E-COMMERCE [CLOTHING BUSINESS]

WOMEN'S CLOTHING

FACEBOOK ADS

START TO SELL PRODUCTS ALL AROUND

THE FACEBOOK AND INSTAGRAM,
INCREASE THE NUMBER OF SALES

$3500

UNITED ARAB EMIRATES

LIOSPRO MARKETING

769 6,776 693

Posts Followers Following

ANITAS SWIM & WOMENSWEAR DUBAI

'Y Made with love from Girls to Girls "

£» WOMENSWEAR for every body type(-

£2 BIKINI MIX TOP&BOTTOM SIZES XS-XXL
A CHOOSE BOTTOM SHAPE...

myanitas.com// GOOD THING: A iEN. —fRds

. i . . . - LEEA i i s 1
Damac Maison Mall Street , Dubai, United Arab Emirates o &
WE WILL BE OKAY!

Message Contact

Dresses Feedback® FAQ's

ANITAS

Vacation!
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Traffic...

Traffic...

Conve...

Engag...

Traffic...

Storie...

Bid
Strategy

Using ad s...

Using ad s...

Using ad s...

Lowest cost

Using ad s...

Using ad s...

Lowest cost

Budget

Using ad ...
Using ad ...
Using ad ...
1,000.00.).2

Lifetime
Using ad ...

Using ad ...

20.00.).2
Daily

Results

Lanaing

Landing ...
1032
Landing ...

19
Purchases

Purchase
369
Landing

9
Landing ...

10,040

19 8Q2

14,756

13,144

/9L
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254 334

Pannla

Impressions

15,484

33,987

25,043

19,878

9,819

19,549

7,541

719,319
Total

Cost per
Result

Fer Landail...

247.66.).2
Per Purch...

0.61.).2
Per Landi...

0.27.).2
Per Landi...

2.03.).2
Per Purch...

Per Purch...

0.51.).a
Per Landi...

15.01.).2
Per Landi...

Amount
Spent

495.32.).a

381.17.).2

279.33.).2

241.19.).2

189.25.).»

188.22.).»

135.07.).»

12,558.57.).4
Total Spent

Ends

Jul 31, 2020

Aug 20,
2020

Aug 8, 2020

Aug 14, 2020

Jul 31, 2020

Aug 8, 2020

Ongoing
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Budget
Ad Set

Using ca...

Using ca...

Using ca...

Using ca...

Using ca...

Using ca...

Using ca...

Amount
Spent

65.04.).»

80.16.).»

9.52.).»

17.49.).»

341.97.).»

24.13.).2

21.95.).»

12,559.26.).2
Total Spent

Ends
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Aug 25,
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Aug 25,
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Aug 26,
2020
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Average

Averagec

Average

Average
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Average

Average

Engagement
Rate Ranking
Ad Relevance D...

ALOVe avera...

Average

Above avera...

Aoove avera...

Average

Above avera...

Average

Conversion

Rate Ranking
Ad Relevance D...

Above avera...
Above avera...
Above avera...
Above avera...
Below average
Bottom 35% of...

Above avera...

Above avera...

Impressions

18,388

27,611

1,510

3,383

14,776

4,093

9,725

719,364
Total

CPM (Cost per
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Impressions)

3.54.).»

2.90.).»

6.30.).2

5.17.).2

23.14.).2

5.90.).»

2.26.).»

17.46.).:
Per 1,000 Impre...




CONTACT US

support@liopro.com
http://t.me/nagornyi9s
http://t.me/oleksandr_hryhoriev
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