim, including denim, and combined with her t-shirts, shirts and tops. 
To make purchases in the boutiques "Mango" is very convenient and comfortable. Huge mirrors, plenty of fitting room cubicles, good lighting, comfortable furniture and situated right range make shopping process quite fun. Very often conducted in-store sales, discounts on all merchandise constitute 40-70%.
Currently under the brand name "Mango" is available in the following products:
women's clothing; men's clothing; outerwear; sportswear; denim clothing; swimwear; hosiery; shoes; bags; wallets; cases for mobile phones; belts; scarves; hats; gloves; sunglasses; watch; jewelry; underwear; perfumes.
Mango was conceived as a women's brand, designed for buyers with average income. And although for some time under it and is also clothing for men, receives much less attention, its range is small. But women's clothes have more variety — casual, classic, sports, designed for young girls and adult women, for pleasure trips and business meetings. 
Production of menswear began in 2008 there is a new brand H. E. by Mango, the name of which the first two letters are not only translated to English as "He", but also stands for Homini Emerito (Latin proverb which can be translated as "man, rewarded for his merits"). In the same year in Barcelona, started its activities in the MANGO boutique, which specializes exclusively on clothing for men.
To date, the MANGO stores (including franchise) can be found in many countries of the world.

Kipling
Kipling — best mark bright and fashionable handbags, Luggage and accessories for everyday life.
Company Kipling founded in 1987 in Belgium. Although the Kipling brand is quite young, she responds to the colorful and stylish bags that helped her become the primary international brand name of handbags with an original design.
Today, Kipling is a global brand for modern life, and it's trendy, bright, elegant bag for all occasions. For work, for everyday life, for travel, for gym or night club.
Every minute in the world sold 23 bags, and 35 million people own at least one Kipling bag.
Each collection Kipling is always creative, unexpected improvisation and imagination, a unique combination of parts. No wonder the mascot and is an integral part of each product Kipling is a monkey with her playful attitude to life.
Kipling's goal is to create accessories in casual style for everyday life. Indeed, millions of people cannot imagine their life without original bags and handbags, suitcases and clutches from Kipling. The monkey accompanies us everywhere: in the journey (the easy ones), and in everyday life (classy and roomy bag), and in a nightclub (for example, clutch bags Kipling Sunset View Collection).
Kipling brand also produces watches, jewelry, shoes and stationery. All these things are of the highest quality, they are original and stylish. But still the goods for which Kipling is known worldwide, are bags. Their diversity is staggering: in addition to the actual bags for all occasions produces a collection of Kipling purses, wallets, laptop bags. 
The Kipling company is attractive to modern women for its trendy, stylish solutions to their everyday problems. Speaks volumes for that volume of sales every minute over twenty ladies become owners of their adjusted, comfortable and quality product.
Kenneth Cole
This American label was established in 1982 by designer K. Cole and is a part of his company Kenneth Cole Productions, Inc. (along with Kenneth Cole New York, Kenneth Cole Reaction and Kenneth Cole Unlisted). Official website - kennethcole.com. Famous brand name men's and women's shoes, clothing, handbags, men's sports suits, etc. In the catalogue of the company signed three millions of consumers, products KC spreads in the world through 2500 retail outlets.
Since 2002, the founder engaged in the creation of fragrances. The first "swallow" became the perfume Kenneth Cole (men and women lines). Since then perfumes by this designer are available once a year (including under the label KC New York).
Kenneth Cole New York
Brand Kenneth Cole New York is a subsidiary in relation to Kenneth Cole. Production line, shoes, watches, apparel, handbags (men's and women's lines)... the Difference is that these things are created with a greater emphasis on sportiness, aggressiveness. Their cost is 20-40% lower than the things KC. The goods of the label are distributed through the same outlets as the main products of the brand.
Kenneth Cole Reaction
This label is a joint project of K. Cole's and Macy's. Production line of sports clothing and footwear (in addition, handbags, sunglasses, jewelry in the "sports" style, as well as fragrances). Macy's is the only retailer of these products in the United States. Potential audience - young people between 15 and 25 years. The prices of things KC Reaction is lower prices for goods main brand.
Kenneth Cole Unlisted
Under this label come in the USA men's and women's clothing and footwear, sunglasses and accessories that were not included K. Cole in his main collection. The cost of goods for 50-70% less than the cost of the main brand.
Lagerfeld
Brand Lagerfeld began his journey in the world of fashion in 1984, when the designer decided to release its first line of men's clothing. Before Karl decided to take this step, he has long collaborated with well-known brands. When first designer collection was released, it was a real blast. Due to the fact that the designer origin was a center of cultures — German, English and French, its products represented the kaleidoscope of incongruous combinations.
Clothes Lagerfeld - a discreet chic
The way men dressed in the style of Lagerfeld, expressed the true aristocracy, restrained expression, a little bit of English stiffness and a bit of French chic. Shirts and jeans from Karl Lagerfeld, the man at the center of female attention. In each collection, the designer seeks to emphasize male strength and independence. In spite of this desire even casual wear does not look boring. The combination of fabrics and textures, trendy colors and vivid details make the classics more affordable and comfortable. Over time the creations gained popularity of the fashion house included accessories and leather goods.
Sale fashion collections concentrated in Europe, but now you can buy Lagerfeld true connoisseurs of stylish and quality clothing can make an order online, at affordable and probably the lowest price in Kiev and Ukraine. It is also worth noting that the Lagerfeld collection in the online store Modoza are very popular, because each novelty is a unique signature of designer, style and unmatched quality in every detail.
2Xist

2xist is an indispensable product for every man. Indeed, whatever You do, whatever tastes You have, underwear is always the attribute that determines Your mood and state for the whole day. Comfortable, quality and, equally important in the modern world, lingerie is the key to successful fulfillment of any representative of the stronger sex. The official website of the brand http://www.2xist.com. Brand 2XIST was founded in 1991 in New York by designer whose name was Gregory Sowel. He decided to launch his own brand of men's underwear, thanks to which appeared unrivalled opportunities to enjoy a sense of comfort and confidence to each man. After all, no metter in what a man dressed, what perfume use, nothing can replace the thrill of wearing truly high-quality and comfortable underwear. This man's "dream" tried to implement Gregory, running the first line of branded cowards under the brand 2xist. Among the distinctive characteristics of each brand models 2xist, we can distinguish, first of all, very original and even a few exotic design of finished products. In addition to the bright colors and unusual combinations of colors and shades, almost every model of underwear brand embellishes the symbolism of the brand. This makes them the favorite models for fans of something bright and truly original. However, among the huge range can be met a number of more classical models, which certainly will appeal to followers of more traditional views. Also brand underwear company 2xist allocates a unsurpassed quality pant and other attributes of the male wardrobe for every day. The major materials, mainly used in the production of branded products of the brand, select high-quality cotton (common or more specific varieties of, for example, the Pima cotton), bamboo and micromodal fiber and a number of others, both traditional and more innovative materials. All this is reflected in several corporate collections 2xist. Among the most popular and in demand today include such lines of underwear, 2xist Luxe, 2xist Cotton, 2xist Liquid Cotton, 2xist Retro and so on. Each of them, despite the commitment of the traditional policy of the company, stands out for its unparalleled style, able to resonate in the soul of every representative of the male population.
